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Divided  weTl  fall 


Those  broadcasters  are  back  —  nagging  at  us  press  lords  for 
their  rights  under  the  First  Amendment. 

The  nerve  of  some  people  —  merely  because  they  are  right 
and  because  we  have  been  sitting  on  our  hands. 

Should  we  ignore  William  Paley  of  CBS  when  he  calls  for  the 
removal  of  governmental  intrusion  in  the  editorial  process? 

Or  would  you  agree  with  Mr.  Paley  (and  me)  that  the  press 
includes  print  and  broadcast  and  that  the  day  is  not  so  far  off 
when  we  may  not  be  able  to  separate  one  from  the  other? 

Recall,  as  Mr.  Paley  did  in  a  speech  to  broadcasters,  that  the 
FCC  has  the  same  “equal  time”  and  fairness  doctrine  powers  over 
cable  originations  as  it  does  over  conventional  broadcasts. 

And  how  many  of  us  are  not  already  viewing  cable  as  a  way  in 
which  print  may  enter  the  home  in  the  future? 

I  said  it  over  three  years  ago  on  an  E  &  P  cover  that  you  and  I 
as  newspaper  publishers  and  editors  have  to  enter  the  fight  for 
freedom  of  expression  for  the  broadcast  industry. 

I  repeat  it  today.  We,  as  newspaper  people,  do  have  common 
cause  with  broadcasters  to  get  the  government  out  of  the  editing 
business  in  our  newsrooms.  It’s  time  we  started. 


Second  in  a  series. 


The  recycling  off  America, 


Americans  have  been  campedgn- 
ing  for  improved  roads  almost  one 
hundred  years. 

But,  surprisingly,  the  first  active 
lobbyists  were  not  manufacturers  of  au¬ 
tomobiles. 

Not  the  trucking  industry  or 
Sunday  drivers,  either. 

Way  back  in  the  1890s,  it  was 
cycling  enthusiasts  who  quickly  became 
the  nation’s  most  vocal  —  and  effec¬ 
tive  —  proponents  of  better  roads. 
Then,  mission  accomplished,  they  were 
abruptly  banished  to  the  shoulders  of 
U.S.  highways  by  millions  of  motorists. 

But  that’s  all  changing  now. 

Bicycling  is  a  phenomenon 
whose  time  has  come.  Again.  So  it  is  also 
time  that  we  face  up  to  certain  realities: 

Too  many  motorists  do  not  ac¬ 
cept  the  bicycle  as  a  legitimate  presence 
on  the  road. 

Too  many  cyclists  are  not  pre¬ 
pared  to  accept  their  responsibility — to 
obey  traffic  laws;  and  to  learn  to  operate 
today’s  bicycles  with  the  skills  required 
by  this  sophisticated  equipment. 

And  too  many  Americans,  on 
bikes  or  off,  are  failing  to  give  the  whole 
subject  of  bicycling  in  this  country  the  ser¬ 
ious  consideration  it  deserves — its  poten¬ 
tial  problems  as  well  as  its  pleasures. 

As  publishers  of  Bicycling® 
magazine,  we  know  that  bicycles  can 
be  great  fun.  But  they  are  also  fast 
becoming  something  far  more  sig¬ 
nificant —  an  important  mode  of  trans¬ 
portation.  For  commuting.  For  shop¬ 


ping.  And  for  long-distance  touring. 

That’s  why  the  U.S.  Depart¬ 
ment  of  Transportation  is  predicting 
that  about  two  million  adults  will  be 
commuting  to  work  on  bicycles  by  1985. 

And  it’s  also  the  reason  why 
Americans  will  purchase  more  bicy¬ 
cles,  this  year,  than  automobiles.  Today, 
there  are  50  million  recreational  cyclists 
in  the  U.S. 

Are  we,  as  a  nation,  prepared 
for  this  ten-speed  revolution? 

Not  really. 

Government  must  still  ready  its 
roads  —  and  its  regulations  —  for  the 
changes  that  are  swiftly  coming  in  U.S. 
transportation. 

And  motorists  and  cyclists  alike 
must  be  made  to  understand  that  they 
have  a  common  responsibility  to  one 
another  —  and  a  common  opportunity 
to  gain,  enormously,  from  today’s  bicy¬ 
cling  boom. 

All  who  cycle  will,  of  course, 
enjoy  great  benefits.  They  will  save 
money — the  price  of  a  $200  bike  in  six 
months  or  less.  And  they  may  also  be 
saving  their  health,  with  pleasurable  and 
convenient  cardiovascular  exercise. 

But  it  is  the  entire  nation  that  will 
benefit  from  the  sdaring  popularity  of 
bicycling.  By  reducing  its  W. 
fuel  needs,  its  noise  levels,  #  \A 
and  its  air  pollution. 

happens,  the  boom 
will  indeed  have  be- 
come  a  blessing. 
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Accuracy  in  Media 

Dxuins 


Most  media 
siow  to  correct 
smear  of  FBi 


WASHINGTON — ^Just  a  year  ago  both 
the  print  and  broadcast  media  were  very 
quick  to  spread  the  charge  that  the  Federal 
Bureau  of  Investigation  had  undertaken  a 
"dirty  tricks"  operation  against  actress 
Jean  Seberg  that  had  allegedly  upset  her 
mental  balance  and  contributed  to  her 
suicide  in  Paris  last  September. 

The  stories  that  appeared  in  the  press 
were  very  damaging  to  the  FBI,  particu¬ 
larly  because  many  of  them  reported  that 
the  FBI  had  admitted  that  it  was  guilty  as 
charged.  For  example,  Walter  Cronkite  on 
the  CBS  Evening  News  said  that  Seberg's 
ex-husband,  Romain  Cary  had  "charged 
after  Miss  Seberg's  death  that  much  of  her 
pain  was  inflicted  by  the  Federal  Bureau  of 
Investigation  because  of  her  support  of  the 
black  nationalist  cause.  It  was  a  charge 
borne  out  today  in  the  release  of  FBI 
documents."  CBS  News  returned  to  the 
subject  the  following  night,  with  Bob 
Schieffer  saying  that  the  FBI  had  admitted 
planting  a  story  in  the  press  back  in  1970, 
saying  that  Seberg  was  pregnant  by  a 
leader  of  the  Black  Panther  Party.  CBS 
then  interviewed  her  ex-husband,  saying 
that  this  report  had  caused  Seberg's  "men¬ 
tal  destruction." 

On  -August  22,  1980,  Accuracy  in 
Media  held  a  press  conference  in  Wash¬ 
ington  to  release  to  the  media  FBI  docu¬ 
ments  obtained  under  a  freedom  of  infor¬ 
mation  request  which  showed  those  CBS 
reports  and  others  like  them  were  false 
and  misleading.  We  have  discussed  this 
evidence  in  earlier  columns.  Basically  it 
showed  that  the  FBI  had  learned  about 


Seberg's  baby  from  a  wiretapped  conver¬ 
sation  between  Seberg  and  the  Black 
Panther  that  she  believed  to  be  the  father. 
All  the  FBI  admitted  was  that  there  had 
been  a  proposal  that  this  story  be  leaked  to 
the  press.  That  proposal  was  never  given 
the  approval  required.  Other  wiretap  tran¬ 
scripts  showed  that  Seberg  was  not  visibly 
shocked  when  stories  about  her  baby  ap¬ 
peared  in  the  press  and  that  the  stories  did 
not  cause  the  premature  birth  of  her  child 
or  her  subsequent  emotional  instability,  in 
all  probability. 

Those  who  got  the  story  all  wrong  a  year 
ago  when  jean  Seberg  committed  suicide 
in  Paris  were  slow  to  correct  the  record 
when  AIM  released  the  FBI  files,  with  one 
exception.  The  NBC  Nightly  News  aired  a 
reasonably  good  story  about  the  new  in¬ 
formation  on  August  22.  The  New  York 
Times  picked  up  the  story  four  days  later, 
after  Accuracy  in  Media  succeeded  in  per¬ 
suading  a  reporter  in  the  Washington 
bureau  that  its  previous  coverage  had 
been  misleading.  The  Washington  Post 
didn't  touch  the  story  for  a  whole  week. 
AIM  placed  calls  to  the  reporter  to  whom 
the  files  were  delivered,  the  national  news 
editor,  the  publisher,  and  finally  to 
Richard  Harwood,  the  deputy  managing 
editor  and  ex-ombudsman.  Mr.  Harwood 
admitted  that  the  original  AP  story  it  had 
run  had  been  in  error,  but  he  still  thought 
the  FBI  deserved  criticism  for  having  even 
considered  planting  the  story  about 
Seberg's  baby. 

AIM  expressed  the  view  that  Mr.  Har¬ 
wood  was  entitled  to  his  opinion,  but  the 


readers  of  the  Post  were  entitled  to  know 
the  facts  so  they  could  draw  their  own 
conclusions.  Mr.  Harwood  bought  that.  A 
very  inadequate  story  ran  the  next  day,  but 
it  was  followed  on  September  5  by  an 
editorial  which  acknowledged  that  "the 
news  media  gave  the  FBI  a  black  eye  for 
the  wrong  reasons."  The  editorial  sum¬ 
marized  the  new  information,  enabling 
readers  to  draw  their  own  conclusions.  At 
the  same  time  it  gave  the  Post's  view  that 
the  FBI  deserved  a  black  eye  for  having 
merely  contemplated  revealing  the  truth 
about  the  baby. 

The  performance  of  the  wire  services 
was  disappointing.  It  took  the  UPl  1 2  days 
and  the  AP  two  weeks  to  provide  their 
clients  with  the  new  information  and  cor¬ 
rect  their  earlier  errors.  The  AP  was  par¬ 
ticularly  reluctant.  At  first  they  claimed  to 
find  nothing  new  in  the  FBI  documents 
that  AIM  gave  them.  When  a  story  was 
finally  pried  out  of  the  Washington  bureau 
there  was  no  straightforward  admission 
that  the  AP  was  wrong  last  year  in  saying 
the  FBI  had  "admitted  that  in  1970  it 
spread  gossip"  about  jean  Seberg  and  her 
baby. 

CBS  News  was  even  worse.  They  have  a 
rule  that  requires  prompt  correction  of  er¬ 
rors.  Sanford  Socolow,  executive  producer 
of  the  CBS  Evening  News,  told  AIM  that 
CBS  would  correct  the  Seberg  story  if  they 
had  reported  it  wrong.  When  no  correc¬ 
tion  was  made,  Socolow  refused  to  ex¬ 
plain  the  apparent  finding  that  CBS  was 
right  in  spite  of  the  FBI  files. 


REED  IRVINE  IS  CHAIRMAN  OF  ACCURACY  IN  MEDIA,  THE  MEDIA  WATCHDOG,  AND  IS 
EDITOR  OF  THE  AIM  REPORT.  THIS  WEEKLY  COLUMN  IS  AVAILABLE  TO  PAPERS  FOR  A 
MODERATE  CHARGE.  For  information  write  AIM,  777  14th  St.,  N.  W.,  Washington,  D.  C.  20005 
or  call  202-783-4406. 
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DID  YOU  KNOW  that 
Editor  &  Publisher  now 
reaches  more  advertising 
buying  potential  than 
ever  before? 

This  circulation  pattern 
is  significant  to  you, 
and  we  would  like  to 
tell  you  more  about  it. 

Don't  call  us — we'll 
call  you.*  When  we  do, 
we  hope  your  response 
will  be:  "Come  in  and 
tell  me  about  E&P's  new 
high  in  circulation!" 


*lf  you  insist,  the  phone 
number  is  212-752-7050, 
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SEPTEMBER 

20- 25 — National  Press  Photographers  Association,  Flying  Short  Course: 

Louisville,  Hyatt  Regency,  September  20;  Dallas,  Twin  Sixties  Inn, 
September  21;  San  Francisco,  September  23,  San  Franciscan; 
Andover,  Mass.,  Sheraton  Rolling  Green  Hotel,  September  25. 

21- 24 — INPA  Central  Regional  Conference,  Chase  Park  Hotel,  St. 

Louis,  Mo. 

23- 26 — National  Conference  of  Editorial  Writers,  Huntington,  W.VA. 

24- 25 — Newspaper  Comics  Council,  Boston  Park  Plaza,  Boston. 

24- 26 — PNPA  56th  annual  convention,  Erie  Hilton,  Erie,  Pa. 

25- 28 — Florida  Newspaper  Advertising  Executives  sales  conference, 

Doral  Country  Club,  Miami. 

25- 28 — New  York  Press  Association,  Thousand  Island  Resort  Club,  Welles¬ 

ley  Island,  Alexandria  Bay,  N.Y. 

26- 28— New  York  State  Newspaper  Production  Conference,Kutscher’s 

Country  Club,  Monticello,  N.Y, 

26-27 — Western  Newspaper  Production  Conference,  Olympic  Hotel, 
Seattle,  Wash. 

28-Oct.  1 — Southern  Newspaper  Publishers  Association  Annual  Conven¬ 
tion,  The  Broadmoor,  Colorado  Springs,  Colo. 

28-Oct.  1 — Association  of  National  Advertisers,  The  Homestead,  Hot 
Springs,  Va. 

28-Oct.  1 — National  Association  of  Black  Journalists,  L'Enfant  Plaza  Hotel, 
Washington,  D.C. 

28-Oct.  1 — Western  Classified  Advertising  Assn.,  Park  Hilton  Hotel,  Seat¬ 
tle,  Wash.  , 

OCTOBER 

1-5 — National  Newspaper  Association,  Stouffer’s  Riverfront  Towers, 
St.  Louis,  Mo. 

1- 5 — Women  in  Communications,  Bahia  Hotel,  San  Diego.  Calif. 

2- 5 — New  England  Press  Association,  Sheraton  Regal  Hotel,  Hyannis, 

Mass. 

2-5 — New  England  Newspaper  Production  Conference,  Dunfey's  Re¬ 
sort  Hotel,  Hyannis,  Mass. 

4-5 — Ohio  Newspaper  Ad  Executives,  Marriott  Inn,  Columbus,  Ohio. 

4- 7 — UPl  EDICON,  Hyatt  Regency,  Cambridge,  Mass. 

5- 8 — INPA  Western  Regional  Conference,  Desert  Inn,  Las  Vegas,  Nev. 

8- 11— American  Association  of  Sunday  and  Feature  Editors, Don  CeSar 

Hotel,  St.  Petersburg,  Fla. 

9- 10 — Pennsylvania  Society  of  Newspaper  Editors  seminar,  PNPA  Press 

Center,  Harrisburg,  Pa. 

12-17 — 38th  annual  NASA  Food  Editors  Conference,  Radison  South, 
Minneapolis. 

12- 18 — National  Newspaper  Week. 

13- 17 — Inter  American  Press  Assoc.,  General  Assembly,  Vacation  Village 

Hotel,  San  Diego.  Calif. 

14- 17 — Ad  Media  Credit  Executives  Assn.,  Hyatt  Regency,  Washington, 

D.C. 

14-18 — Cal  Western  Circulation  Manager’s  Association,  Sheraton-Harbor 
Island  Hotel.  San  Diego.  Calif. 

16- 17 — New  England  Advertising  Executives  Association,  Copley  Plaza 

Hotel,  Boston. 

17- 19 — Mountain  Ad  Managers,  Regency  Hotel,  Denver. 

19-21— Inland  Daily  Press  Association's  annual  meeting,  Drake  Hotel, 
Chicago. 

19-22 — INPA  Southern  Regional  Conference,  Conference  Center/Hilton  Inn, 
Williamsburg,  Va. 

19-21— Mid-Atlantic  Circulation  Managers'  Association,  Grove  Park  Inn, 
Ashevlle,  N.C. 

19-22 — Northeast  Classified  Advertising  Managers.  Sheraton  Islander, 
Goat  Island.  R.l. 

19-21— Ohio  Circulation  Managers  Association,  Hollenden  House,  Cleve¬ 
land.  Ohio. 

19-21 — Suburban  Newspapers  of  America's  circulation  conference, 
Marriott's  Pavillion  Hotel,  St.  Louis.  Mo. 

26-29 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Galt 
House,  Louisville.  Ky. 

NOVEMBER 
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2-14 — Circulation  Management  Development  Seminar,  sponsored  by 
Gannett  Newspaper  Foundation.  Hilton  Inn  on  the  Campus. 
Rochester,  N.Y. 

5-6 — Audit  Bureau  of  Circulation,  Fairmount  Hotel,  San  Francisco. 
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Editor 

Valuable  additions  to  a  professional  library  from  the  collection 
of  books  about  newspapering— editing,  writing,  and  related 
subjects— available  by  mail  through  Editor  &  Pubiisher 


I 

1 


102— DICTIONARY  OF  AMERICAN  SLANG— 

compiled  by  Harold  Wentworth  and  Stuart  Berg 
Flexner.  Second  supplemental  edition.  This  landmark 
of  American  lexicography  now  has  more  than  23,000 
definitions,  about  3,000  of  them  in  a  new  96-page 
supplement.  If  you've  been  hyped  by  a  plastic  hippie 
ecofreak,  and  you  didn't  even  know  it,  you  need  this. 
766  pages.  $12.95 


123— REVERSE  DICTIONARY  by  Theodore  M. 
Bernstein,  consulting  editor  of  the  New  York  Times. 
The  author  of  "Headlines  and  Deadlines"  has  created 
an  unconventional  dictionary  listing  an  array  (13,390 
entries)  of  meanings  alphabetically  and  gives  the  words. 
277  pages.  $10.00 


150— SAY  IT  SAFELY,  Legal  Limits  in  Publishing, 
Radio  and  Television,  by  Paul  P.  Ashley.  An  au¬ 
thoritative  manual  pinpointing  the  danger  zones  of  libel, 
contempt  of  court,  right  of  privacy,  and  obscenity.  238 
pages.  $11.50 


185— HOW  TO  START  YOU  OWN  COMMUNITY 
NEWSPAPER  by  John  McKinney.  "A  step-by-step 
game  plan  for  establishing  a  locally-oriented  weekly 
that  McKinney  believes  is  the  newspaper  of  the  future." 
After  buying  the  Port  Jetferson  (N.Y.)  Record 
and  turning  it  into  a  profit  in  two  years,  he  estab¬ 
lished  the  North  Shore  Record  from  scratch.  136 
pages,  8  x  11  manuscript.  $9.95 


188— THE  WRITER'S  LEGAL  GUIDE  by  Tad 
Crawford.  A  complete  handbook  covering  new 
copyright  laws,  income  taxes,  libel,  contracts,  censor¬ 
ship,  estate  planning  for  writers  in  all  fields  from  print 
to  television  and  fiction  to  nonfiction  written  by  a 
member  of  the  New  York  Bar.  271  pages,  indexed. 

$10.95 


190— A  WRITER’S  GUIDE  TO  BOOK  PUBLISH¬ 
ING  by  Richard  Balkin.  A  "how  to"  book  on  author- 
publisher  relationship  from  manuscript  submission  and 
correct  negotiation  through  editing,  design,  publication 
and  marketing.  Aimed  at  helping  authors  and  would-be 
authors  to  understand  and  cope  with  the  publishing 
process.  236  pages,  indexed.  $9.95 


194— STALKING  THE  FEATURE  STORY  by  Wil¬ 
liam  Ruehimann.  An  experienced  newspaper  feature 
writer,  using  hard-hitting  anecdotes  and  examples  from 
the  best  of  today's  feature  writers,  tells  how  to  develop 
a  story  and  to  work  effectively  under  deadline  pressure. 
Advice  on  grammar,  diction,  construction,  style,  on  and 
off-the-record  comments,  investigative  reporting— for 
the  beginner  and  the  pro.  310  pages,  indexed.  $9.95 


201— THE  ECONOMICS  OF  THE  AMERICAN 
NEWSPAPER,  by  Jon  Udell  and  Contributing  Au¬ 
thors.  A  detailed  discussion  of  the  business  of  Ameri¬ 
can  newspapers  sponsored  by  the  American  Newspaper 
Publishers  Association  Foundation.  Covering  economic 
environment,  objectives,  planning,  technology  and  an 
analysis  of  newspaper  revenues  and  costs.  Complete 
with  tables  and  graphs.  160  pages,  indexed.  $11.50 


203— POSITIVE  IMPRESSIONS,  New  England 
Newspapers  Advertising  Bureau.  An  in-depth  man¬ 
ual  on  sales  development  and  sales  training  for  news¬ 
paper  advertising  salespeople.  All  aspects  of  the  space 
selling  process  are  reviewed,  from  "Organizing  Your 
Time"  to  "Answering  Objections."  Also,  a  list  of 
suggestions  for  preparing  and  giving  a  sales  presenta¬ 
tion.  114  pages.  $12.50 


206— REPORTERS’  ETHICS,  by  Bruce  M.  Swain. 
Candid  discussion  on  conflict  of  interest,  relationships 
with  news  sources,  "on  and  off"  the  record  dealings  are 
just  a  few  of  the  ethical  dilemmas  explored  as  are 
existing  codes  of  ethics,  i.e.,  those  of  the  Society  for 
Professional  Journalists.  134  pages.  $9.95 


218— EDITORIAL  AND  PERSUASIVE  WRITING, 

Opinion  Functions  of  the  News  Media,  by  Harry 
W.  Stonecipher.  Every  aspect  of  print  and  electronic 
editorial  writing  discussed  and  illustrated.  The  role  of 
news  media  as  persuaders.  Many  case  studies  illus¬ 
trated  with  prize-winning  editorials.  Indexed.  256 
pages.  $13.95 


221— INTERNATIONAL  NEWS,  Freedom  Under 
Attack,  Edited  by  Congressman  Dante  B.  Fascell. 
Four  articles  by  David  M.  Abshire,  Leonard  R. 
Sussman,  Barry  Rubin  and  Sean  Kelly  products  of  the 
Georgetown  University  Center  for  Strategic  and  Inter¬ 
national  Studies  program  in  international  communica¬ 
tions.  320  pages.  $15.00 


222— FUNDAMENTALS  OF  ADVERTISING  RE¬ 
SEARCH,  by  Alan  D.  Fletcher  and  Thomas  A. 
Bowers.  Designed  for  an  understanding  of  the 
techniques  of  advertising  research  and  how  to  use  the 
researdi  results  and  apply  them  to  specific  problems. 
Indexed.  340  pages.  $22.95 


229— COMIC  ART  &  CARICATURE,  by  Roy  Paul 
Nelson.  Describing  the  use  of  illusion,  the  feeling  of 
action,  exaggeration  applied  in  all  forms  of  comic  art 
from  editorial  cartoons  to  comic  strips,  gags,  etc.  In¬ 
dexed.  286  pages.  $12.95 


231— EDITING  IN  THE  ELECTRONIC  ERA  by 

Martin  L.  Gibson.  Good  editing  is  good  editing 
whether  it  is  done  with  a  video  dismay  terminal  or  a 
blue  pencil.  Quality  copy  desk  work  is  an  illusive  tech¬ 
nique.  With  fret^ent  use  of  question  and  answer  format, 
this  book  is  a  guide  to  copy  editing,  layout  and  photo¬ 
graphic  treatment  adapted  to  electronic  techniques. 
279  pages.  Indexed.  $15.50 


232— THE  SYNONYM  FINDER,  by  J.l.  Rodale.  An 
updated  and  expanded  edition  containing  over 
1,000,000  words  and  thousands  of  new  listings  for 
words  and  expressions  that  have  entered  the  language 
in  recent  decades.  An  alphabetically  arranged  tool  for 
all  writers.  1361  pages.  $17.95 


233— GRAMMAR  FOR  JOURNALISTS,  (Third  Edi¬ 
tion)  by  E.L.  Callihan.  A  reference  book  for  jour¬ 
nalists  as  well  as  a  text-reference  for  students.  With 
current  examples  from  media  and  with  wire  service 
style  emptesized  the  book  covers  grammar,  composi¬ 
tion,  spelling,  punctuation  and  word  usage.  A  guide  to 
grammatical  usage  and  developing  an  original  style. 
Indexed.  317  pages.  Paperback.  $7.95 


235— COMPUTER  PROGRAMMING  FOR  THE 
COMPLETE  IDIOT,  by  Donald  McCunn.  Describes 
basic  operating  and  programming  instructions  in  non¬ 
technical  style  to  answer  questions:  "Will  the  computer 
perform  the  tasks  I  need  it  to  do,  and  can  I  program  it." 
Describes  how  to  create  original  programs.  Turns  you 
and  the  computer  on  for  time  saving.  126  pages.  In¬ 
dexed.  Paperback.  $5.95 


Use  this 
coupon  to 
order  your 
books  by 
number. 


Editor  &  Publisher  Bookshelf 
575  Lexington  Avenue 
New  York,  N.Y.  10022 

Please  send  me  the  books  whose  numbers  I’ve  checked  below.  Full  payment 
enclosed,  plus  $1.25  per  book  for  handling  and  mailing  (Books  not  returnable.) 
New  York  State  or  City  residents  add  applicable  sales  tax. 


^102 

_185 

_194 

„206 

222 

_232 

123 

_188 

201 

_218 

_229 

_233 

_150 

^190 

203 

_221 

231 

_235 

NAME _ . _ 

COMPANY  _ 

ADDRESS  _ 

CITY _ ESTATE _ ZIP _ 


(Allow  4-6  weeks  for  delivery) 


920 


Newsbriefs _ 

Sections  developed 

Philadelphia  Balletin  is  coming  out  with  a  newspaper 
magazine  aimed  at  sports  fans  and  what  television  offers 
them.  A  new  quarter-page  size  supplement,  called  Televi¬ 
sion  Sports,  will  debut  on  September  21  and  will  be  in¬ 
cluded  as  a  part  of  the  newly  redesigned  Bulletin  each 
Sunday. 

Television  Sports  provides  sports  listings  for  the  week, 
feature  stories,  interviews.  Hotspots  and  Highspots,  pic¬ 
tures  and  personalities,  score  cards  and  lineups,  football 
team  rosters  with  starting  and  speciality  teams,  and  pro¬ 
files  of  players  from  the  past.  In  addition,  readers’  ques¬ 
tions  are  answered  by  Buck  the  Bartender,  and  advice  is 
given  on  how  to  feed  the  arm-chair  quarterback.  Televi¬ 
sion  Sports  also  includes  a  TV  Sports  quiz  and  TV  Sport- 
sword  puzzle. 

Jack  Wilson,  former  Bulletin  sports  editor  is  coordinator 
of  the  new  supplement. 

Cleveland  Plain  Dealer  introduced  an  expanded  business 
section  called  Business  Tuesday  to  be  published  weekly  on 
September  9. 

Publisher  and  editor  Thomas  Vail  said  that,  “Business/ 
Tuesday  will  cover  the  entire  spectrum  including  inter¬ 
views  with  business  leaders  and  innovators,  trends,  com¬ 
mentary  and  analysis,  and  expanded  wire  service  reports 
on  a  regular  weekly  basis.” 

Plain  Dealer  business  editor  Michael  Kelly,  backed  by  a 
staff  of  business  writers,  are  producing  the  section. 

Los  Angeles  Times  began  a  12-week  experiment  with  an 
alternate  distribution  system  (ADS)  on  September  17  when 
it  delivered  124,(M)0  copies  of  a  free,  special  weekly  news¬ 
paper. 

The  24-page,  standard-sized  newspaper,  entitled.  The 
Best  of  the  Times,  was  composed  primarily  of  advertising 
accompanied  by  backgrounders,  news  features  and  col¬ 
umns  selected  from  the  previous  seven  days  of  the  Times. 

It  was  delivered  to  the  doorsteps  of  non-subscribers  in 
the  eastern  end  of  the  San  Gabriel  Valley,  an  area  extend¬ 
ing  from  12  to  35  miles  east  of  the  Times’  downtown 
building. 

“We  will  know  whether  or  not  the  experiment  is  suc¬ 
cessful  by  the  ringing  of  our  advertisers  cash  registers," 
said  Gordon  Phillips,  director  of  promotion  and  public  re¬ 
lations. 

If  successful,  the  Best  of  the  Times  will  be  distributed  in 
other  Times  circulation  areas.  Additional  publications, 
such  as  national  magazines  and  pre-printed  sections  on 
real  estate,  autos,  etc.,  may  be  added  to  the  distribution 
system,  Phillips  said. 

Vance  L.  Stickell,  vicepresident  of  sales,  said  “The 
ADS  program  gives  Times  advertisers  unmatched,  concen¬ 
trated  penetration  of  the  eastern  San  Gabriel  Valley.” 

An  advertiser  buying  space  in  both  the  daily  Times  and 
the  new  weekly  will  reach  94.6%  of  the  area’s  households, 
he  added. 

The  new  publication’s  advertisers  included  major  de¬ 
partment  stores  and  grocery  chains.  Some  150  people  were 
hired  for  one  or  two  days  per  week  to  deliver  the  paper  to 
an  area  which  is  approximately  the  same  as  that  served  by 
two  other  news  organizations,  the  Daily  Tribune  and  the 
Highlander  Publications. 

In  addition  to  its  daily  newspaper,  the  Tribune  has  been 
delivering  a  free  32-page  newspaper  each  Thursday  morn¬ 
ing  to  92,500  non-subscribers  for  over  15  years. 

The  Highlander  Publications,  which  were  purchased  by 
Media  General  this  year,  distributes  free  weekly  news¬ 
papers. 

4 


Editorial  workshop  By  Roy  H.  Copperud 


On  sounding  the  aitch—No.  557 

JohnC.  Donahue  of  Dover,  N.H.,  has  taken  me  to  task  for  a 
recent  pronunciamento  concerning  which  words  starting  with 
h  take  a  and  which  take  an.  Donahue,  a  sharp-eyed  fellow, 
discovered  that  Webster  111  contradicts  itself  on  historical.  It 
gives  a  pronunciation  sounding  the  h,  which  would  call  for  a, 
but  then  cites  as  examples  of  usage  an  historical  event,  an 
historically  accurate  account.  Donahue  did  not  notice  it,  but 
Webster  also  cites  an  historic  occasion  after  giving  a  pronun¬ 
ciation  retaining  the  h. 

Webster  allows  pronunciation  of  herb  either  with  or  with¬ 
out  the  h;  likewise  herbicide  and  other  derivatives.  But  in 
defining  herbicidal,  the  editors  indicate  their  own  preference 
by  saying  “of  or  relating  town  herbicide”(emphasis  supplied). 
So  far  as  Webster  is  concerned,  you  can  take  your  choice. 
Donahue  is  right  when  he  says  Webster  needs  a  new  proof¬ 
reader  (or  copy-editor). 

1  had  not  mentioned  historical,  but  did  say  history  takes  a.  1 
called  an  herbicide  “an  atrocity,”  in  which  I  was  wrong,  if  the 
consensus  of  authorities  counts  for  anything.  Random  House 
gives  us  a  choice  between  (h)erb  and  herb,  and  carries 
through  more  or  less  consistently  with  related  words,  includ¬ 
ing  (h)erbicide.  American  Heritage  gives  us  a  choice  with 
herb  but  keeps  the  /i-sound  for  herbicide. 

But  both  Random  House  and  American  Heritage  are  exclu¬ 
sive  on  retention  of  the  /i-sound  with  historical,  -ly.  In  the 
University  Pronouncing  Dictionary  of  Troublesome  Words, 
Frank  O.  Colby  noted  “ . .  .an  increasing  tendency  to  sound  the 
h  in  herb...  Therefore,  for  the  sake  of  uniformity,  1  recom¬ 
mend  that  the  h  be  clearly  sounded  in  all  the  /(-words. ..”  He 
also  allowed  no  exception  to  a  historical. 

*  ♦  ♦ 

In  a  subsequent  letter  to  the  editor  of  E&P,  Howard 
Reeves,  managing  editor  of  the  Experienced  Citizen  of  De- 
nville,  N.J.,  enthusiastically  commended  Donahue’s  letter. 
After  conceding  the  undeniable  fact  that  language  changes,  he 
said:  “On  the  negative  side  are  the  publish-or-perish  college 
professors  who,  having  nothing  better  to  do,  write  books 
about  new  English  rules  every  few  years,  telling  us  we  have  to 
spell,  punctuate  and  capitalize  in  the  new  way  they  have 
devised...  1  find  myself  objecting  when  some  of  the  great  new 
rules  have  no  logical  support  and  1  am  told  that  I  MUST 
conform.” 

Reeves  did  not  mention  my  name,  but  I  had  an  uncomfort¬ 
able  feeling  of  being  in  the  line  of  fire  when  he  took  aim  at 
“publish-or-perish  college  professors.”  1  am  a  professor,  all 
right,  but  I  share  Reeves’  disdain  for  the  publish-or-perish 
syndrome.  I  was  invited  to  become  a  professor  after  and  as  a 
result  of  having  published.  At  that  time  1  had  had  more  than  20 
years  of  experience  as  a  newspaperman,  having  worked  on 
such  papers  as  the  Baltimore  Evening  Sun,  the  Milwaukee 
Journal,  the  Washington  Post,  and  the  Los  Angeles  Times.  I 
regret  to  confess  I  have  had  no  experience  on  the  Experienced 
Citizen. 

Where  Reeves  gets  the  idea  that  he  must  conform  to  advice 
on  language  that  he  reads  puzzles  me.  1  always  thought  the 
First  Amendment  applied  to  readers  as  much  as  to  writers, 
and  that  the  reader,  unless  he  is  exceptionally  abject,  may  feel 
free  to  accept  or  reject  anything  he  comes  across  in  print. 

1  must  plead  guilty  to  having  written  four  books  on  English 
usage,  but  never  had  any  notion  my  advice  carried  the  force  of 
the  Ten  Commandments.  Anyway,  the  newest  one,  published 
in  January ,  h  American  Usage  and  Style:  the  Consensus  (Van 
Nostrand  Reingold),  and  1  hereby  grant  a  dispensation  to 
anyone  inclined  to  confuse  it  with  Holy  Writ. 
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eir  easy  conversion  to 
tQftset  is  oasy  to  explain 

^s  service  support. 


On  Octobei^y^iS  nSado  de 
Minas  completed  installation  of  a 
new  Goss  Metro-Offset  press 
system  at  their  plant  in  Belo 
Horizonte:  6  press  units,  a  half¬ 
deck,  a  2: 1  folder  and  six  3-arm 
reels.  The  following  March,  their 
morning  paper  went  on  edition  — 
and  two  months  later,  their 
evening  paper. 

The  managing  director,  Camilo 
Teixeira  da  Costa,  gave  much  of  the 
credit  to  us.  “Without  Goss  service 
support  and  training,”  he  said,  “we 
could  never  have  done  it  so  fast  or 
so  smoothly.  Their  extensive  assis¬ 
tance  was  a  major  contribution, 
since  training  crews  here  in  Brazil 
is  difficult  on  any  new  press.  On  a 
new  process,  it  would  have  created 


increased  productivity,  added  flexi¬ 
bility  and  positive  reactions  from 
our  readers  and  advertisers.” 

For  more  information  on 
Rockwell  International's  Goss 
newspaper  printing  products, 
contact  your  local  Goss  . 
representative  or  MGD  Graphic 
Systems  Americas  Company, 
Rockwell  International,  2600 
Douglas  Rd.,  Suite  805,  Coral 
Gables,  Florida  33134.  Phone: 
(305)  442-471 1.  Telex  808061. 


a  severe  problem. 

“I  had  heard,”  continued  da 
Costa,  “that  Goss  has  a  tradition  of 
carefully  selecting  press  erectors  to 
assist  Latin  American  newspapers 
in  smooth  startups  —  and  I 
believe  it.  The  one  who  helped  us 
was  excellent  —  in  technical 
knowledge,  special  skills  and 
ability  to  communicate. 

“Our  conversion  is  now  paying 
significant  dividends,  both  in 
improved  quality  and  reduced 
operating  costs.  In  fact,  the  Goss 
Metro-Offset  system  has  met  our 
expectations  in  every  way  — 
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Censorship  by  strike 

The  delay  in  publication  of  the  New  York  Daily  News  for 
one  hour  by  members  of  the  pressmen’s  union  in  protest 
against  an  editorial  cartoon  was  censorship  pure  and  simple 
just  as  if  some  government  official  or  agency  had  ordered  the 
cartoon,  or  an  editorial,  or  a  news  story  be  deleted. 

This  is  not  the  first  time  members  of  that  union  have  tried 
this  technique.  About  eight  years  ago  other  pressmen  tried 
to  force  the  New  York  Times  to  censor  an  ad  about  President 
Nixon  which  they  found  distasteful. 

One  can  only  imagine  the  chaos  that  would  result  if  mem¬ 
bers  of  all  newspaper  unions  tried  to  influence  the  editorial 
opinions, and  the  news  coverage,  of  the  press  in  this  way. 
Pressure  groups  outside  of  news  offices  would  feel,  naturally, 
if  “they”  can  do  it  why  can’t  we.  Unfortunately,  there  have 
been  such  attempts  in  the  past. 

Leaders  of  the  pressmen’s  union  did  not  condone  the  action 
of  some  of  their  members  at  the  News.  There  are  other  ways 
in  which  union  members,  and  other  groups,  can  express  their 
opinions  contrary  to  those  of  the  newspapers,  as  the  News 
pointed  out,  and  everyone  who  works  for  the  press  should 
realize. 

Speaking  of  strikes! 

There  have  been  an  unusual  number  of  shutdowns  and 
slowdowns  in  newspaper  plants  around  the  country,  particu¬ 
lar  in  New  Y ork  City,  by  workers  either  protesting  changes  in 
work  rules  or  seeking  an  edge  in  contract  negotiations,  etc. 

We  wonder  if  they  realize  the  competitive  disadvantage 
they  may  be  imposing  on  the  medium  which  employes  them,? 

If  advertisers,  especially  retailers,  cannot  count  on  getting 
their  sales  messages  to  potential  customers  because  some¬ 
one  or  some  group  delays  publication  or  distribution  of  the 
advertising  medium,  then  those  advertisers  are  going  to  find 
a  medium  which  they  believe  to  be  more  dependable.lt  is  as 
simple  as  that.  There  are  plenty  of  competitors  seeking  to  get 
a  piece  of  the  advertising  action  away  from  newspapers  and 
the  people  who  work  for  newspapers  should  see  that  it  is  in 
their  own  self-interest  to  prevent  that  from  happening — not 
to  make  it  happen. 

‘Big  Brother'  approach 

The  Justice  Department  subpoenaed  telephone  records 
from  a  newspapers’  news  bureau  and  requested  the  tele¬ 
phone  company  not  to  inform  the  newspaper  it  had  done  so 
for  90  days,  which  it  is  permitted  to  do  under  the  law. 

Some  law!  In  this  case  the  Justice  Department  said  neither 
the  newspaper  nor  its  bureau  chief  were  targets  of  the  inves¬ 
tigation.  But,  they  could  have  been.  The  government  might 
just  as  well  have  imposed  a  mail  intercept  and  examined  all 
the  newspaper’s  correspondence  surreptitiously. 

If  that  is  the  law,  it  must  be  changed.  Pretty  soon  govern¬ 
ment  agents  will  be  sitting  in  the  newspaper  office  monitor¬ 
ing  reporters’  phone  calls. 
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CO-OP  ...  WHOSE  MONEY  IS  IT? 


Editor’s  note:  The  Newspaper 
Advertising  Bureau  has  prepared  a 
sales  presentation  entitled,  “Co-op  . 

.  .  it’s  your  money.’’  The  presenta¬ 
tion,  which  is  widely  used  by  news¬ 
paper  sales  representatives,  asks  re¬ 
tailers  to  spend  more  co — op  money 
in  newspapers  in  part  on  the  idea  that 
if  a  manufacturer  offers  a  3%  co — op 
plan,  he  has  built  3%  into  the  cost  of 
the  product.  So  that  the  retailer  has 
already  paid  the  money  and  is  simply 
getting  his  own  money  hack  when  he 
does  CO — op  advertising. 

Robert  D.  Wilco.x,  manager  of  re¬ 
tail  advertising  services  for  Arm¬ 
strong  World  Industries,  Inc.,  who  is 
responsible  for  the  company’s  three 
CO — op  plans  feels  that  such  a  prop¬ 
osition  does  not  work  in  the  best  in¬ 
terest  of  newspapers.  His  feelings 
are  e.xpressed  in  the  following  report 
that  he  wrote  for  EDITOR  &  PUB¬ 
LISHER. 

Co — op  .  .  .  whose  money  is  it? 

That’s  like  asking  who  the  re¬ 
frigerator  belongs  to  that  you  just 
bought.  It  belongs  to  you.  But  if  you 
don’t  keep  up  your  payments,  a  man 
in  a  large  truck  is  apt  to  show  up  and 
disappear  down  the  street  with  your 
refrigerator. 

You  and  the  store  make  a  deal. 
They  give  you  a  refrigerator.  And 
you  promised  to  pay  for  it.  If  you 
don’t  pay,  you  don’t  get  the  re¬ 
frigerator. 

And  so  it  is  with  co — op.  The  ven¬ 
dor  says,  “Here’s  my  offer.  If  you’ll 
do  this,  this,  and  this.  I’ll  give  you 
this  hunk  of  money.’’  The  retailer 
thinks  it  over  briefly,  and  says,  “It’s 
a  deal.’’  Then,  as  long  as  he  does 
what  he  has  agreed  to  do,  he  gets  to 
keep  the  money  and  spend  it.  If  he 
doesn’t,  the  vendor  doesn’t  give  him 
the  money. 

Seems  straightforward  enough, 
doesn’t  it?  So,  how  come  it  isn’t? 
Well,  for  a  couple  of  reasons. 

In  the  first  place,  the  retailer  never 
really  wanted  (or,  sometimes,  in¬ 
tended)  to  do  what  the  vendor  re¬ 
quired.  After  all,  he’s  the  best  friend 
his  vendor  has  in  the  world.  He’s  his 
customer.  If  he  wants  to  do  some¬ 
thing  different  with  the  money,  how 
could  his  vendor  really  object? 

In  the  second  place,  some  news¬ 
papermen  are  assuring  him  that  the 
manufacturer  hasn’t  really  given  him 
anything  anyway.  “Look,”  they’re 
saying,  “that’s  really  your  money, 
not  the  vendor’s.  If  he’s  got  a  3% 
CO — op  plan,  he’s  just  built  that  into 
the  price  of  the  product.  You’ve 
already  paid  it  when  you  bought  the 
product.  Now  he’s  got  your  money. 


and  he’s  just  offering  to  give  it  back  to 
you.’’ 

So  the  retailer  thinks  that  over  and 
says  to  himself,  “You  know,  that’s 
right.  So  what  right  has  this  jerk  got 
to  tell  me  what  I’ve  got  to  do  to  get 
my  own  money  back?’’ 

Sound  familiar?  It  should,  because 
if  you’re  at  all  typical  of  newspaper 
salespeople,  you  use  a  selling  tool 
which  says  in  part,  “As  a  retailer, 
why  should  I  bother  with  co — op? 
Perhaps  the  most  important  reason  is 
CO — op  accruals  mean  MONEY  - 
your  money  -  money  -  you  have 
actually  paid  for  when  purchasing 
prodct  for  resale!’’ 

How  about  that?  Is  that  correct? 
Maybe.  If  you’re  talking  about  only 
the  money  a  vendor  spends  on  co — 
op  each  year,  it  should  be  true.  But, 
typically,  both  you  and  the  retailer 
believe  that  to  mean  that  if  a  vendor 
offers  a  3%  co — op  plan,  he’s  built 
3%  into  the  cost  of  the  product. 

That  could  be  so  only  if  his  retailers 
spent  every  penny  he  offered  them.  If 
they  spend  only  half,  then  he’s  built 
in  only  1 — If  they  spent  only 
one-tenth,  he’d  build  in  only  3/IOths 
of  1%.  And  so  forth. 

But,  of  course,  the  important  point 

is  not  how  much - if  anything — 

— has  been  built  into  the  cost.  The 
important  point  is  whether  offering 
that  CO — op  money  causes  the  retail¬ 
er  to  pay  more-or  less-for  the  pro¬ 
duct.  The  vendor  offers  it  because  he 
firmly  expects  it  to  create  so  much 
new  business  that  he  can  decrease 
the  cost  of  the  product,  not  increase 
it. 

Does  the  cost  of  your  salary  cause 
your  newspaper  to  have  to  increase 
the  cost  of  the  space?  Or  does  all  the 
business  you  write  cause  them  to  be 
able  to  sell  space  for  less  than  they 
otherwise  would?  It  better  be  the  lat¬ 
ter,  or  you  better  start  working  on  a 


resume.  Co-op  works  the  same  way. 

So,  it’s  wrong  to  focus  on  what 
may  have  been  built  into  the  cost  of 
the  product.  It  tends  to  shred  the  rela¬ 
tionship  between  your  two  custom¬ 
ers:  the  retailer. ..and  the  vendor 
who’s  helping  to  pay  the  cost  of  the 
advertising  the  retailer  does  with 
you.  Rather  than  feeling  closer  to  the 
vendor  for  having  made  the  co-op 
available,  the  retailer  is  being  encour¬ 
aged  to  feel  the  vendor  is  imposing  on 
him. ..setting  unreasonable  require¬ 
ments  for  both  advertising  and  docu¬ 
mentation.  Rather  than  causing  the 
retailer  and  vendor  to  shake  hands 
and  work  together  as  friends,  it  en¬ 
courages  them  to  square  off  and  start 
swinging. 

Now  tell  me,  is  that  a  reasonable 
stance  for  a  newspaper  person  who 
wants  nothing  more  than  for  those 
two  guys  who  are  trying  to  agree  on 
some  advertising  in  his  paper  to  be 
the  best  of  friends? 

Wouldn’t  it  be  so  much  more  in- 
telligent-and  effective-to  say  to  the 
retailer,  “Look,  because  you’ve 
been  such  a  good  customer,  the 
manufacturer  has  dug  down  in  his 
pocket  and  offered  you  a  ton  of 
money  to  spend  on  giving  the  con¬ 
sumer  reason  to  come  to  you  to  buy 
the  product  you  and  he  mutually  sell. 
If  you  don’t  use  it,  you’re  going  to 
lose  all  that  money.  And  worse  still, 
you’re  going  to  lose  all  the  sales  it 
wuld  have  generated  when  used  to 
advertise  in  my  paper.  Remember, 
the  vendor  didn’t  offer  that  money 
because  he  thought  it  would  be 
wasted  when  you  spend  it.  He  wants 
it  spent.  He’s  convinced  that  the 
advertising  you  buy  with  it  is  going  to 
be  like  a  money  machine. ..making 
money  for  both  him  and  you.  Let’s 
prove  him  right,  what  do  you  say?’’ 

Sensible?  I  think  so.  And  I  hope 
you  do,  too. 


r  OMANG 


Health,  wealth,  safety  and  beauty  are  all  at 
stake  in  environmental  issues,  to  which 
Washington  Post  reporter  Joanne  Omang 
brings  both  a  grasp  of  scientific  questions 
and  sensitivity  to  conflicting  values. 
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NO  EASY  ANSWER 

A  Nightmare: 
Working  for 
a  'Crazy'  Boss 

By  LINDA  GRANT 
and  LOIS  TIMNICK 
TiimtitaHWrHm 

Richard  Dwyer  was  alarmed  by 
the  sharp  pains  ricocheting  through 
his  chest.  A  young  marketing  exec¬ 
utive,  he  had  been  forced  by  a  ty¬ 
rannical  boss  to  work  late  night  af¬ 
ter  night. 

During  the  day  Dwyer  (not  his 
real  name)  had  to  attend  intermina¬ 
ble  meetings  at  which  the  boss 
paced  up  and  down,  heaping  abuse 
on  his  work.  Calling  him  stupid  and 
incompetent,  the  boss  tore  to  shreds 
Dwyer's  decisions  and  recommen¬ 
dations.  If  Dwyer  tried  to  leave  the 
room,  the  man  menacingly  blocked 
the  door. 

These  are  excerpts  from  an  arti¬ 
cle  by  Los  Angeles  Times  reporters 
Linda  Grant  and  Lois  Timnick. 
Grant  is  chief  of  The  Times’  New 
York  financial  bureau.  Timnick  is  a 
Metro  staff  writer  specializing  in 
human  behavior. 

Close  to  despair,  Dwyer— who 
had  been  transferred  to  the  corpor¬ 
ate  headquarters  of  the  big  New 
York  consumer  products  company 
only  six  months  before— first  wres¬ 
tled  with  a  nervous  stomach,  then, 
one  weekend  while  visiting  his 
parents,  broke  down  and  cried. 
When  the  pains  began  to  shoot 
through  his  chest,  he  checked  into 
the  hospital. 

But  Dwyer  was  lucky.  Not  long 
after  his  release  with  a  clean  bill  of 
health,  his  bullying  boss  had  a  psy¬ 
chotic  breakdown  and  was  admitted 
to  a  mental  hospital.  Thus  Dwyer 
had  his  sanity  reaffirmed.  “I  thought 
he  was  crazy,"  Dwyer  said,  "but  1 
had  begun  to  doubt  my  own  judg¬ 
ment.” 

Though  the  behavior  of  Dwyer’s 
boss  was  extreme,  the  unhappy  fact 
remains  that  many  people  today 
work  for  abusive,  domineering  and 
erratic  bosses  who  inflict  scars  of 
self-doubt. ... 

While  few  executives  can  accur¬ 
ately  be  classified  as  mentally  ill, 
sometimes  the  line  between  behav¬ 
ior  at  work  that  is  "crazy”  and  "not 
crazy”  can  be  hauntingly  slender.  A 
psychiatric  social  worker  at 
Dwyer’s  company  said,  "Before  the 
boss’s  breakdown,  he  was  not  per¬ 
ceived  as  a  man  in  trouble.  People 
didn’t  realize  he  was  sick.  They  just 
thought  he  was  an  S.O.B.”.  .  . 


The  effect  of  cruel  bosses  can  be 
insidious,  because  in  any  confronta¬ 
tion  between  employee  and  boss, 
the  balance  of  power  is  unequal. 
People  derive  so  much  of  their  iden¬ 
tity  from  their  work,  they  are  par¬ 
ticularly  vulnerable  to  abuse  by  a 
boss. 

Says  Sam  Culbert,  professor  of 
behavioral  and  organizational 
science  at  UCLA’s  Graduate  School 
of  Management,  “A  boss  can  dam¬ 
age  your  self-esteem.  It’s  the  old 
parent-child  relationship:  The 
child/employee  is  captive  to  the 
reality  of  the  parent/boss.  If  your 
parents  didn’t  love  you  (enough), 
you  might  go  straight  to  the  bar 
after  work.” 

No  one  knows  how  many  irra¬ 
tional  or  emotionally  troubled 
bosses  are  employed  throughout  the 
country,  and  the  topic  is  not  exactly 
a  favorite  with  employers.  Panicked 
public  relations  people  at  several 
corporations  that  sponsor  good 
mental  health  programs  refus^  to 
talk  to  The  Times  about  it,  or  agreed 
only  on  the  condition  that  their 
companies  not  be  mentioned.  •  «  < 

Atlanta  psychiatrist  Dr.  Melvin 
Udel,  a  longtime  consultant  to  cor¬ 
porations  and  a  practitioner  of  occu¬ 
pational  psychiatry,  said  the  prob¬ 
lem  of  irrational  bosses  in  his  expe¬ 
rience  is  "not  common  but  also  not 
infrequent.”  He  added,  "To  get  to 
any  level  of  administrative  respon¬ 
sibility,  you  have  to  be  reasonably 
sound.  Occasionally,  however,  peo¬ 
ple  with  character  disorders  do 
reach  positions  of  considerable  re¬ 
sponsibility.” 

Udel  cited  a  division  chief  at  a 
manufacturing  company  in  the 
Southeast  who  demonstrated  a 
"severe  obsessive-compulsive  dis¬ 
order.”  Accustomed  to  working  18 
to  22  hours  a  day,  the  executive 
would  begin  weekly  staff  meetings 
at  2  p.m.  and  often  keep  them  roll¬ 
ing  past  10  p.m.— even  though  by 
that  time  his  staff  was  wilted,  re¬ 
sentful  and  distraught.  Despite  an 
excellent  track  record,  as  he 
climbed  higher  he  became  more  ri¬ 
gid.  His  way  of  doing  things  became 
the  only  way.  There  was  no  room 
left  for  subordinates’  imagination  or 
creativity. 

Fed  up,  the  people  under  him 
banded  together  and  appealed  for 
help  to  their  boss’s  boss.  The  senior 
executive  looked  into  the  situation, 
verified  their  reports  and  began  to 
strip  the  executive  of  administrative 
responsibilities.  He  was  soon  left  to 
work  all  the  hours  he  wanted— 
alone. 

That  happy  ending  is  unusual, 
however.  Research  for  this  article 
suggests  that  employees  who  blow 
the  whistle  on  their  bosses  had  bet¬ 
ter  be  prepared  to  jump  ship.  Cor¬ 
porate  psychiatrists  and  consultants 
stress  that  in  the  real  world,  corpo¬ 
rations  and  institutions  don’t  smile 
on  people  who  make  waves.  •  •  • 


Dr.  Howard  Hess,  corporate  psy¬ 
chiatrist  for  Western  Electric  in 
New  York,  a  subsidiary  of  American 
Telephone  &  Telegraph  Corp.,  said: 
“The  employee  has  to  realize  he  is 
taking  a  chance  if  he  goes  to  the 
boss's  boss.  Personnel  departments 
in  corporations  ought  to  be  the 
equivalent  of  unions  with  their 
grievance  procedure  for  manage¬ 
ment,  but  they  usually  aren’t.  I  wish 
there  were  an  easy  answer.”.  *  , 

A  St.  Louis  executive  called  the 
behavior  of  his  boss,  a  group  vice 
president,  to  the  attention  of  the 
corporation’s  new  president.  The 
boss  was  known  for  his  unpredicta¬ 
bility— often  “firing”  an  employee 
in  anger  on  Friday,  promptly  for¬ 
getting  the  incident  and  demanding 
a  report  the  following  Monday.  He 
had  been  protected  by  his  former 
chief,  an  old  golf  buddy.  The  new 
president  listened  to  the  complaints 
and  promised  to  “look  into  the  mat¬ 
ter,”  but  he  later  told  the  executive 
he  could  find  no  evidence  of  any 
problem.  Feeling  he  had  little  alter¬ 
native,  the  employee  quit  shortly 
thereafter;  he’s  now  chairman  of  a 
board  elsewhere. ... 

Mental  health  experts  agree  that 
alcoholism  is  the  most  frequently 
treated  emotional  problem  in  busi¬ 
ness.  and  they  sympathize  with 
subordinates  who  must  cope  with  it. 
“The  alcoholic  will  defend  himself 
at  all  costs,  for  he  must  keep  drink¬ 
ing,”  says  Hess.  “He  will  strike  out 
at  a  subordinate  without  hesitation, 
even  to  the  point  of  trying  to  get 
him  fired.” 

Far  less  common  is  drug  abuse. 
“Drugs  are  not  commonly  used  by 
the  generation  in  power,”  says 
Hess.  “We’ll  see  that  in  about  10 
years.” 

Yet  one  veteran  of  22  years  in  his 
profession  was  forced  to  resign  and 
start  over  in  another  when  he  found 
himself  unable  to  work  with  a  boss 
who  abused  both  alcohol  and  drugs. 
Gerald  Thorn  (a  pseudonym) 
worked  for  an  executive  whose 
family  owned  a  major  interest  in  the 
business.  "The  executive,”  Thorn 
said,  “descended  into  a  whirlpool  of 
alcohol,  drugs  and  alcohol,  drugs 
and  drugs  and  drugs  and  alcohol.” 

As  the  boss  became  more  irritable 
and  irrational,  a  frightened  secre¬ 
tary  called  company  headquarters 
and  asked  for  help.  The  response;  A 
relative  flew  out.  talked  briefly 
with  the  boss  and  concluded  all  was 
well.  The  enraged  boss,  who 
thought  Thorn  had  ratted  on  him, 
demoted  him.  Thorn,  in  turn,  re¬ 
signed. 

“It  got  to  me,”  he  said.  “I’ve  al¬ 
ways  been  an  optimist,  but  this  was 
about  as  miserable  a  time  as  I’ve 
ever  had.  I  got  a  nervous  twitch;  my 
family  was  sick  of  hearing  about  it. 
The  real  disappointment  was  that 
after  22  years,  1  knew  1  could  run 
the  business  better  than  he  did.”,  ,  , 

While  seriously  disturbed  execu¬ 


tives  are  easy  to  recognize— the 
federal  agency  director  whose  par¬ 
anoid  fantasies  caused  him  to  hide 
under  his  desk,  for  example,  or  the 
government  manager  with  delu¬ 
sions  that  he  was  the  Pope— others 
may  be  more  cunning,  thus  more 
treacherous.  UCLA’s  Culbert,  co¬ 
author  of  “The  Invisible  War,”  said 
an  obviously  crazy  boss  is  simpler 
to  deal  with  than  one  who  wreaks 
havoc  in  the  workplace  because  his 
“behavior  and  emotionality  can  be 
mistaken  for  one  of  us.”,  .  . 

Clinical  psychologist  Harry  Lev¬ 
inson,  president  of  the  Levinson  In¬ 
stitute  in  Cambridge,  Mass.,  which 
consults  with  businesses  on  the 
psychological  aspects  of  manage¬ 
ment.  outlined  some  other  wide¬ 
spread  pathologies  that  are  accept¬ 
ed  as  “normal,”  although  destruc¬ 
tive. 

—Rigidity  and  perfectionism. 
Certain  types  of  work,  such  as  ac¬ 
counting,  tend  to  attract  overtightly 
organized,  overcontrolled  people, 
Levinson  said.  Such  executives  inti¬ 
midate  with  their  perfectionism. 

—Self-centered  behavior.  These 
bosses  exploit  others.  They  are  easi¬ 
ly  disappointed  in  people  who  don’t 
applaud  them  and  turn  from  one  fa¬ 
vorite  to  another,  using  people  as 
devices  for  personal  applause. 
“They  pretend  they’re  interested 
and  helpful,”  he  said.  “But  when 
they  get  what  they  want,  they 
throw  (the  person)  away.” 

—Bullying.  Tough  bosses  crack 
the  whip  but  their  fatal  flaw  is  an 
inability  to  develop  people.  “Their 
overtoughness  reflects  an  under¬ 
lying  insecurity.  They  are  always 
whipping  others  into  shape,  but  this 
builds  a  passive  organization.”  Lev¬ 
inson  said. 

—Depression.  Depressed  execu¬ 
tives  are  generally  dissatisfied  with 
their  achievements  and  feel  worth¬ 
less.  Levinson  explained  that  the 
problem  afflicts  conscientious  peo¬ 
ple  for  whom  there  is  a  wide  gap  be¬ 
tween  their  ego  ideal,  that  is,  what 
they  would  like  to  be,  and  their  self- 
image,  which  is  what  they  think 
they  are.  Workaholics  are  such  a 
type,  as  are  intense  overachievers. 
The  problem  often  manifests  itself 
in  physical  illness  or  flights  into  al¬ 
cohol  or  drug  abuse. 

—Fear  and  immaturity.  Bosses 
who  are  insecure  and  threatened  by 
able  subordinates  surround  them¬ 
selves  with  incompetents  they  can 
control.  “All  management  is  a  game 
of  ’king  of  the  hill,’  ”  Levinson  says, 
“but  it’s  one  thing  to  run  scared  of 
objective  things  and  another  to 
have  a  characteristic  posture  of  be¬ 
ing  fearful  of  other  people's  compe¬ 
tence.”  A  mature  boss  can  tolerate 
twinges  of  rivalry,  recognize  that 
his  job  is  to  build  in  succession  and 
take  fatherly  pride  in  his  staffs 
achievements.  ... 

The  impact  on  employees,  of 
course,  runs  the  gamut  from  ner¬ 


vous  breakdowns  to  psychosomatic 
illnesses  to  drinking  in  order  to  cope 
with  rage.  But  Levinson  stress^ 
that  an  individual’s  reaction  may 
depend  on  how  much  meaning  he 
attaches  to  work.  If  he  is  heavily  in¬ 
vested  or  dependent  on  a  particular 
boss,  he  is,  of  course,  more  vulnera¬ 
ble.  Age  is  also  important,  because 
most  older  employees  know  it  will 
be  hard  for  them  to  find  another  job. 

Unfortunately,  most  workers  at 
first  believe  the  problems  they  en¬ 
counter  with  bosses  are  of  their  own 
making.  “Many  people  with  a  ’cra¬ 
zy’  boss  keep  looking  for  a  magic 
button,”  Levinson  said.  “(They 
lieve)  if  they  behave  in  the  right 
way  things  will  improve.  It  takes 
people  a  long  time  to  conclude  that 
maybe  it  isn’t  their  fault”.  .  . 

"10  whom  could  an  employee  turn 
for  help?  Levinson  warned  that  top 
management  might  not  provide 
much  help,  in  part  because  it  is 
more  difficult  to  see  “down”  the 
ranks  with  objectivity  than  “up.”  In 
addition,  by  the  time  a  person 
reaches  senior  management,  a  sup¬ 
port  network  has  generally  been 
built. ... 

All  this  means  that  the  bossed, 
not  the  boss,  may  fall  victim  even  in 
companies  with  mental  health  pro¬ 
grams  for  employees  or  seminars 
for  senior  executives. 

Few  of  the  truly  troubled,  for  ex¬ 
ample,  are  attracted  to  the  Mennin- 
ger  Foundation’s  popular  week- 
long  executive  seminars  aimed  at 
increasing  psychological  aware¬ 
ness.  And  most  company -sponsored 
counseling  programs  stop  short  of 
top-level  management. 

Few  chief  executives  are  as  open 
to  having  their  own  psyches  probed 
as  Norton  Simon,  founder  of  the 
company  that  bears  his  name: 
When  Simon  called  in  a  psycholo¬ 
gist  to  advise  him  nearly  25  years 
ago,  he  remembers,  he  was  told 
bluntly  that  if  his  company  was  to 
be  helped,  “We’ve  got  to  start  with 
you.” 

He  promptly  agreed  and  has  con¬ 
sulted  psychologists  and  psychia¬ 
trists— and  insisted  that  his  em¬ 
ployees  do  likewise— ever  since. 

Representatives  of  most  big  cor¬ 
porations  interviewed  by  The 
Times,  including  Western  Electric, 
Security  Pacific  National  Bank, 
General  Foods  Corp.  and  Crocker 
National  Bank,  offer  employee 
guidance  or  employee  assistance 
programs  that  were  started  to  iden¬ 
tify  and  treat  victims  of  alcoholism. 
Supervisors  are  trained  to  watch  for 
signs  of  emotional  distres.s  among 
employees,  such  as  absenteeism  or 
radical  changes  in  behavior,  but 
their  yardstick  must  be  deteriora¬ 
tion  in  working  performance.  The 
programs  also  encourage  employees 
to  refer  themselves  for  help  if  they 
encounter  emotional  problems.  ... 

At  Security  Pacific  Bank  in  Los 
Angeles,  Anthony  Kramer,  vice 


president  for  employee  assistance, 
counsels  employees  who  feel  down¬ 
trodden  to  be  more  assertive  and  to 
set  realistic  limits.  If  a  boss  is  insist¬ 
ing  on  too  much  overtime.  Kramer 
advises,  politely  refuse. ... 

“We  are  taught  acquiescence 
throughout  our  formal  education. 
Many  adults  struggle  with  setting 
reasonable  limits.”  In  some  cases 
subordinates  may  need  professional 
counseling  in  order  to  learn  those 
skills.  Without  it,  he  fears,  “their 
only  alternatives  may  be  to  quit,  re¬ 
quest  a  transfer  or  live  a  miserable 
life.” 

Head-on  confrontation  seldom 
works,  as  one  young  woman  moving 
up  the  ranks  of  a  West  Coast  orga¬ 
nization  found  out.  She  worked  for  a 
branch  manager  who  came  back 
from  lunch  dnmk  or  not  at  all,  who 
told  anti-Semitic  jokes  in  front  of 
her  and  her  best  customers  (who 
happened  to  be  survivors  of 
Auschwitz),  who  played  employees 
off  against  each  other  and  who 
asked  her  to  handle  unpleasant 
business  calls  for  which  he  would 
later  criticize  her  and  report  to  the 
head  office  as  evidence  of  “a  per¬ 
sonality  problem.” 

The  situation  deteriorated,  until 
all  the  people  who  reported  to  him 
were  talking  mutiny.  “We  knew  he 
was  the  problem  because  we  all  felt 
the  same  way  and  the  office  had  lost 
a  third  of  its  customers  since  his  ar¬ 
rival,”  she  says. 

She  decided  to  talk  frankly  and 
privately  with  her  boss.  But  he  indi¬ 
cated  he  had  no  intention  of  chang¬ 
ing  and  told  her  he  thought  her 
“personally  obnoxious.”  So  she 
asked  for— and  got— a  transfer  to 
another  branch.  Today  she  has 
climbed  to  a  higher  position  than 
her  impossible  former  boss,  al¬ 
though  he  is  still  in  tne  company. 

In  a  series  of  newsletters  called 
Personal  Report  for  the  Executive, 
the  Research  Institute  of  America.  a 
consulting  firm  based  in  New  York, 
discusses  management  problems. 
One  newsletter,  entitled  "The  Case 
of  the  Boozing  Boss.”  advised; 
“Lower-level  managers  who  report 
to  an  alcoholic  should  think  first 
and  foremost  about  protecting 
themselves.  .  .  .They  can  only  (do 
that)  if  they  work  to  attain  a  high 
degree  of  emotional  and  personal 
detachment.” 

In  a  final  observation,  the  insti¬ 
tute  concluded,  “If  getting  away 
from  a  raging  boss  is  the  only  way 
for  you  to  keep  your  sanity,  it’s  bet¬ 
ter  to  go  sooner  rather  than  later. 
Putting  up  with  irrational  behavior 
over  a  long  period  of  time  will  ut¬ 
terly  destroy  your  self-respect. 
What’s  more,  you  are  almost  certain 
to  become  emotionally  involved  if 
you  live  with  constant  turmoil  for 
years.  Then  you  are  quitting  not  be¬ 
cause  of  the  boss’s  emotionality,  but 
because  of  your  own.” 


Qo$  Atiigeted 
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The  Plain  Dealer 
reaches  pe<^de  i^t|D  mean 
business. 


Introducing 
Business/T  uesday. 
An  expanded  new 
business  section  in 
The  Plain  Dealer 
every  Tuesday. 


Now  you  can  reach  the  hard  to 
reach —  people  who  know  how 
to  make  money  and  spend  it. 

They  might  be  on  the  wing  to  a 
business  appointment  on  the  coast 
or  having  a  fling  at  some  posh 


resort.  They  could  be  dining  at 
New  York’s  21  or  having  a  Big  Mac  on 
the  run.  They  might  be  playing  back¬ 
gammon  at  the  Jockey  Club,  golf  at 
LaCosta  or  baseball  with  their  kids  in  their 


weekly  business  publication  in  Cleveland- 
Northeast  Ohio.  Business/Tuesday  offers 
its  readers  all-inclusive  coverage  of  the 
world  of  business  and  finance,  and  offers 
its  advertisers  a  chance  to  contact  readers 


own  backyards.  They  don’t  care  if  they 
drink  California  wine  or  Pouilly  Fuisse  as 
long  as  they’re  drinking  with  someone  they 
like.  They  wear  Polo  by  Ralph  Lauren  and 
blue  jeans  by  Levi  Strauss.  They  know 
what  they  like  and  if  it’s  expensive,  they 
don’t  mind  paying  for  it. 

These  people  are  your  best  customers. 

And  you  now  have  a  unique  opportunity  to 
reach  them  in  Business/Tuesday,  the  only 


who  spend  a  lot  of  time  spending  money. 

Free  Contact  Kit 

It’s  good  business  to  get  all  the  facts. 
Contact  your  local  Newhouse  Newspapers 
representative  or  call  (216)  344-4079  for 
your  free  Plain  Dealer  Contact  Kit  today  and 
get  the  facts  fast.  We’ll  send  you  complete 
marketing  data,  rate  cards,  the  works. 

The  Plain  Dealer  is  represented  nalionaliy  by 
Newhouse  Newspapers  with  offices  in  principal  cities. 


The  Plain  Dealer.  Your  No.l  Contact  with 
Cleveland-Northeast  Ohio. 


September  20,  1980 
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Minneapolis  dailies  struck 

Guiid  seeks  pay  for  news 
aired  on  cable  television 


By  Celeste  Huenergard 

Act  I  of  the  strike  at  the  Minneapolis 
Star  and  Minneapolis  Tribune  has  some 
observers  comparing  it  to  the  current 
labor  dispute  staged  by  the  Screen  Ac¬ 
tors  Guild  over  the  reimbursement  of 
profits  made  from  the  new  technology. 

In  what  may  be  a  first  for  the  newspa¬ 
per  industry,  the  Twin  Cities  Newspaper 
Guild,  which  represents  about  450  staff¬ 
ers  at  the  two  dailies,  has  declared  they 
will  remain  out  until  a  proposed  clause 
on  the  resale  of  editorially  produced 
material  to  an  electronic  medium  is  set¬ 
tled. 

The  Guild  joined  the  picket  lines  last 
Saturday  at  10  a.m.,  two  hours  after 
Minneapolis-St.  Paul  Mailers  Local 
M4-1TU  initiated  the  strike.  The  paper’s 
other  nine  unions  remained  out  in  sym¬ 
pathy,  while  members  of  the  Interna¬ 
tional  Association  of  Machinists,  District 
Lodge  77,  called  their  own  strike  on 
Monday. 

The  company  has  continued  to  publish 
a  limited  edition,  with  no  display  adver¬ 
tising.  for  walk-in  trade. 

According  to  Guild  executive  secre¬ 
tary  John  Carmichael,  one  of  the  major 
grievances  behind  their  vote  to  strike 
was  management’s  last  minute  introduc¬ 
tion  of  a  proposal  that  would  grant  the 
Guild  jurisdiction  over  the  production  of 
electronic  material,  but  no  compensa¬ 
tion. 

The  Guild  contract,  which  expired 
July  31,  previously  provided  a  staffer 
with  25%  of  the  net  profits  from  the  re¬ 
sale  of  his  work.  The  company  wants  to 
eliminate  the  electronic  angle  from  the 
resale  clause. 

“We  did  not  feel  that  we  could  permit 
that  kind  of  percentage  while  the  elec¬ 
tronic  thing  is  still  in  such  an  experimen¬ 
tal  stage,”  Donald  R.  Dwight,  publisher 
and  vicepresident  of  the  Star  and 
Tribune,  said.  “It  may  be  years  before  it 
pays  off.  And  there  will  be  negotiations 
(with  the  Guild)  two  years  from  now, 
four  years  from  now,  six  years  from 
now.  There  will  be  time  to  work  it  out 
then,  if  any  payment  is  called  for.” 

The  Minneapolis  Star  and  Tribune 
Company,  parent  to  the  dailies,  currently 
is  participating  in  the  CompuServe  exper¬ 
iment  and  owns  Courier  Cable  of  Buf¬ 
falo,  considering  a  test  of  an  electronic 


newspaper  delivered  via  two-way  cable 
tv. 

“We  want  them  to  succeed  and  make  a 
lot  of  money  (through  electronics),  but 
we  just  want  to  protect  our  own  inter¬ 
ests,”  Carmichael  said.  Dwight  claimed 
the  electronic  clause  was  not  a  major 
concern  with  the  Guild  throughout  the 
negotiations  until  recently. 

“It  was  money  .  .  .  and  they  appear 
to  be  trying  to  generate  interest  in  the 
electronic  clause  because  they  don’t  look 
too  good  on  the  money  issue,”  he  said. 

Carmichael  didn’t  agree. 

“We  kept  asking  them  for  a  written 
proposal  (on  the  electronic  clause)  and 
they  didn’t  give  us  one  until  48  hours 
before  the  strike  deadline.  It  was  just  too 
complicated  to  analyze  in  48  hours.” 

As  far  as  the  money  is  concerned,  the 
company  has  offered  the  Guild  an  aver¬ 
age  $100  a  week  raise  at  the  end  of  two 
years.  This  would  bring  the  salary  of  a 
reporter  with  six  years  of  experience  to 
$30,524. 

The  Mailers  said  they  struck  over 
work  jurisdiction,  manning  and  wage  and 
benefit  grievances.  Management  offered 
them  a  $2.10  an  hour  wage  increase  at 
the  end  of  two  years  which  would  have 
increased  their  annual  salary  to  $24,559 
and  maintained  their  status  as  the  highest 
paid  mailers  in  the  country. 

But  the  mailers  rejected  the  offer,  they 
said,  because  it  was  contingent  on  for¬ 
feiting  work  jurisdiction  outside  the 
plant. 

The  machinists,  whose  contract  ex¬ 
pired  July  1,  went  out  strictly  over  wage 
and  benefit  issue. 

Neither  the  unions  nor  management 
would  speculate  on  the  probable  dura¬ 
tion  of  the  strike.  A  negotiation  session 
was  scheduled  for  Friday  afternoon, 
however,  with  all  three  unions,  manage¬ 
ment  and  a  federal  mediator  participat¬ 
ing. 

Meanwhile,  supervisory  personnel 
have  been  working  long  hours  to  crank 
out  5,0(X)  copies  of  a  daily  edition  which 
has  been  averaging  between  20  to  24 
pages  of  news,  sports  and  limited  clas¬ 
sified  ads.  Priced  at  a  dime — half  the 
usual  cost — the  papers  are  being  sold 
only  at  the  newspapers’  building. 

The  company  published  both  a 
Tribune  and  a  Star  on  Monday,  but  on 
Tuesday  began  alternating  its  printing 


Every  Saturday  since  1884 


schedule  between  the  morning  and  eve¬ 
ning  offerings.  Tuesday  it  printed  only 
the  Star,  Wednesday  the  Tribune,  Thurs¬ 
day,  the  Star,  and  plans  to  continue  the 
schedule  throughout  the  labor  dispute. 

The  Sunday  after  the  strike,  readers 
awoke  to  a  product  which  consisted  of 
the  comics,  a  roto  magazine,  TV  Week, 
and  a  collection  of  inserts. 

“This  stuff  was  already  out  of  the 
building  when  the  strike  was  called,  so  it 
was  home  delivered,”  a  company 
spokesman  said. 

For  those  readers  willing  to  make  the 
trip  downtown  to  the  papers’  building, 
there  was  a  24-page  Sunday  edition  of 
news,  sports  and  a  sprinkling  of  clas¬ 
sifieds  for  only  25  cents.  Approximately 
5,000  copies  were  sold  like  this. 

But  for  the  most  part.  Minneapolis 
readers  are  without  a  newspaper.  The 
Tribune  and  the  Star  represent  a  com¬ 
bined  circulation  of  about  440.000 
copies.  The  closest  comparable  daily  in 
the  area  is  the  St.  Paul  Pioneer  Press 
Dispatch  which  lacks  the  press  capacity 
to  expand  its  press  run  more  than  a  few 
thousand  papers  a  day. 

“There  is  no  physical  way  we  can 
satisfy  the  need,”  Pioneer  Press-Dis¬ 
patch  advertising  director  Robert  C. 
Momsen  said. 

As  for  additional  ads,  Momsen  said  a 
strike  tends  to  force  retailers  into  a  hold¬ 
ing  pattern.  “It  isn’t  anything  that  helps 
us.  We’re  suffering  just  like  Min¬ 
neapolis.” 

Fran  McGovern,  editor  and  publisher. 
Minneapolis  Daily  American,  said  (Sep¬ 
tember  16)  there  were  no  plans  to  pub¬ 
lish  a  full  scale  daily  paper  during  the 
strike.  He  noted  that  in  1%2.  as  soon  as 
the  Star  and  Tribune  began  to  publish 
after  a  strike  of  five  months,  the  major 
advertisers  pulled  out  of  the  strike-born 
Daily  Herald  overnight. 

The  Twin  Cities  Reader  doubled  its 
page  count  to  64  pages  on  Wednesday 
and  plans  to  quadruple  it  next  week. 

The  partially  free  circulated  weekly, 
which  normally  claims  105,000  readers, 
also  boosted  its  press  run  to  300,000  and 
switched  from  tabloid  to  broadsheet. 
Most  of  its  run  will  be  route  carrier 
sorted  and  delivered. 

The  St.  Cloud  (Minn.)  Daily  Times,  a 
Gannett  property,  prints  the  Reader  and 
Gannett  cooperated  by  rerouting  train 
loads  of  newsprint  to  St.  Cloud. 

Three  suburtan  chains  also  are  vying 
for  a  piece  of  the  returns  through  the 
formation  of  an  informal  association  as¬ 
signed  to  sell  ads. 

The  companies  involved  include:  Post 
Newspapers,  Sun  Publications,  ABC 
newspapers  and  Osseo  Maple  Grove 
Press. 
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Jury  dismisses  libel 
suit  against  Shelledy 


New,  simpler  laws 
govern  campaign  ads 


An  Idaho  District  Court  jury  ruled 
(September  16)that  Jay  Shelledy  of  the 
Lewiston  (Ida.)  Tribune  did  not  libel 
Michael  Caldero,  an  undercover  drug 
agent,  in  a  1973  article  which  indicated 
that  the  state’s  narcotics  bureau  was 
being  run  in  an  unprofessional  manner. 

In  the  article.  Shelledy  described  an 
incident  involving  Caldero's  shooting  of  a 
man  during  an  attempted  arrest.  The 
story  depicted  Caldero  as  being  “trigger- 
happy”  and  a  source  was  quoted  as  stat¬ 
ing  Caldero's  version  of  the  shooting  ‘  ‘did 
not  add  up.” 

The  jury  threw  out  Caldero’s  $140.0(K) 
suit  and  the  jury  foreman  stated  that  the 
information  in  Shelledy’s  article  had  been 
proven.  The  jury  had  been  instructed  by 
Judge  James  Towles  that  truth  is  an  abso¬ 
lute  defense  against  libel. 

The  case  became  a  major  press  free¬ 
dom  case  when  Shelledy  refused  to  reveal 
his  source  for  portions  of  the  article.  Shel¬ 
ledy  was  sentenced  to  30  days  in  jail  in 
1975  and  the  Idaho  Supreme  Court  upheld 
the  sentence.  The  state’s  high  court  ruled 
there  was  no  such  thing  as  a  “newsman’s 
privilege”  that  enabled  a  reporter  to  with¬ 
hold  information  from  a  court. 

Shelledy  appealed  to  the  U.S.  Supreme 
Court,  but  the  nation’s  high  court  refused 
to  hear  the  appeal .  A  short  time  before  the 
libel  suit  was  scheduled  to  be  heard.  Shel¬ 
ledy  revealed  the  source  he  had  protected 
for  7  years  {E&P,  August  23.) 

The  source.  Shelledy  disclosed,  was 
Eugene  Lee.  deputy  director  of  the  Idaho 
Bureau  of  Narcotics  and  Organized 
Crime  in  1973  when  Shelledy  wrote  the 
article.  Lee  had  died  in  a  traffic  accident 
in  1975.  but  Shelledy  continued  to  protect 
his  identity  at  the  request  of  Lee’s  widow. 
She  released  him  of  that  professional 
obligation  this  spring  and  Shelledy  made 
public  Lee’s  identity  last  month. 

Judge  Towles  ruled,  however,  that 
since  Shelledy  did  not  reveal  the  identity 
of  his  source  when  he  was  first  asked,  that 
the  jury  was  to  interpret  this  to  mean  that 
no  source  existed. 

Caldero’s  attorneys  then  attempted  to 
obtain  a  change  of  venue  because  of  Shel¬ 
ledy’s  disclosure.  The  request  was  re¬ 
jected. 

Shelledy.  who  is  now  the  executive  edi¬ 
tor  of  the  Tribune,  reportedly  left  for  a 
vacation  immediately  after  the  decision 
was  announced  and  could  not  be  reached 
for  comment  late  this  week. 

The  decision  backing  Shelledy  is  the 
second  major  victory  for  the  press  in  the 
Idaho  courts  this  month.  On  September 
4.  the  Idaho  Supreme  Court  overturned  a 
District  Court  judge’s  $1.9  million  libel 
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judgement  against  the  Twin  Falls  Tintes- 
Newsfor  refusing  to  name  confidential 
sources  (E&P,  September  13.) 

In  that  case,  the  high  court’s  decision 
said  Sierra  Life  Insurance  Company  of 
Twin  Falls,  which  brought  a  $36  million 
lawsuit  against  the  newspaper  in  1976. 
had  not  shown  the  confidential  sources 
were  relevent  to  proving  its  case. 

Offset  dailies 

ANPA/Research  Institute  reports 
1.340  or  75.3%  of  the  total  U.S. 
dailies!  1 .779)  were  printed  offset  in 
1979.Thecombined  circulation  of  the 
offset  dailies  in  1979  was  approximately 
26.8  million  or  42.2%  of  the  total(62.6 
million)  circulation  of  the  newspapers.  At 
the  end  of  1979.  the  number  of  offset 
dailies  totaled  57  more  than  a  year  earlier, 
an  increase  of  3.2%.  Texas  has  more 
offset  dailies  than  any  other  state  with  89. 
California  is  second  with  86.  Canada  had 
120  daily  newspapers  in  1979  with  83  pap¬ 
ers.  or  69.2%  of  the  total  printed  by  the 
offset. 


“Campaign  ‘80.”  Ronald  Reagan’s 
advertising  agency,  this  week  hired  the 
Newspaper  Advertising  Bureau  to  place, 
check  and  bill  its  newspaper  advertising 
during  the  presidential  campaign. 

The  bureau,  which  reports  that  the 
agency  is  currently  considering  a  large, 
national-scale  newspaper  campaign,  will 
process  and  accept  payment  for  orders, 
forward  orders  to  newspapers,  certify 
that  the  ad  has  run  and  pay  the  newspap¬ 
ers.  The  NAB  will  charge  3%  of  gross 
billings  on  the  ads  run  through  the  one 
order/one  bill  service. 

The  bureau  is  offering  the  service  to  the 
other  campaign  orgainzations  as  well  as 
to  political  action  committees  and  other 
campaign  groups,  but  none  among  them 
has  yet  indicated  an  intention  to  use  the 
service. 

For  the  3%  of  gross-cost  fee.  the 
bureau  will: 

S  Contact  all  daily  newspapers  or  any 
other  weeklies  the  agency  specifies  con¬ 
cerning  rates  and  discount  structures  and 
informing  them  that  the  bureau  does  not 
intend  to  pay  for  advertising  until  proof  of 
performance  is  received; 

§  Computer-generate  cost  estimates; 


The  federal  government  has  eased  reg¬ 
ulations  governing  political  advertising 
since  the  last  national  elections. 

As  the  law  stands  now. advertising  au¬ 
thorized  by  the  candidate  must  state  that 
the  advertising  was  authorized  and  paid 
for  by  the  candidate  or  his  authorized 
representative.  If  the  ad  is  paid  for  by 
people  outside  the  campaign  organiza¬ 
tion.  and  it  is  authorized  by  the  candidate, 
the  ad  must  state  who  paid  for  the  ad. 

If  the  ad  is  neither  authorized  nor  paid 
for  by  the  candidate  or  his  organization, 
the  ad  must  state  that  fact  and  name  who 
paid  for  the  ad  and.  in  the  case  of  a  politic¬ 
al  action  committee  or  similar  organiza¬ 
tion.  it  must  state  the  name  of  any  affili¬ 
ates. 

The  newspaper  must  offer  regular  rate- 
s. including  discounts,  commissions,  etc. 
A  newspaper  is  not  required  to  accept 
advertising,  nor  does  it  have  to  extend 
credit.  The  requirement  that  a  news- 
papaper  must  obtain  certification  was 
dropped. 


§  Supply  demographic  and  market  in¬ 
formation  on  daily  newspapers  through 
its  CAN  DO  system; 

S  Prepare  and  forward  insertion 
orders  and  send  out  advertising  mecha¬ 
nicals  (which  would  be  camera  ready  and 
sized  according  to  the  American  Associa¬ 
tion  of  Advertising  Agencies  standards) 
per  the  agency’s  instructions.  The  bureau 
is  willing  to  handle  printing  and  engraving 
though  an  outside  firm; 

§  Certify  the  advertising  with  tear 
sheets  and  invoices; 

§  Handle  the  accounting  a  reconcilia¬ 
tion  of  all  monies  paid  for  the  advertising. 

The  service  will  operate  with  a  deadline 
of  one  week.  The  bureau  will  require  the 
agency  to  put  88%  of  the  gross  cost  of  the 
advertising  up-front  at  the  time  the  order 
is  placed,  except  for  newspapers  which 
offer  a  2%  cash  discount,  in  which  case 
the  agency  would  pay  86.3%  of  gross 
cost. 

The  NAB  conducted  a  similar  prog¬ 
ram.  involving  what  was  then  called  a 
“depository.”  for  the  Nixon  and 
McGovern  campaigns  in  1972.  Since 
then,  laws  governing  federal  campaign 
expenditures  have  been  made  less  com¬ 
plicated. 
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“Campaign  ‘80”  to  use  bureau 
billing  and  placement  service 


Murdoch  makes  pitch 
for  retail  advertising 


Illinois  daily  sold 
to  Tompkins  Media 


Tompkins  Media  has  acquired  the  Clin¬ 
ton  (111.)  Daily  Journal,  a  4.500  circula¬ 
tion  daily. 

The  Journal  was  purchased  from 
Joseph  P.  McNaughton  and  Associates. 
Michael  Tompkins,  executive  editor  of 
Tompkins  Media  was  named  publisher. 

The  purchase  was  effective  August  20 
and  the  price  wasn’t  disclosed.  Tompkins 
Media  owns  four  other  newspapers  and  is 
headquartered  at  Rochelle,  Illinois. 

Editor  &  Publisher  goes 
on  electronic  system 

E0110R&  PuBLisHfcR  has  completed  the 
first  phase  of  its  conversion  program  to  a 
total  electronic  copy  processing  system 
for  the  weekly  publication  and  the  two 
annual  directories. 

The  editorial  and  classified  advertising 
departments  are  online  to  a  CRT  typeset¬ 
ter  with  display  advertising  copy  still 
handled  by  a  commercial  printer. 

Copy  for  both  the  editorial  and  classi¬ 
fied  departments  is  processed  through  a 
Mycro-Comp  I  UK)  editorial  system  from 
Mycro-Tek  of  Wichita.  Kansas,  using 
software  update  13.  Nine  video  display 
terminals  are  online  to  a  Mergenthaler 
202  CRT  typesetter.  The  system  con¬ 
figuration  includes  two  controllers  and 
two  MC  400  dual  disk  storage  units. 

The  classified  department  uses  one 
video  display  terminal  to  process  ads, 
perform  credit  checks  and  bill  automati¬ 
cally  using  Mycro-Comp's  classified  soft¬ 
ware  package. 

Total  conversion  to  the  electronic  copy 
processing  system  is  scheduled  for  early 
fall  when  a  telecommunications  link  with 
the  Hughes  Printing  Company  in  East 
Stroudsburg,  Pa.,  will  permit  copy  to  be 
transmitted  on  Thursday  morning  for 
press  deadline  that  afternoon. 


By  John  Consoli 

New  York  Post  publisher  Rupert  Mur¬ 
doch  gathered  a  group  of  retail  advertis¬ 
ing  executives  together  at  a  restaurant 
this  week  to  inform  them  that  his  paper  is 
drawing  the  upscale  readers. 

Murdoch’s  breakfast  talk  lasted  only 
about  five  minutes  and  one  of  the  goals 
was  to  take  some  of  the  luster  away  from 
the  recent  debut  of  the  New  York  News' 
new  afternoon  edition. 

Murdoch  said  he  had  lowered  the  Post 
price  per  copy  from  30  cents  to  25  cents 
recently  because  “we’re  in  a  war  here.’’ 
He  said  the  price  cut  will  mean  a  loss  of  $5 
million  per  year  unless  it  is  offset  by  a 
circulation  increase.  The  circulation  in¬ 
crease  Murdoch  is  looking  for  will  even¬ 
tually  be  used  to  draw  advertisers  into  the 
paper. 

Murdoch  claimed  that  since  reducing 
the  price  to  25  cents.  Post  circulation  has 
climbed  from  650,00  to  “in  excess  of 
7(H),000’’  daily. 

Murdoch’s  talk  was  filled  with  little 
jabs  at  the  Post’s  tabloid  competition  in 
New  York — the  News.  The  Post,  he  said, 
doesn’t  avoid  the  issues.  “For  example, 
it  doesn’t  pretend  there  is  no  crime  in 
New  York,’’  he  said. 

“The  News  apparently  fooled  by  the 
popular  liberal  media  hype  that  the  Post 
was  unreadable,  believed  their  very  pre¬ 
sence  would  insure  our  instant  death,”  he 
said.  “Well,  the  fact  is  the  Post  readers 
like  the  Post  and  won’t  give  it  up  for  any¬ 
thing.” 

Murdoch  told  advertisers  in  the  nearly 
four  years  that  he  has  owned  the  Post,  the 
newspaper  has  had  an  almost  entire 
change  of  staff  and  the  news  hole  has 
doubled.  He  said  a  “very  old  newspaper” 
has  been  “totally  invigorated.” 

The  Post,  he  said,  has  “delighted 
some. infuriated  a  few,”  but  has  picked 
up  new  readers.  He  also  said  the  Post 
“cares  about  and  campaigns  for  the  peo¬ 
ple  of  New  York.”  and  “doesn’t  speak  up 
or  down  to  its  readers.” 

In  another  rap  at  the  News.  Murdoch 
said,  "the  recent  Scarborough  Research 
study  this  spring  for  all  New  York  news¬ 
papers  shows  that  the  Post  readers  con¬ 
tinue  to  be  decidedly  upscale,  positioned 
well  above  the  News  in  both  income  and 
academic  achievement. 

Not  to  leave  out  his  other  competition 
in  the  city,  Murdoch  said,  “the  Scarbor¬ 
ough  study  shows  that  the  Post  can  deliv¬ 
er  more  upscale  city  consumers  than  even 
the  Times.” 

Murdoch  said  the  News’  new  evening 
edition.  Tonight,  has  “added  no  more 
than  45,(K)0”  in  circulation.  He  said  a 
typical  gross  press  run  for  the  News’ 


afternoon  edition  is  60,000  copies.  “If 
anyone  doubts  me,”  he  told  advertisers, 
“I  can  only  say  talk  to  your  local  paper 
dealer.” 

Following  the  meeting,  Murdoch  told 
one  advertiser  that  the  Post  presents 
news  on  its  first  five  pages  in  an  exciting 
fashion,  while  the  News  presents  it  in  a 
way  that  “puts  you  to  sleep.” 

On  Clay  Felker,  from  whom  Murdoch 
wrestled  away  New  York  Magazine  near¬ 
ly  four  years  ago  and  who  has  now  re¬ 
turned  to  New  York  to  edit  Tonight,  Mur¬ 
doch  said,  “he’s  a  great  talent.”  He 
labeled  the  competition  between  himself 
and  Felker  “a  friendly  rivalry.” 

Post  ad  director  Peter  Anderson  said 
the  Post  has  increased  its  distribution  net¬ 
work  from  8,()()0  retail  outlets  to  more 
than  13,000. 


DID  IT  PRINT  YET?  —  E&P's  Donna 
Bates  and  Earl  Wilken  interface  with  the 
Mergenthaler  202  typesetter  and  the  Tl 
Omni  800  lineprinter. 


VDT  ONLINE,  W,  RETURN  is  how  E&P's  Susan  J.  Steele,  classified 
advertising  manager,  commands  the  Mycro-Comp  1 1 00  front-end  system  to 
record  ads  on  the  floppy  disk. 
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Production  good  despite  strike 

Labor  dispute  remains 
unsettled  at  dailies 


By  John  Mello 

In  December.  1979,  the  management  at 
the  Daily  Transcript  in  Dedham.  Mass., 
began  installing  tightly-woven,  rock- 
proof  screens  on  its  plant’s  windows  and 
surrounding  the  premises  with  barbed- 
wire  topped  fences.  It  was  a  sign  of  things 
to  come. 

“We  were  involved  in  negotiation  of 
four  labor  union  contracts."  said  Trans¬ 
cript  Newspapers.  Inc.,  general  manager 
Paul  J.  Massey.  “We  had  no  idea  what 
was  going  to  happen.  One  thing  we  didn't 
want  to  happen  was  the  same  situation  we 
had  here  previously  where  these  people 
threw  rocks  through  every  window  in  this 
building.” 

Early  into  this  year,  Massey  said,  a 
“slowdown”  occurred  at  the  Dedham 
paper.  From  February  1 1  to  April  4.  the 
Transcript  went  to  press  an  hour  or  more 
late  70%  of  the  time.  In  a  comparable 
period,  prior  to  February  11.  he  noted, 
the  paper  went  to  press  that  late  only  6% 
of  the  time. 

“You  know  what  happens  to  a  news¬ 
paper  when  it's  three  or  four  hours  late’.’” 
he  asked.  “Do  you  know  what  inconveni¬ 
ence  is  involved  for  300  carriers  out  de¬ 
livering  the  paper  in  darkness;  for  adver¬ 
tisers  not  getting  the  effectiveness  of  their 
advertising?” 

“Being  the  good  managers  that  we 
are,”  Massey  continued,  “we  knew  we 
had  a  problem;  so  we  decided  that  we 
would  analyze  the  entire  production  pro¬ 
cess,  from  the  inception  of  copy  into  the 
building  to  the  mounting  of  the  plate  on 
the  press.” 

New  deadlines  were  established  for 
news  copy  and  display  and  classified 
advertising.  The  deadlines  were  main¬ 
tained.  Massey  said,  but  the  paper  con¬ 
tinued  to  come  out  late. 

It  was  then  that  management  decided 
to  analyze  the  composing  room. 

At  the  end  of  March,  according  to 
charges  filed  with  the  National  Labor  Re¬ 
lations  Board  by  Boston  Typographical 
Union  No.  13.  which  represents  news, 
mail  and  composing  room  employes  at 
the  Transcript,  management  established 
a  rule  for  composing  room  workers  stat¬ 
ing:  “Any  employe  unable  to  work 
straight  time  or  overtime  because  of 
health  problems  shall  furnish  the  foremen 
with  a  doctor’s  certificate  within  24  hours 
of  the  employe’s  unavailability  or  upon 
his  return  to  work.” 

According  to  the  charges  filed  with  the 
NLRB,  requiring  doctor’s  certificates  of 
workers  represents  a  change  in  working 


conditions  of  the  Transcript.  As  such,  the 
union  reasons,  it  should  be  a  subject  of 
negotiation  between  the  local  and  man¬ 
agement,  not  a  unilateral  fiat  of  the  em¬ 
ployer. 

At  the  time  the  medical  certificate  rule 
was  handed  down  by  management, 
observed  Robert  Tarutis.  shop  steward 
for  the  Transcripts’s  editorial  employes, 
it  was  viewed  by  the  union  as  “harrass- 
ment.” 

On  April  9,  two  days  after  the  rule  took 
effect,  management,  which  had  been  hag¬ 
gling  with  the  composing  room  employes’ 
union  over  a  new  collective  bargaining 
agreement  since  the  old  one  expired  on 
May  31.  1979,  declared  it  intended  to 
administer  typing  tests  to  the  composi¬ 
tors. 

“We  told  them  we’d  allow  them  to  take 
the  test  on  any  device  they  saw  fit  —  an 
IBM  selectric  typewriter,  their  own 
keyboard  on  their  machine.”  Massey 
said.  “We  didn’t  care.  Whatever  they  felt 
more  comfortable  with.” 

He  added:  “We  told  them  we’d  give 
them  as  much  time  as  they  needed  to 
warm-up.  We  told  them  they  could  take 
the  test  more  than  once  if  necessary.  If 
they  felt  they  wanted  to  take  it  two  or 
three  times,  we  didn’t  care.” 

“We  also  told  them.”  he  said,  “that  if 
they  refused  to  take  the  test,  they’d  be 
terminated.” 

On  April  15.  the  first  five  day-shift  em¬ 
ployes  who  were  asked  to  take  the  test 
refused  and  were  terminated.  “We 
attempted  to  continue  testing  on  other 
shifts,”  Massey  explained.  “One  fore¬ 
man  resigned;  the  other  refused  to  give 
the  test.  We  declared  a  moratorium  on  the 
testing.” 

He  said  the  Transcript  tried  to  replace 
the  five  terminated  employes  through  the 
union. 

“The  union  was  unable  or  unwilling  to 
provide  us  with  competent  typesetters.” 
he  said.  “We  had  people  come  out  here 
who  tested  on  a  simple  typing  test  at 
seven  or  eight  works  per  minute.  Some  of 
them  were  close  to  our  standard  of  60 
words  per  minute,  but  no  one  made  it.” 

Without  the  five  typesetters,  the  paper 
began  falling  further  and  further  behind 
its  production  deadlines.  Massey  ex¬ 
plained;  so  the  Transcript  decided  to  tap 
its  parent  owner.  Post  Corporation  of  Ap¬ 
pleton,  Wisconsin,  for  typesetters. 

Post  owns  a  dozen  Midwestern  News¬ 
papers,  five  tv  and  two  radio  stations, 
several  Boston-area  weeklies,  and  two 
dailies,  the  Transcript  and  Waltham 


(Mass.)  News-Trihune. 

Three  typesetters  from  Post  newspap¬ 
ers  in  the  Midwest  arrived  in  Dedham  on 
April  29.  “  We  administered  typing  tests 
to  the  three  of  them,”  Massey  said. 
“They  all  passed  with  flying  colors.  The 
minute  they  sat  in  the  composing  room, 
the  composing  room  employes  walked 
out.” 

The  compositors  were  soon  joined  by 
the  editorial  and  mail  room  employes. 
The  pressmen  refused  to  cross  the  picket 
line  set  at  the  plant,  Massey  said, “be¬ 
cause  of  physical  assaults.” 

Picket  lines  were  set  up  at  other  Post 
papers  by  members  of  th  Dedham  union. 
At  the  Waltham  News-Tribune,  1 1  edito¬ 
rial  employes,  members  of  the  Newspap¬ 
er  Guild  of  Greater  Boston.  Local  32, 
refused  to  back  the  strikers  parading  out¬ 
side  their  paper. 

“We  just  felt  it  was  an  unsafe  thing  to 
do,”  observed  Shirley  Moskow,  chair¬ 
person  of  local  32’s  Waltham  unit. 
“There’s  been  a  lot  of  violence.  There’s 
been  a  lot  of  things  going  on  at  Dedham. 
Very  little  has  happened  at  Waltham.  We 
feel  it’s  because  we  didn’t  cross  the  pick¬ 
et  line.” 

The  Waltam  editorial  employes  were 
allowed  to  work  out  of  their  homes  during 
the  months  of  May  and  June. 

“We  found  that  to  be  inefficient,  im¬ 
practical  and  we  couldn’t  continue  it  be¬ 
cause  we  were  in  a  terribly  competitve 
situation  in  Waltham  with  the  Miclcllcsc.x 
(Mass.)  News." 

“1  thought  we  were  working  harder 
than  we  ever  worked,”  Moskow  noted. 
“1  don’t  think  it  was  the  perfect  arrange¬ 
ment  for  anybody,  but  we  were  putting  in 
the  effort  and  we  were  covering  and  they 
were  getting  their  stories.  When  there’s  a 
strike  going  on.  everybody  has  to  give  a 
little  bit.” 

On  July  3.  Massey  said,  the  Waltham 
employes  were  informed  they  would  have 
to  return  to  their  place  of  work  on  July  7 
or  be  fired.  “  They  decided  as  a  group  not 
to  show  up.”  he  observed.  “  So  we  ter¬ 
minated  them  on  the  eighth  and  we  hired 
replacements  for  them.” 

Meanwhile,  the  Transcript  manage¬ 
ment  was  filling  in  the  jobs  left  vacant  by 
54  striking  employes  there.  At  first, 
strikebreakers  were  brought  in  from 
other  Post  Corp.  newspapers.  Then  the 
strikebreakers  were  gradually  replaced 
by  local  talent.  ”We  hired  people  who 
were  between  jobs  or  were  willing  to  take 
a  gamble  for  experience,  pay  or  what 
ever.”  Massey  said. 

“We  felt  a  loyalty  to  those  people.  ”  he 
said.  “We  felt  a  debt  them;  so  we  decided 
to  change  their  status  on  July  24  from 
temporary  employes  to  permanent  em¬ 
ployes.  All  the  striking  employes,  includ¬ 
ing  the  pressmen,  were  notified  July  25 
that  they  were  being  permanently  re¬ 
placed.” 

That  move  hasn’t  stopped  the  Dedham 
{Continued  on  paf>e  15.) 
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(Continued  from  page  14.) 
employes  from  picketing  the  Transcript 
plant  as  much  a  19  hours  a  day.  although 
the  violence  connected  with  the  strike 
seems  to  have  abated.  However,  as  re¬ 
cently  as  August  11,  one  of  the  Trans¬ 
cript's  new  employes  tried  to  drive  his  car 
over  some  of  the  picketers.  The  employe 
has  been  charged  with  two  counts  of 
assault  and  battery  with  a  motor  vehicle 
and  a  hearing  on  his  case  is  expected  early 
this  month. 

Massey  noted  there  have  been  recent 
incidents  of  vandalism  against  the  Trans¬ 
cript  building.  “Some  of  the  security 
screening  was  torn  off."he  said, “and 
they've  attempted  to  tear  down  field 
stone  walls  around  the  building.  Stuff  like 
that.  Childish  vandalism.” 

He  added  that  at  Waltham,  from  the 
beginnng,  there  has  been  “absolutely  no 
violence,  no  problems  crossing  the  picket 
line.”.  One  person  had  the  lock  on  ther 
car  superglued,  he  said,  and  two  unautho¬ 
rized  towing  of  cars  took  place,  “but 
that's  been  the  extent  of  it.” 

Tarutis  noted  that  the  Dedham  union 
pulled  its  pickets  away  from  the  Waltham 
plant  about  the  week  of  August  25. 

Although  the  Waltham  and  Dedham 
unions  are  seeking  a  final  solution  to  their 
problems  with  the  Transcript  Corp.  from 
the  NLRB,  both  groups  continue  to  meet 
with  the  corporation's  managers. 

Tarutis  explained  meetings  were  held 
by  a  joint  labor-management  committee 
on  the  hiring  of  the  permanent  replace¬ 
ments  and  the  firing  of  six  workers  for 
picket  line  activity.  The  panel  was  unable 
to  resolve  those  problems,  he  said;  so  it 
will  be  choosing  arbitrators  for  those 
cases.  Negotiations  are  still  going  on  on 
the  production  workers'  contract  which 
expired  in  May  1979,  he  added. 

Moskow  said  her  unit  continues  to 
meet  with  management  under  the  grie¬ 
vance  and  arbitration  procedure  of  its 
contract.  That  agreement  expired  Janu¬ 
ary  12,  but  remains  in  effect  beyond  its 
expiration  date  through  an  “evergreen” 
provision  in  it,  which  keeps  the  old  con¬ 
tract  alive  until  a  new  one  is  agreed  to. 

Management  offered  the  Waltham  em¬ 
ployes  their  jobs  back  at  the  end  of  Au¬ 
gust,  Moskow  said,  but  the  workers  re¬ 
fused,  still  feeling  it  was  unsafe  to  cross 
the  picket  line. 

Although  the  NLRB  is  still  reviewing 
the  charges  filed  with  it  by  the  Waltham 
union,  the  federal  agency  has  found  suffi¬ 
cient  merit  in  the  Dedham  union's 
charges  to  issue  a  complaint  and  notice  of 
hearing  on  them.  A  hearing  on  that  case 
has  been  scheduled  for  December  29  be¬ 
fore  an  NLRB  administrative  law  judge  in 
Boston. 

A  key  issue  in  both  the  Dedham  and 
Waltham  cases  is  the  nature  of  labor  ac¬ 
tions  in  each  of  them.  If  management  is 
found  to  be  engaging  in  unfair  labor  prac¬ 
tices,  it  cannot  legally  terminate  the  union 
employes.  If  the  union  employes  are 
EDITOR  &  PUBLISHER  for  September  20,  1980 


found  to  be  conducting  an  economic 
strike,  they  can  be  terminated  by  manage¬ 
ment,  under  the  law. 

“We're  hoping  for  a  decision  that  it  is 
an  unfair  labor  practice  strike.”  Tarutis 
said. “The  NLRB  has  already  said  that 
the  Transcript  has  committed  unfair  labor 
practices.  We  feel  that  the  charge  of  un¬ 
fair  labor  practice  will  be  upheld  by  this 
judge  and  we'll  win  the  case.” 

In  its  charge  filed  with  the  NLRB 
against  the  Post  Corp.,  the  Waltham  un¬ 
ion  asserts  that  group  “has  refused  and 
continues  to  refuse”  to  bargain  in  good 
faith  with  the  union.  Post  has  violated  the 
National  Labor  Relations  Act,  the  union 
maintains,  by  firing  employes  for  exercis¬ 
ing  activity  protected  by  the  Act,  offering 
reinstatement  in  exchange  for  the  em¬ 
ployes  ceasing  to  exercise  their  protected 
activity,  insisting  on  a  pattern  of  regres¬ 
sive  bargaining  on  the  basic  components 
of  an  existing  agreement,  and  unilaterally 
altering  wages,  hours  and  other  standards. 

However,  the  Transcripts  Corp.,  man¬ 
agement  sees  its  current  labor  problems 
as  economic  in  nature.  Massey  reasons 
this  way:  “The  strike  would  either  be  an 
unfair  labor  practice  strike  or  an  econo¬ 
mic  strike  (one  involving  wages,  hours 
and  so  forth).  We  say  we  haven't  commit¬ 
ted  any  unfair  labor  practices.  Ergo,  it's 
an  economic  strike.” 

Asked  if  the  union  and  newspaper 
could  come  to  some  agreement  before  the 
December  29  hearing,  Tarutis  said:“lt's 
always  the  hope  of  the  union  that  the 
negotiations  will  lead  to  a  settlement  be¬ 
fore  December  29  because  December  29 
is  so  far  off  right  now.  But  so  far,  it  hasn't 
led  to  any  resolution  at  all.” 


Post’s  profits  down 
40%  over  a  year  ago 

Post  Corporation.  Appleton,  Wise.,  said 
the  expenses  of  continuing  publishing  at 
Transcript  Newspapers,  Dedham.  Mass., 
in  the  face  of  a  strike,  contributed  in  a 
minor  way  to  the  firm's  earnings  slump. 

Earnings  started  to  decline  in  the  last 
quarter  of  1979.  The  drop  continued 
through  1980's  second  quarter.  Profits  for 
the  year  now  are  down  40%  from  last 
year's  comparable  figures,  the  company 
disclosed. 

V.L  Minahan,  presisdent,  announced  a 
reduction  in  Post's  quarterly  dividend. 
“We  are  not  in  a  cash  squeeze,  we  will 
have  no  trouble  paying  our  suppliers  and 
creditors,”  Minahan  assured  stockhol¬ 
ders.  “The  dividend  cut,  rather,  is  a  re¬ 
flection  of  the  conservatism  of  our  board 
of  directors.  With  earnings  down  40%, 
and  no  immediate  improvement,  the 
directors  felt  a  comparable  reduction  in 
the  dividend  made  sense,”  he  said. 

A  company  spokesman  said  the  strike 
“was  not  a  major  factor”  in  the  earnings 
problem.The  strike  began  April  29,  1980. 
Production  of  the  two  daily  newspapers, 
four  weeklies  and  two  shhopping  papers 
has  continued. 

Continued  weak  advertising  demand, 
especially  in  newspaper  classified,  and  a 
softening  of  demand  in  the  broadcast  divi¬ 
sion,  were  cited  as  the  principal  contribu¬ 
tors  to  the  drop  in  earnings.  As  of  the  end 
of  July ,  the  spokesman  said,  the  company 
saw  no  turnaround  in  advertising  de¬ 
mand. 
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Holding  co. 
formed  by 
Nixon  group 

Nixon  Newspapers  Inc.  (Wabash, 
Ind.)  has  formed  a  holding  company  to 
oversee  the  operations  of  all  its  prop¬ 
erties. 

The  new  corporation,  Nixon  Enter¬ 
prises,  includes  seven  directors,  three 
from  outside  the  industry. 

NEl  officers  are  Joe  H.  Nixon,  chair¬ 
man  of  the  board;  John  R.  Nixon  presi¬ 
dent  and  chief  executive  officer  ;  John  E. 
Mitchell,  exective  vice  president  and 
chief  operating  officer;  Emil  Milker, 
secretary,  and  Ray  H.  Taylor,  treasurer. 
The  position  of  chairman  of  the  board  is 
new.  All  the  other  officers  held  the  same 
positions  in  NNl. 

Additional  board  members  include 
Burton  B.  Ruby,  president  of  Jaymar- 
Ruby  Inc.,  Michigan  Ciy,  Ind.;  Marshall 
S.  Armstrong,  former  managing  partner 
of  George  S.  Olive  &  Co.,  Indianapolis, 
partner  of  the  law  firm  of  Barnes,  Hick- 
am,  Pantzer  and  Boyd;  and  Don  M.  Nix¬ 
on  of  Wabash,  vice  president  for  planning 
of  NNl. 

"Nixon  Enterprises  Inc.  was  formed  to 
bring  all  the  operations  being  managed  by 
NNl  under  one  umbrella  because  we  be¬ 
lieve  that  is  a  more  efficient  way  to  oper¬ 
ate,”  said  president  Nixon.  "We  also  de¬ 
cided  to  ask  people  from  outside  our  in¬ 
dustry  to  serve  on  the  board  of  directors 
because  we  believe  the  trend  in  business 
and  industry  to  do  this  is  a  good  idea.  It 
brings  an  infusion  of  new  thoughts  and 
ways  of  doing  things  into  our  delibera¬ 
tions.” 

NNl  will  remain  as  the  managing  cor¬ 
poration  of  all  the  properties  through 
management  contracts  with  them.  The 
various  corporations  will  be  responsible 
to  NNl,  which  will  be  responsible  to  NEl. 
Policies  and  objectives  will  be  established 
by  NEl. 

The  corporations  currently  operate 
dailies  in  Michigan  City.  Peru.  Wabash, 
Erankfort.  Attica  and  Brazil,  Ind.;  Wat- 
sekaand  Hoopeston,  111.,  and  Hammond, 
La.,  as  well  as  a  weekly  in  Kentland, 
Ind.,  and  a  cable  TV  operation  in  Frank¬ 
fort. 

Buffalo  firm  buys 
7  plate  systems 

Greater  Buffalo  Press  has  purchased 
seven  Letterflex  System  290A  platemak¬ 
ing  units.  This  equipment  will  be  installed 
at  four  Greater  Buffalo  plant  locations; 
Kenmore.N.Y.;  Dunkirk. N.Y.;  Lufkin- 
.Texas;  and  Sylacauga.Alabama,  begin¬ 
ning  in  September. 

The  Greater  Buffalo  Press  is  a  supplier 
of  color  comics  for  newspapers. 


Past  Week’s  Stock  Prices 

NEWSPAPERS 


One 

Year 

9/16  9/2  Ago 

Affiliated  Publications  (AMEX) .  25%  24  22% 

Blue  Chip  Stamps  (OTC) .  23%  25  25 

Capital  Cities  Comm.(NYSE) .  69>/4  61%  45% 

Charter  Company  (NYSE) .  19  20%  N  A 

Cowles  Comm.  (NYSE) .  28  25%  24% 

Dow  Jones  (NYSE) .  56V4  50  38% 

Early  Calif.  Inc.  (OTC)  7%  6%  N'A 

Gannett  (NYSE) .  54  51%  47 

Gray  Comm.  (OTC) .  51  48  29 

Harte-Hanks  (NYSE)...  29%  27%  23% 

Jefferson  Pilot  (NYSE)  28%  27%  35% 

Knight-Ridder(NYSE).  30V2  27  25% 

Lee  Enterprises  (NYSE) .  24%  23%  23% 

Media  General  (AMEX)  32  291/2  25% 

Meredith  Corp.  (NYSE) .  41V4  39%  N/A 

Multimedia  (OTC) .  33%  29%  31% 

New  York  Times  (AMEX) .  30%  31%  26% 

Post  Corp.  (Wise.)  (AMEX) .  15%  15%  20% 

Quebecor  (AMEX) .  9V4  9%  8 

Seaboard  Coastline  (NYSE) .  48V4  47V4  N/A 

Southern  (CE) .  39  38%  26 

Stauffer  Comm.  (OTC) .  42  37  27% 

Thomson  Newspapers  (CE) .  21  18%  15'/4 

Time.  Inc.  (NYSE) .  60%  57%  44% 

Times  Mirror(NYSE) .  44  42%  35% 

Toronto  Sun  (CE) .  19%  18  13% 

Torstar(CE) .  27%  27%  20% 

Washington  Post  (AMEX) .  23%  22V4  24% 

SUPPLIERS 

Abitibi  (CE) .  237/4  20%  187,4 

Allied  Chemical  (NYSE) .  52  53%  N  A 

Altair(OTC) .  37/4  37/4  4% 

Am  Inti  (OTC) .  75  69  N.'A 

Berkey  Photo  (NYSE) .  57/4  6%  N.A 

Boise  Cascade  (NYSE) .  37%  36%  37% 

CBS  (NYSE) .  527/4  50%  N/A 

Compugraphic  (NYSE) .  22%  237/4  37% 

Compuscan  (OTC) .  5%  4%  N  A 

Consol.  Bath.  (CE) .  19  16%  14% 

Crown  Zellerbach  (NYSE) .  50  48  %  23% 

Digital  Equipment  (NYSE) .  84%  86%  59 

Domtar(AMEX) .  23%  21%  30% 

Dow  Chemical  (NYSE) .  35‘/4  35%  29 

Eastman  Kodak  (NYSE) .  64%  64%  54% 

Georgia  Pacific  (NYSE) .  26%  28  26% 

Grace,  W.R.  (NYSE) .  51%  46  37% 

Great  Lakes  Forest  (CE) .  58  58  N'A 

Great  Northern  Nekoosa  (NYSE) .  38  367/4  32% 

Harris  Corp.  (NYSE) .  437/4  42  45% 

Hunt  Chem.  (NYSE) .  13%  11%  14% 

International  Paper  (NYSE) .  41  40%  44 

Itek  Corp.  (NYSE) .  30%  29%  23% 

Kimberly  Clark  (NYSE) .  .  50%  53%  44 

LogEtronics  (OTC) .  I6V4  131/4  10% 

Logicon  (AMEX) .  24%  24  15% 

MacMillan  Bloedel  (CE) .  337/4  33%  27% 

Minnesota  Mining  &  Mfg  (NYSE) .  591/4  577/4  57% 

Raytheon  (NYSE) .  93  85%  56 

Rockwell  Int’l  (NYSE) .  31%  30%  41% 

Signode  (NYSE) .  407/4  40  N/A 

St.  Regis  (NYSE) .  30  30%  32 

Southwest  Forest  Ind.  (NYSE) .  20%  20  20% 

Sun  Chemical  (NYSE) .  31%  ^91/2  32% 

Visual  Graphics  Corp.  (AMEX) .  11  11  5 

Volt  Info.  (OTC) .  321'5  30%  20 

White  Consolidated  (NYSE) .  24%  24%  N/A 


Arkansas  weekly 
under  new  owner 

Sale  of  the  Weekly  Siloam  Spriiifis 
(Ark.)  Herald  and  Democrat  was  re¬ 
ported  September  1  by  the  owners,  Mr. 
and  Mrs.  George  Perrine  and  Mrs. 
Carolyn  Stanfill. 

Purchaser  of  the  4,650  circulation 
weekly  was  a  corporation  headed  by 
Albert  Thompson,  a  native  of  Jasper, 
Ala.,  where  he  had  served  as  assistant 
publisher  of  the  Daily  Moantain  Ea^le. 

Established  in  1892,  the  Herald  and 
Democrat  had  been  owned  by  three  gen¬ 
erations  of  the  Perrine  family. 

The  sale  was  handled  by  James  W.R. 
White,  a  McMinnville,  Tenn.,  broker. 


Professor  cites  value 
of  U.S.  black  press 

The  "Black  Press”  in  the  Unted  States 
serves  to  counteract  any  bias  of  a  separat¬ 
ist  majority  press,  journalists  in  India  are 
being  told  by  a  group  of  15  American 
journalism  educators  currently  visiting 
New  Delhi,  Calcutta,  Bombay  and  other 
cities  in  India. 

Reports  on  the  trip  have  come  to  E&P 
from  Professor  Lawrence  A.  Still,  of  Ho¬ 
ward  University,  one  of  the  group  study¬ 
ing  the  press  in  India  and  exchanging 
views  on  the  media.  The  project  is  spon¬ 
sored  by  the  Southern  Asian  Institute  of 
Columbia  University  and  University  of 
Texas  in  cooperation  with  the  U.S.  Office 
of  Education. 

Still  reported  that  an  expanding  Indian 
language  or  "vernacular  press”  is  being 
developed  to  serve  India’s  many  ethnic 
groups  and  to  counteract  what  many  re¬ 
gard  as  "the  elitist  editorial  coverage  by 
the  English  language  press”. 

Still  said  his  group  was  told  that  the 
government-supported  India  Institute  of 
Mass  Communications  in  New  Delhi  has 
also  established  a  news  agency  reporting 
course  for  the  Non-Aligned  News  Agen¬ 
cy  Pool  being  developed  in  the  Third 
World. 

Scholarship  fund 
created  by  Dealey 

Regents  of  the  University  of  Texas 
System  accepted  a  gift  of  $50,(K)0  and  a 
pledge  of  $150,000  from  the  G.B.  Dealey 
Foundation  of  Dallas  for  the  establish¬ 
ment  of  a  scholarship  fund  in  the  UT  Au¬ 
stin  College  of  Communication. 

The  action  establishes  the  G.B.  Dealey 
Scholarship  Fund.  Income  from  the  en¬ 
dowment  will  be  used  to  provide  scho¬ 
larships  for  students  with  majors  in  the 
college. 

Joe  M.  Dealey  is  president  of  the  A.  H. 
Belo  Corporation.  His  grandfather, 
George  Bannerman  Dealey .  for  whom  the 
Foundation  is  named,  was  with  the  Dal¬ 
las  Morning’  News  from  its  inception  in 
1885.  The  Dealey  Foundation  was  esta- 
bished  1952. 

Cable  franchise 
acquired  in  Okla. 

Multimedia,  Inc.  expanded  it’s  pre¬ 
sence  in  Central  Oklahoma  with  the  ac¬ 
quisition  of  the  Lindsay,  Oklahoma  Cable 
System.  Lindsay  is  located  40  miles  south 
of  Oklahoma  City. 

"The  Lindsay  system  passes  1,590 
households,”  stated  Wilson  C.  Wearn, 
President  of  Multimedia,  Inc.  Currently, 
Lindsay  serves  over  1 ,000  basic  subscri¬ 
bers  with  over  45%  of  these  customers 
taking  HBO. 

The  purchase  of  Lindsay  brings  Mul¬ 
timedia’s  total  subscriber  count  to  over 
50,000  in  twenty-one  franchises. 
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Dow  Jones  to  expand 
two-way  cable  tv  news 


By  Andrew  Radolf 

Having  determined  its  Las  Colinas, 
Texas  experiment  with  two-way  cable  tv 
news  to  be  a  success,  Dow  Jones  &  Co. 
plans  this  fall  to  begin  charging  cable  tv 
subscribers  in  two  Dallas  suburbs  for  its 
news  retrieval  service. 

In  Las  Colinas  Dow  Jones  had  hooked 
up  six  cable  tv  families  for  free  to  its  news 
retrieval  service  which  offers  business 
news,  current  stock  quotes,  and  historic¬ 
al  quotes.  The  company  wanted  to  get 
some  ideas  about  how  consumers  would 
use  its  news  retrieval  service  and  learn 
the  technical  requirements  of  two-way 
cable  tv  (E&P  March  22). 

Now,  according  to  Carl  Valenti,  tech¬ 
nical  director  for  Dow  Jones,  “We’re 
through  experimenting.  We’re  ready  to 
see  how  much  people  are  willing  to  pay 
for  the  (news  retrieval)  service.’’ 

Dow  Jones  has  entered  a  joint  venture 
with  Sammons  Communications  which 
provides  two-way  cable  tv  service  to  its 
subscribers  in  University  Park  and  High¬ 
land  Park,  Texas  (E&P,  August  23).  The 
company  has  installed  equipment  at  Sam¬ 
mons’  head-end  in  Dallas  which  links  the 
cable  system  with  the  Dow  Jones  News 
Retrieval  Service’s  data  base  in  South 
Brunswick,  New  Jersey.  Cable  subscri¬ 
bers  in  the  two  suburbs  will  be  able  to 
access  the  Dow  Jones  data  base  on  their 
home  tv  sets  with  the  aid  of  an  Apple 
computer  seven  days  a  week,  24  hours  a 
day. 

For  this  service,  Dow  Jones  intends  to 
charge  cable  subscribers  $40  per  month. 
With  the  cost  of  leasing  an  Apple  compu¬ 
ter  included,  the  price  is  $75  per  month. 

Valenti  said  Sammons  will  share  in  the 
revenues  from  the  news  retrieval  service 
in  Park  cities. 

The  equipment  Dow  Jones  installed  at 
Sammons  also  enables  families  in  the 
Park  cities  area  without  cable  tv  to  access 
the  news  retrieval  service  through  regular 
dial-up  telephone  lines.  Home  phone  line 
customers  can  select  a  variety  of  rates  to 
pay  for  the  service. 

One  rate  structure  has  home  phone  us¬ 
ers  paying  $60  an  hour  for  news  and  $45 
an  hour  for  quotes  when  they  access  the 
news  retrieval  service  during  the  day.  Af¬ 
ter  7  P.M.  eastern  time  and  6  P.M.  in 
other  time  zones,  the  charges  drop  to  $12 
an  hour  for  news  and  $9  an  hour  for 
quotes.  Another  rate  requires  home 
phone  users  to  pay  $50  per  month  and  $40 
an  hour  to  access  the  total  news  retrieval 
service. 

The  difference  between  the  cable  tv 
and  telephone  rates  for  the  news  retrieval 
service,  Valenti  said,  “is  all  because  of 
communication  costs.” 


To  reduce  two-way  cable  tv  costs 
further,  Valenti  added  Dow  Jones  intends 
to  set  up  a  satellite  earth  station  at  Sam¬ 
mons’  head  end.  The  antenna  will  allow 
direct  satellite  communication  with 
South  Brunswick  and  eliminate  the  need 
for  the  AT&T  land  lines  currently  linking 
the  cable  tv  facility  with  the  news  retriev¬ 
al  service’s  data  base. 

“In  a  cable  environment,  you  don’t  need 
the  phone  company,”  Valenti  remarked. 
“The  cable  is  already  there,  on-line  all  the 
time.” 

Valenti  said  Dow  Jones  plans  to  ex¬ 
pand  its  two-way  cable  tv  service  “in 
other  cities  starting  next  year.” 

He  commented,  “There  are  only  about 
30  two-way  cable  environments”  in  the 
United  States  but  added  the  Federal 
Communications  Commission  now  re¬ 
quires  all  new  cable  franchises  to  have  the 
capacity  to  provide  two-way  service.  He 
said  the  F(jC  also  ruled  existing  cable 
franchises  without  two-way  capacity 
must  upgrade  their  systems  to  include  in¬ 
teractive  services. 

A.  H.  BeloCorp.,  publisher  of  the  Dal¬ 
las  Morning  News,  has  also  linked  its 
computers  to  Sammons’  two-way  cable 
systems  in  Highland  Park  and  University 
Park. 

Through  a  newly  created  subsidiary, 
Belo  Inforitiation  Systems,  the  company 
will  make  the  Morning  News  plus  addi¬ 
tional  information  available  to  30  Park 
cities  families  subscribing  to  two-way 
cable  tv  on  an  experimental  basis  at  no 
charge. 

Gene  Holden,  director  of  Belo  In¬ 
formation  Systems  and  director  of  re¬ 
search  and  technology  for  A.  H.  Belo, 
said  the  Park  cities’  tests  will  “concen¬ 
trate  on  technology.” 

“We’re  making  as  much  data  available 
as  we  possibly  can,”  he  stated.  “We’re 
going  beyond  the  Morning  News.  We’re 
providing  restaurant  guides,  entertain¬ 
ment  listings,  airlines  schedules,  and 
team  results.”  He  added  the  system  will 
also  have  retail  and  classified  advertising. 

Holden  said  a  marketing  research  firm 
is  working  with  Belo  in  testing  the  system 
“so  we  can  be  as  scientific  as  we  possibly 
can.” 

Users  of  the  two-way  service  channel 
will  be  able  to  choose  from  among  the 
several  information  providers  linked  to 
the  system  by  pushing  the  appropriate 
keyboard  numbers  given  in  the  menu  on 
the  screen.  The  menu  appears  automati¬ 
cally  when  the  two-way  channel  is 
swtiched  on. 

Like  Dow  Jones,  Belo  has  installed 
equipment  in  the  cable  system  which  will 


allow  non-subscribers  to  access  its  data 
base  by  telephone. 

Holden  said  Texas  Instruments  is  pro¬ 
viding  “the  basic  equipment  and  soft¬ 
ware”  for  the  two-way  cable  test.  He 
added  the  TI  equipment  will  require 
“some  enhancement”  to  meet  the  sys¬ 
tem’s  technologcial  requirements. 

Retail  ads  in  Belo’s  two-way  cable  sys¬ 
tem  will  not  feature  any  graphics,  Holden 
noted. 

“The  primary  reason,”  he  said,  “is  be¬ 
cause  more  than  one  kind  of  terminal  is 
involved _ Texas  Instruments,  Ap¬ 

ple. ...There  are  no  uniform  standards.” 

Merrill  Lynch  will  be  offering  general 
investment  information  to  cable  subscri¬ 
bers  in  Park  cities.  Merrill  Lynch  clients 
will  also  be  able  to  get  account  data,  re¬ 
search  highlights,  and  certain  types  of 
product  information. 

Dow  Jones’  Valenti  sees  the  two — way 
cable  tv  system  going  into  operation  in 
Park  cities  points  to  a  path  that  other 
newspapers  and  information  providers 
may  want  to  follow. 

“Don’t  be  concerned  about  having  the 
technology  to  provide  electronic  informa¬ 
tion.  It  exists. ..cable,  packet  switching 
(Telenet  and  Tymenet),  or  even  the 
phone  company,”  Valenti  stated.  “Con¬ 
centrate  first  on  good  local  news  in  an 
electronic  format  and  start  to  supplement 
that  with  classifieds  and  enterntainment 
guides.  Then  start  bringing  in  new  data 
bases  you  don’t  provide  today  but  no¬ 
body  else  does  better  either historical 

things,  whatever.  Let  your  imagination 
run  wild.” 

Paraguayan  newsman 
released  from  jail 

Paraguayan  newsman  Alcibiades  Gon¬ 
zalez  Delvalle  was  released  from  an 
Asuncion  Jail  cell  on  September  2,  after 
10  weeks’  imprisonment. 

Numerous  editorials  and  columns  had 
appeared  in  the  U.S.  press  —  particularly 
in  Kansas,  which  has  a  sister-state  rela¬ 
tionship  with  Paraguay  —  urging  Gon¬ 
zalez  Delvalle’s  release,  (E&P,  August 
30). 

State  Department  sources  quoted  re¬ 
ports  in  the  Paraguay  press  as  saying  the 
state’s  attorney  in  the  case  has  reversed 
himself,  and  said  there  was  a  lack  of  evi¬ 
dence  that  Gonzalez  Delvalle’s  writings 
had  been  “a  formal  inducement  to  dis¬ 
obey  the  law,”  as  had  been  charged. 

The  government  apparently  is  willing 
to  let  the  matter  rest,  according  to  the 
reports,  but  Gonzalez  Delvalle  “intends 
to  press  his  own  trial  in  order  to  demons¬ 
trate  his  innocence.” 

Gonzalez  Delvalle,  investigative  repor¬ 
ter  and  columnist  for  ABC  Color  in  Asun¬ 
cion,  earlier  had  been  jailed  by  the  Alfre¬ 
do  Stroessner  government  in  Paraguay  — 
for  six  weeks  late  in  1979  —  without  any 
charges  ever  having  been  filed. 
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Advertising 


individual  client  that  is  embodied  in  their 
identity,”  Koehler  explains. 

“Advertising  today,  because  it’s  so 
much  a  child  of  research,  statistics  and 
measurement,  comes  up  kind  of  grey  — 
it’s  good  looking,  but  the  marriage  of  the 
name  and  the  selling  idea  doesn’t  come 
through,”  he  maintains. 

Sawdon  &  Bess,  according  to  Koehler, 
attempts  to  create  an  image  for  its  clients 
that  “jumps  from  the  page  a  little  bit  loud¬ 
er  than  everything  else.” 

A.mong  advertisers  who  are  not  Saw¬ 
don  &  Bess  clients  but  who,  in  Koehler’s 
view,  are  successful  multi-media  image 
builders  are  Bloomingdales  and  Path- 
mark.  He  belives  Bloomingdales’  print 
ads,  with  their  distinctive  layout,  borders 
and  typeface,  posess  a  “tone  of  voice  that 
says  them.”  Pathmark,  he  believes,  “has 
made  pretty  good  inroads”  in  its  multi- 
media  campaigns.  The  use  of  a  single 
spokesman,  who  often  appears  in  print 
ads,  a  regular  typeface  and  the  “consum¬ 
er  oriented  umbrella”  tell  the  consumer, 
“You’re  important  to  us.” 

A  problem  newspapers  often  have  with 
retailers,  according  to  Koehler,  is  that  the 
retailer  too  often  places  advertising  only 
when  a  price/product  promotion  is  under¬ 
way.  The  product/price  cluster  can  draw 
the  regular  customer,  but  it  is  more  likely 
to  draw  one-time  shoppers. 

“There  has  to  be  a  reason  to  become  a 
steady  customer  rather  than  a  one-time 
shopper,”  says  Koehler.  The  ad  should 
contain  that  reason,  and  the  ad  campaign 
has  to  be  sustained  in  order  to  “sell  the 
store.” 

“It’s  incumbent  on  them  (newspapers) 
to  get  this  message  out  —  the  retailer 
needs  a  sustaining  program  to  sell  his 
store,”  advises  Koehler.  “Once  you  get 
the  guy  beginning  to  nod  at  you,  you  have 
to  get  a  committment  to  follow  through. 

(Continued  on  pa^e  20.) 


ize  in  retail  advertising.  Among  its  other 
major  clients  are  Woolworth/Woolco;  J. 
Brannam;  seven  Pontiac  dealer  asso¬ 
ciations;  Sterling  Optical/Sterling  Dental 
Centers;  Brooks  Brothers  Clothiers; 
Susie’s  Casuals;  and  Arthur  Treacher. 

Sawdon  &  Bess  believes  stores,  like 
Kinney,  need  image  advertising  the  way 
products  do.  The  agency  advises  against 
the  use  of  product  and  price  advertising 
because,  in  its  opinion,  that  kind  of  adver¬ 
tising  has  serious  disadvantages  and  is 
becoming  even  more  ineffective  as  in¬ 
creasing  numbers  of  stores  carry  the 
same  or  similar  merchandise  and  custom¬ 
ers  more  often  wait  for  promotions  and 
then  buy  only  the  promoted  products. 

The  agency  uses  heavy  concentrations 
of  newspaper  advertising  in  its  cam¬ 
paigns,  but  it  does  not  rely  solely  on 
newspapers.  Jerry  Bess,  the  agency’s 
president,  believes  in  the  media  mix  con¬ 
cept;  he  believes  television  can  work  well 
for  retailers  —  if  the  commercials  are  pro¬ 
duced  properly.  At  Sawdon  &  Bess, 
broadcast  advertising  always  ties  into 
print  campaigns. 

“Any  advertiser  should  consider  his 
advertising  as  a  total  program  —  if  he  is 
doing  whatever  he  is  doing  to  sell  his 
store,  in  broadcast  or  magazines,  that 
kind  of  information  has  to  be  included  in 
the  newspaper,”  says  Koehler.  “Basical¬ 
ly,  his  product  is  his  store,  and  there’s 
precious  little  store  loyalty  out  there.” 

When  the  agency  is  commissioned  to 
prepare  a  campaign,  it  seeks  to  “find  a 
communications  story,  a  message  for  our 


When  consumers  see  Ken  Berry’s 
face,  or  even  hear  his  voice,  they  think  of 
Kinney  Shoe  Stores. 

They  don’t  necessarily  think  of  Kinney 
shoes,  they  think  of  Kinney  Shoe  Stores. 
That  kind  of  advertising  —  “selling  the 
store”  —  is  becoming  increasingly  more 
important  in  successful  retailing,  accord¬ 
ing  to  Ding  Koehler,  creative  director  for 
Kinney’s  agency,  Sawdon  &  Bess  Adver¬ 
tising,  Inc. 

That’s  why  Kinney’s  television  ads  re¬ 
volve  around  Berry,  why  its  radio  ads  use 
his  voice  whenever  possible  and  why  its 
newspaper  campaign  involves  a  Berry 
photo  whenever  it’s  practical  to  drop  him 
into  the  ad.  Berry  sells  Kinney,  and  Kin¬ 
ney  sells  shoes  —  a  lot  of  them. 

“Why  is  a  comic/song  and  dance  man 
like  Ken  Berry  standing  there  in  the 
newspaper  thrusting  a  shoe  in  your 
face?,”  asks  Koehler.  “Because  he’s 
done  such  a  good  job  for  us  that  we  almost 
don’t  have  to  put  the  Kinney  signiture  on 
the  ad.” 

Kohler  believes  Kinney  has  become 
“one  of  the  most  singularly  sophisticated 
retail  advertisers”  in  the  nation.  “They 
long  ago  figured  out  that  they  were  in  the 
shoe  store  business  as  opposed  to  the 
shoe  business.” 

In  the  highly  competitive  shoe  sales 
business,  where  the  giants,  regional  re¬ 
tailers  and  specialty  stores  compete  for 
market  share  with  what  are  essentially 
similar  products  built  by  the  same  manu¬ 
facturers,  Kinney  has  continued  to  grow. 

Kohler  believes  Kinney  knows  why. 
He  explains  that  although  Kinney  is  “by 
definition”  a  family  shoe  store,  it  doesn’t 
identify  itself  as  such.  He  believes  it’s 
unlikely  that  an  entire  family  would  want 
to  shop  in  the  same  shoe  store  —  women 
tend  to  shop  in  womens’  shoe  stores,  men 
in  mens’  stores,  parents  in  childrens’ 
stores,  young  people  in  stores  which  ca¬ 
ter  to  specifically  to  their  lifestyles.  In 
response  to  that,  the  agency  uses  what  it 
calls  the  “so-called  multi-message.” 

The  strategy  involves  never  calling 
Kinney  a  “family  shoe  store.”  Ads  are 
targeted  directly  at  a  particular  customer, 
under  the  Kinney  slogan,  “The  Great 
American  Shoestore.”  The  message  is, 
“Hey  America,  if  you’ve  got  feet,  we’ve 
got  something  to  put  on  them,”  Koehler 
says. 

Kinney,  and  its  Foot  Locker  subsidi¬ 
ary,  is  only  one  of  Sawdon  &  Bess’ 
accounts.  The  agency,  a  subsidiary  of 
Ted  Bates,  billed  $30  million  last  year  and 
ranks  at  the  top  of  agencies  which  special¬ 


KINNEY 

WALK-ONS 

BECOME 

STARS. 


.  AtFotf  Lock«rwecorry  Adido$.Pumoandany 
Oth*fsoccer«hoeyoucannam«  And  some  you  c^n' 
Rus.  when  soccer  sooson  over,  we  hove  the 
right  shoe  for  whatever  sport  takes  its  place 

Come  lei  our  OKperl  staff  show  you  the  whole  ron 
oftMhletic  footwear. 

Wehoveitall  All  under  on©  roof  AlFooltocket 


Foot  Locker 


America's  most  complete  athletic  footwear  store. 

THE  USP,  "come  to  us  first,  or  don't  TtfoiMi^kansho. store- 

kick  about  your  shoes,"  shows  oft  Sow-  KEN  BERRY,  Kinney's  spokesman,  cor¬ 
don  &  Bess'  roots.  The  agency,  which  ries  the  retailers  tv  image  into  this  quar- 
billed  $30  million  last  year,  is  a  subsidiary  ter-page  newspaper  ad  by  "thrusting  the 
of  Ted  Bates  &  Co.  product"  into  the  reader's  mind. 
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Ore.  news  exec 
battles  for  seat 
in  Congress 

Dennis  Smith,  chairman  of  the  board  of 
Eagle  Newspapers,  Inc.,  based  in  Salem, 
Oregon,  in  his  first  bid  for  a  political 
office,  is  challenging  incumbent  A1  U li¬ 
man  for  a  U.S.  Congressional  seat. 

Smith,  whose  father  the  late  Elmo 
Smith  was  former  Governor  of  Oregon, 
won  the  Republican  nomination  and  the 
right  to  challenge  Congressman  Oilman, 
who  has  served  24  years  in  the  House  and 
who  is  chairman  of  the  Ways  and  Means 
Committee. 

Smith's  family  corporation  operates  17 
newspapers  in  Oregon  and  Washington 
and  6  of  those  are  located  in  the  Congres¬ 
sional  district  in  which  he  is  seeking 
office. 

“The  fact  that  he  owns  those  newspap¬ 
ers  is  certainly  not  going  to  help  us,”  Jim 
Beall,  campaign  manager  for  Oilman, 
told  E&P.  Beall  added,  however,  “1  think 
the  campaign  coverage  in  his  own  papers 
has  been  reasonably  fair  thus  far.” 

Beall  said  the  Smith  campaign  orga¬ 
nization  has  been  putting  out  2  or  3  press 
releases  a  day.  “Even  his  own  newspap¬ 
ers  have  rejected  much  of  the  material  he 
has  put  out  and  I  think  this  reflects  quite 
well  on  those  newspapers,”  Beall  said. 

Dick  Nafsinger,  president  of  the  Eagle 
board,  agreed  with  Beall’s  assessment 
that  the  Smith-owned  newspapers  do  not 
run  everything  their  owner  puts  out. 

“All  of  our  newspapers  are  fairly  small, 
country  weeklies,”  Nafsinger  said. 
“Each  is  autonomous  and  editorially  in¬ 
dependent.”  Nafsinger  said  while  the 
Hood  River  News  is  “traditionally  a  con¬ 
servative  paper  and  will  probably  en¬ 
dorse  Dennis  (Smith),”  it  is  speculative  at 
this  point  as  to  who  the  other  Eagle  news¬ 
papers  will  endorse. 

Because  Smith  is  running  an  aggressive 
campaign,  Ullman  has  been  forced  to  run 
more  advertising  than  in  the  past  and 
much  of  this  has  appeared  in  Smith's 
weeklies. 

Smith,  42,  is  a  former  pilot  with  Pan 
American  World  Airways.  His  father,  in 
addition  to  being  elected  governor  of  Ore¬ 
gon  in  the  late  I950’s,  also  served  as  pub¬ 
lisher  of  the  Albany  (Ore.)  Herald- 
Democrat  and  owned  weeklies  in  Mad¬ 
ras,  Hood  Riverand  Dallas,  Oregon  when 
he  died  in  1968.  Upon  his  father’s  death. 
Smith  left  Pan  American  to  take  over 
management  of  the  newspaper  chain. 

Smith  feels  the  political  campaign  has 
not  interferred  with  his  group's  operation 
because  of  his  decision  to  let  other  execu¬ 
tives  run  the  company  and  to  allow  each 
paper  to  be  editorially  and  economically 
independent. 

Nafsinger  and  Jerry  Reed,  are  presi¬ 
dent  and  vicepresident,  respectively,  of 


the  Eagle  board. 

Smith  said  he  has  followed  his  late 
father's  philosophy  to  “hire  the  best  peo¬ 
ple  possible  to  run  each  newspaper,  then 
to  get  out  of  the  way.” 

Since  Ullman  has  24  years  of  service 
and  is  well  known  the  to  people  in  the 
Second  Congressional  district.  Smith  has 
been  fighting  an  uphill  battle  for  recogni¬ 
tion.  Despite  his  ownership  of  the  news¬ 
papers,  Smith  is  expected  to  spend  a  con¬ 
siderable  amount  of  dollars  advertising 
on  radio  and  television. 

*  ♦  * 

Meanwhile,  in  Pennsylvania,  another 
newspaper  executive  is  running  for  state 
Auditor  General.  James  W.  Knepper,  Jr. 
(R. -Allegheny),  who  has  served  10  years 
in  the  state  General  Assembly,  is  pub¬ 
lisher  of  two  weekly  newspapers  in  that 
state— the  Carnegie  Signal  and  the 
Bridgeville  Area  News. 

In  his  last  weeks  in  the  General  Assem¬ 
bly,  Knepper  is  pushing  for  the  passage  of 
legislation  (H.  265)  to  circumvent  the 
“executive  session”  loophole  in  the 
state’s  Sunshine  Law. 

A  Commonwealth  Court  decision  in 
1977  negated  much  of  the  effectiveness  of 
the  Sunshine  Law  by,  in  effect,  expand¬ 
ing  executive  or  closed  sessions  for  gov¬ 
ernment  agencies  in  the  discussion  of 
matters  before  them. 

The  court  decision  said,  “if  the  legisla¬ 
ture  had  intended  that  the  preliminary 
activities  of  deliberation,  discussion  and 
decision  which  lead  up  to  affirmative  for¬ 
mal  action  be  public,  these  acts  would 
have  been  specifically  included  within  the 
statutory  definition  of  formal  action.” 

Knepper  says  the  legislative  intent  was 
exactly  that,  and  the  current  legislation 
spells  out  in  definition  of  “formal  action” 
to  include  “the  discussion,  deliberation 
and  taking  of  any  formal  vote.” 

In  response  to  school  boards  and  muni¬ 
cipal  courts  that  claim  it  would  be  too 
costly  to  advertise  executive  sessions  24 
hours  in  advance,  Knepper  says  that  pro¬ 
vision  of  his  bill  says  nothing  about  adver¬ 
tising.  All  that  government  bodies  would 
be  required  to  do,  he  says,  is  send  news 
releases  to  newspapers  in  their  areas. 

Corddry  presented 
Air  Force  award 

Charles  Corddry,  Washington  corres¬ 
pondent  for  the  Baltimore  San  was 
awarded  the  Gill  Rob  Wilson  Award  for 
Arts  and  Letters  by  the  Air  Force  Asso¬ 
ciation.  Corddry  was  recognized  for  con¬ 
sistently  excellent  reporting  on  defense 
and  foreign  policy  issues.  He  received  the 
award  on  September  16  at  the  Sheraton- 
Washington  Hotel  during  the  Force  Asso¬ 
ciation’s  National  Convention. 
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AP  TREE — The  Associated  Press  has 
nearly  2(X)  offices  in  cities  all  over  the 
world.  Now  it  also  has  an  office  in  a  tree. 
The  tree  is  across  the  street  from  Republi¬ 
can  Presidential  candidate  Ronald 
Reagan's  Los  Angeles  residence  and  AP 
rented  it  to  put  a  telephone  there  during 
the  duration  of  the  campaign.  AP  signed 
a  contract  at  50  cents  a  day  for  exclusive 
use  of  the  tree.  Associated  Press  reporter 
Brian  Bland  is  pictured  making  a  call  from 
the  AP  tree.  The  phone  number  is  unlisted. 

AEJ’s  foreign  news 
award  presented 

Christian  Science  Monitor  is  the  reci¬ 
pient  of  the  first  annual  award  for  Disting¬ 
uished  Service  in  International  Journal¬ 
ism  bestowed  by  the  International  Com¬ 
munication  Division  of  the  Association 
for  Education  in  Journalism. 

David  Anable,  foreign  news  editor, 
accepted  the  certificate  at  the  associa¬ 
tion's  recent  convention  in  Boston.  Dr. 
L.  John  Martin,  professor  of  journalism 
and  international  communication  at  the 
University  of  Maryland,  made  the  pre¬ 
sentation. 

“Few  newspapers,  if  any,  exert  as 
much  influence  upon  the  thoughts  and 
actions  of  world  leaders  as  does  the 
Christian  Science  Monitor,”  Martin  said. 

“In  its  reporting  and  editorials,  the 
Monitor  not  only  emphasizes  the  signifi¬ 
cant,  the  serious  and  the  lasting  aspects  of 
world  news  and  issues  but  goes  an  impor¬ 
tant  step  further  and  seeks  solutions  to 
the  problems  related  to  these  develop¬ 
ments.  No  other  newspaper  makes  such  a 
committed  effort  to  add  this  valuable 
dimension  to  the  news  it  reports.” 
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SECTIONS — Four  weekly  tabloids  will  be  published  in  the  regular  editions 
of  the  merged  Wichita  Eagle — Beacon  on  Tuesday  and  Saturday.  Engaged 
in  development  of  the  sections  are:  Bill  Sheldon,  left,  general  executive,  Dave 
Enstad,  center, advertising  manager  for  the  weeklies,  and  Penny  Muse, 
editor. 


Ad  image 

(Continued  from  page  18} 


Somewhere  in  that  full-page,  1,000-liner, 
they’re  going  to  be  selling  something,  but 
it  just  plain  don't  have  to  look  like  the 
other  guy.” 


New  twist  needed 

According  to  Koehler,  it  isn’t  easy  to 
convince  retailers  that  their  advertising 
needs  a  new  twist. 

“Retailers  are  so  steeped  in  tradition 
that  even  the  experienced  practitioners 
have  gotten  glass  arms  out  of  it.”  Koehler 
believes,  somewhat  predictibly,  that  too 
many  retailers  handle  advertising  and 
media  buying  in-house,  in  a  “vacuum,” 
rather  than  through  a  retail-oriented 
agency,  where  he  belives  there  exists  “a 
tremendous  inter-departmental  com¬ 
munication/interaction  .  ’  ’ 

Poor  communications 


Merged  Wichita  dailies  to  insert 
community  tabloids  twice  weekly 


A  trend  adverse  to  some  American 
newspapers  will  be  turned  into  an  advan¬ 
tage  at  the  Wichita  (Kans.)  Eufile — 
Beacon,  a  Knight — Ridder  newspaper. 

To  respond  to  the  national  trend  of  de¬ 
clining  afternoon  circulations,  the  after¬ 
noon  Beacon  will  be  merged  with  the 
morning  Eagle,  effective  October  1 
(E&P,  August  30). 

“At  a  time  when  many  newspapers  are 
retrenching,  laying  off  people  and  simply 
dropping  their  afternoon  newspaper,  our 
plans  call  for  new  initiative  and  enlarging 
our  product.  We’ll  need  all  of  our  regular 
full — time  employes  to  achieve  our  objec¬ 
tives,”  said  Norm  Christiansen,  presi¬ 
dent  and  publisher. 

A  number  of  changes  and  new  sections 
are  part  of  the  Eagle — Beacon’s  plan. 

The  main  effort  will  be  four  community 
newspapers  zoned  for  metropolitan 
Wichita.  These  tabloids,  called  Nei}>h- 
hors,  will  be  in  regular  editions  of  the 
Eagle — Beacon  each  Tuesday  and 
Saturday. 

“Zoning  will  allow  us  to  increase  our 
local  news  coverage  despite  not  having 
the  Beacon,”  Christiansen  said. 

Zone  ad  rates  will  provide  new  sales 
opportunities  with  smaller  merchants. 

Christiansen  said  the  weekly  sections 
are  expected  to  succeed  because  by  com¬ 
bining  the  dailies,  household  penetration 
will  exceed  100,000  households. 

The  new  product  line — up  has  created 
several  personnel  shifts. 

The  Neighbors  program  has  a  separate 
news  and  ad  staff.  There  are  15  news 
people  and  five  in  advertising. 


The  overall  direction  was  added  to  the 
duties  of  Bill  Sheldon,  general  executive, 
who  reports  to  the  publisher. 

Neighbors  editor  is  Penny  Muse  Aber¬ 
nathy,  who  was  on  special  newsroom 
assignments. 

Martin  Donsky  is  the  assistant  Neigh¬ 
bors  editor.  He  was  assistant  city  editor 
of  the  Beacon. 

Dave  Enstad  is  advertising  manager, 
coming  from  the  national  sales  staff.. 

Other  changes  in  the  morning  Eagle  are 
features  previously  in  the  Beacon  and 
themed  sections. 

MondaySports,  which  started  in  ROP 
format  this  summer  in  the  Beacon,  will 
move  into  the  Eagle — Beacon  as  a  tabloid 
under  the  direction  of  newly  appointed 
sports  editor  Bruce  Opheim.  He  was 
assistant  sports  editor  under  Randy 
Brown,  who  will  continue  as  a  columnist. 
Steve  Love  is  a  new  assistant  sports  edi¬ 
tor  and  columnist.  He  will  concentrate  on 
MondaySports. 

Another  new  section  will  be  Money 
Matters,  which  will  publish  on  Thurs¬ 
days,  focusing  on  expanded  business 
coverage  and  adding  several  consumer 
features  from  the  Beacon. 

Diane  Lewis  has  been  named  assistant 
business  editor  with  resonsiblity  for 
Money  Matters.  She  was  editor  of  the 
Lifestyle  section. 

Former  assistant  city  editor  Dick  Dil- 
saver  is  the  business  editor,  replacing 
Sheldon. 

Jon  Roe,  front  page  Beacon  columnist 
will  be  Lifestyle  editor. 


There  is  often  poor  inter-departmental 
communication  concerning  advertising  in 
in-house  retail  operations,  according  to 
Koehler. 

“It’s  important  for  these  people  to  get 
out  there  and  get  closer  to  their  customers 
—  and  God — even  to  their  competition,” 
says  Koehler.  “Retail  media  people  are, 
for  the  most  part,  bright,  energetic  peo¬ 
ple,  but  they  don’t  buy  very  often  with  the 
same  perspective  as  an  agency  would. 
When  you  get  into  other  media,  they  want 
to  see  all  media  behave  as  the  newspaper 
does  —  and  they  just  don’t.” 

In  the  creative  end,  Koehler  thinks  re¬ 
tailers  are  bound  by  the  tradition  of  price/ 
product  advertising  that  is  often  unattrac¬ 
tive  and  lacking  in  a  basic  theme.  It  is  in 
this  area  that  the  classic  debate  between 
clutter  and  the  clean  look,  or,  as  he  calls 
it,  “schoick  versus  good  taste,”  becomes 
evident. 

Active  medium 

“1  don’t  know  who’s  going  to  win  that 
war,  if  it’s  ever  going  to  be  decided,”  he 
explains.  “But  in  an  active  medium  (like 
newspapers),  it’s  been  proven  that  a  lot  of 
clutter  and  a  little  bit  of  borax  is  effec¬ 
tive.” 

He  continues,  “There  are  times  when 
you  just  want  to  make  everything  read  in 
black  and  white,  with  firecrackers  and 
explosions  —  and  it  does  work.” 

On  the  other  hand,  he  believes  the  art 
director  who  loads  an  ad  with  white  space 
for  high  visibility  is  wrong  as  often  as  he  is 
right. 

What  to  do? 

Says  Koehler,  “Whatever  you  do  has 
to  be  consistent  with  that  image  you’re 
trying  to  project.  If  you  can  stick  your 
head  above  the  clutter,  it’s  got  to  work  to 
your  advantage.” 
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Newspeople  in  the  news 


John  M.  Perry  Jr  was  appointed  gener¬ 
al  executive  for  United  Press  Internation¬ 
al  based  in  Atlanta.  He  will  coordinate 
sales  and  marketing  for  UPl  in  Florida, 
Georgia,  Alabama,  Tennessee,  Missis¬ 
sippi  and  North  and  South  Carolina.  Per¬ 
ry,  who  joined  UPl  in  1968,  has  been 
regional  executive  in  Florida  since  1977. 

♦  *  * 

George  Harrar  joined  the  public  rela¬ 
tions  department  of  Boston  University  as 
editor  of  the  new  weekly  newspaper.  The 
World,  having  moved  from  news  editor  of 
The  Middlesex  News  in  Framingham, 
Mass.  He  will  edit  an  eight-page  tabloid  to 
be  distributed  to  faculty,  staff  and  stu¬ 
dents  on  the  campus. 

♦  *  * 

Ted  Hecht,  director  of  the  Oklahoma 
Newspaper  Advertising  Bureau  and  for¬ 
mer  manager  of  the  New  Mexico  Press 
Association,  is  the  newly  named  execu¬ 
tive  manager  of  the  Arizona  Newspapers 
Association.  Hecht  succeeds  Katherine 
Smith,  who  resigned  due  to  ill  health. 

^ 

Aralynn  a.  Abare,  former  assistant 
news  editor  at  Today,  Cocoa,  Florida, 
and  instructor  at  the  University  of  Cen¬ 
tral  Florida,  Orlando,  was  named  desig¬ 
ner  of  The  Floridian,  the  Sunday  maga¬ 
zine  of  the  St.  Petersburg  Times. 

*  *  * 

Mary  Aeice  Mazza,  formerly  family  liv¬ 
ing  editor  of  The  Daily  Observer,  Toms 
River,  N.J.,  is  now  associate  editor  of 
Aqua-Field  Publications,  Point  Pleasant, 
N.J.  Aqua-Field  produces  24  annual 
sports  magazines. 

*  *  * 

Eeizabeth  A.  N  ATALE,  formerly  a  repor¬ 
ter  and  editor  for  the  Meriden  (Conn.) 
Morning  Record  and  Journal,  joined  the 
office  of  public  information  and  publica¬ 
tions  at  Wesleyan  University  as  an 
associate  editor  and  writer. 
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GRAPHICS  DIRECTOR— Tom  Priddy, 
formerly  Anderson  bureau  chief  of  the 
Greenville  (S.C.)  News,  is  the  newly 
named  graphics  director  and  Sunday 
magazine  editor  of  The  State,  Greenville, 
and  will  have  responsibility  for  production 
of  the  magazine  and  is  in  charge  of  the 
graphics  and  design  of  the  newspaper. 
Priddy  has  won  four  South  Carolina 
Associated  Press  News  Council  awards — 
two  for  desk  work  and  two  for  reporting. 

Joseph  A.  Yuhos  was  appointed  direc¬ 
tor  of  data  processing  at  the  Dallas  Times 
Herald.  Most  recently  Yuhos  was  direc¬ 
tor  of  systems  division  at  the  Cincinnati 
Enquirer. 

♦  *  * 

Jim  Luther,  circulation  manager  for 
The  Virginian-Pilot,  Norfolk,  was  named 
circulation  director  of  both  The  Virgi¬ 
nian-Pilot  and  The  Ledger-Star.  Mike 
Longtin  will  become  circulation  manager 
for  The  Virginian-Pilot  and  Tommy  Wig¬ 
gins  will  replace  Longtin  as  circulation 
manager  of  The  Ledger-Star. 
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Mark  Sauer,  Houston  Post  reporter, 
and  William  Rollins,  Aspen  (Colo.) 
Times  reporter,  have  joined  the  San 
Diego  (Calif.)  Union  as  copy  editors  for 
the  Sunday  “Currents”  section.  Rivian 
Taylor,  formerly  a  reporter  with  the 
Riverside  (Calif.)  Press-Enterprise,  has 
been  assigned  to  the  Union’s  North  San 
Diego  County  editorial  bureau. 

♦  *  * 

Earl  Keller  retired  after  46  years  as  a 
sports  writer  for  the  San  Diego  Evening 
Tribune.  Ron  Powell  transferred  from 
Tribune  general  assignment  to  the  sports 
staff,  and  Gus  Stevens,  general  assign¬ 
ment  reporter,  was  named  television  cri¬ 
tic  and  columnist. 

*  4:  * 

Babette  Wald  was  named  promotion 
director  for  WINZ,  am/fm,  Miami,  and 
earlier  in  her  career  was  an  assistant 
promotion  manager  in  the  consumer 
marketing  division  of  the  Miami  Herald. 

♦  *  * 

Top  executive  changes  in  the  Reading 
Eagle  Co.,  publisher  of  the  Reading  (Pa.) 
Eagle  and  the  Reading  Times,  and  the 
WEEU  Broadcasting  Co.  in  Reading. 
William  S.  Flihpin  was  named  publisher 
of  the  Eagle  and  Times  and  will  continue 
as  vice  president  of  the  company.  He  had 
been  assistant  publisher.  His  brother, 
James C.  Flipfin,  was  named  president  of 
the  broadcasting  company.  They  are 
assuming  positions  that  had  been  held  by 
William  J.  Rohn,  who  resigned.  The  Flip- 
pin  brothers  are  great  grandsons  of  Jessie 
G.  Hawley,  founder  of  the  Reading  Eagle 
Co. 


\  1 


MARKETING  MANAGER— Rebecca 
McCarley  joined  the  New  York  Times  as  a 
marketing  manager  in  the  newspaper's 
advertising  department.  McCarley  was  a 
product  manager  at  L'Oreal,  where  she 
was  responsible  for  marketing  and  admi¬ 
nistration  of  three  major  lines  that  in¬ 
cluded  170  products.  Before  L'Oreal  she 
was  a  campaign  sales  planner  at  Avon 
Products,  Inc.,  and  an  assistant  product 
group  manager  at  Lever  Brothers  Com¬ 
pany.  McCarley  holds  a  master's  degree 
in  business  administration  from  Stanford 
University. 
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NEW  EDITORIAL  TEAAA — Larry  Kramer  (left)is  the  newly  appointed  ex¬ 
ecutive  editor  of  the  Trenton  (N.J.)  Times,  moving  up  from  managing  editor, 
while  succeeding  him  in  that  post  is  Rem  Rieder  (right).  The  new  appointees 
join  with  night  managing  editor  Jack  Steele  (center)  to  round  out  the  news 
management  team.  Kramer,  with  the  Times  since  March,  earlier  was  a  writer 
and  editor  for  Time  magazine.  Associated  Press,  San  Francisco  Examiner  and 
the  Washington  Post.  Rieder  was  with  the  Philadelphia  Bulletin  before  joining 
the  Trenton  Times  last  February.  Steele  has  been  with  the  newspaper  since 
1964. 


Jay  G.  SvKi  .s.  a  former  editorial  writer 
for  the  Milwaukee  Sentinel  and  new  s  edi¬ 
tor  of  the  Las  Vefta.s  Valley  Times,  is  the 
new  editor  of  the  Green  /Jr/.v  ( Wis. )  New.s- 
Chronieie.  John  F.  Dovi  i  has  been  named 
news  editor,  moving  from  the  Green  Bay 
Press-Gazette.  Roland  Sidy  was  named 
managing  editor,  and  Sandy  Sui  mink  k  is 
the  assistant  news  editor.  Added  to  the 
reporting  staff  were  Slsan  A.  Kalian. 
Coi.i.i.i.N  D.  Rlinkl  and  Caihi  kini  C. 
Haynl. 


Benton  Cruce 


PROMOTIONS—  -  Award -winning 
photojournalists  Joe  Benton  and  Calvin 
Cruce  of  the  Atlanta  Journal  and  Con¬ 
stitution  photo  department  have  been 
promoted  to  new  posts.  Benton  is  the 
newly-named  chief  photographer  of  the 
Journal  and  Cruce  was  named  chief 
photographer  of  the  Constitution.  Both 
will  continue  to  take  pictures,  but  also  will 
coordinate  daily  photo  assignments  in 
addition  to  acting  as  liaisons  between 
their  respective  newsrooms  and  the  joint 
photo  staff. 
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RcKiiK  Wakkins  is  the  newly  named 
publisher  of  the  DeKalh  till.)  Daily 
Cliraniele.  succeeding Charli.sG  Fi  riii. 
who  resigned  to  become  president  of 
Tazewell  Fublishing  Company.  Morton. 
111.  Warkins  had  been  publisher  of  the 
Dalles  fOre.)  Chroniele.  another  Scripps 
League  Newspaper.  Succeeding  Warkins 
will  be  Ali  i  N  C.  Hi  rrioi  s  advertising 
director  of  the  Dalles  paper. 

*  * 

Anni  Saul  metro  editor  of  ToJay, 
Cocoa.  Florida,  was  promoted  to  manag¬ 
ing  editor  and  Miki  Balls,  assistant  met¬ 
ro  editor,  moved  up  to  metro  editor.  Saul 
succeeds  Ron  Thornburg,  who  was 
appointed  executive  editor  of  the  Fort 
Myers  News-Press.  Both  papers  are  own¬ 
ed  by  Gannett  Co. 

*  *  ^ 

Lydia  Kay  Hill,  a  1980  graduate  of  the 
School  of  Journalism  at  the  University  of 
North  Carolina.  Chapel  Hill,  was 
appointed  advertising  manager  for  the 
Jamestown  (N.C.)  News,  a  two-year-old 
weekly  in  her  hometown. 

Correction 

Alexander  F'rere  was  named  United 
Fress  International  news  editor  for 
Europe,  the  Middle  East  and  Africa  and 
Lawrence  1 .  Olsen  was  named  marketing 
manager  for  the  area  with  Robert  E. 
Dacey  appointed  the  division  controller 
and  business  manager.  An  E  &  F  item 
September  13  incorrectly  identilled  the 
company  appointments  as  those  of  the 
Associated  Fress. 


Schneider  to  report 
for  E&P  from  Calif. 

M.L.  Stein.  EDiroR&  Fublishi  r’s  West 
Coast  correspondent  since  1978.  has 
taken  a  leave  of  absence  in  order  to  com¬ 
plete  his  sabbatical  studies  in  Europe  for 
California  State  University.  Long  Beach, 
where  he  heads  the  department  of  jour¬ 
nalism. 

During  Stein's  absence.  Lawrence 
Schneider  will  serve  as  correspondent. 
Schneider,  a  former  newspaper  reporter, 
is  associate  professor  of  journalism  at 
California  State  University.  Northridge. 
Schneider  may  be  contacted  either  at  the 
school  (213-885-3145)  or  at  his  home 
18644  Knapp  St..  Northridge.  Calif.  (213- 
885-7193). 

While  in  Europe.  Stein  will  take  time 
out  from  his  studies  to  cover  the  general 
conference  of  UNESCO  that  opens  in 
Belgrade.  Yugoslavia  on  September  23. 
Stein  will  provide  exclusive  E&P  cover¬ 
age  on  issues  pertaining  to  free  flow  of 
news  to  and  from  Third  World  and  com¬ 
munist  countries  which  delegates  are  ex¬ 
pected  to  debate  and  take  action  on  at  the 
conference. 
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Ad  scene 


By  Dan  Lionel 

Hard  sell  for  help  wanted 


77%  of  those  18-34  years  old; 

73%  of  those  with  incomes  of  $20,000 
and  over;  and 

69%  of  the  high  school  and  college- 
educated. 


In  a  typical  week  43.3  million  adults 
nationwide  read  one  or  more  newspaper 
employment  ads;  15.6  million  expressed 
interest  in  one  or  more  of  the  ads  and 
nearly  8  million  actually  contacted  the 
advertiser. 

These  are  some  of  the  heady  statistics 
that  figure  in  Newspaper  Advertising 
Bureau's  latest  sales  presentation:  “The 
Classified  Connection.” 

It  will  be  made  available  to  NAB  mem¬ 
ber  newspapers  by  the  end  of  this  month. 

As  NAB’s  vicepresident  for  classified, 
Eric  Anderson  said:  “Employment 
advertising  has  increasingly  become  a 
target  for  other  media,  radio,  tv  and  trade 
journals.  The  new  presentation,  second 
of  a  series  based  on  the  major  study  of 
classified  readership  by  Response  Analy¬ 
sis,  Inc.,  is  designed  to  enable  newspap¬ 
ers  to  counteract  the  competitive  trend  in 
their  local  markets.”  The  first  presenta¬ 
tion  was  the  automotive  pitch  and  the 
final  presentation,  now  being  developed 
by  NAB's  vicepresident,  Jane  Gilmer, 
will  be  devoted  to  real  estate. 

The  presentation  recognizes  three 
different  levels  of  interest  by  readers  of 
employment  ads: 

Hot  prospects — those  actively  looking 


for  a  job 

Warm  prospects — those  who  are  in¬ 
terested  but  not  actively  looking 

Cold  prospects — those  who  claim  to 
have  no  interest  in  a  new  job  but  read  the 
ads  out  of  ‘curiosity’. 

Ironically,  potential  employers,  parti¬ 
cularly  those  seeking  the  hard  to  get  tech¬ 
nically  skilled  personnel  are  said  to  be 
most  interested  in  recruiting  individuals 
who  are  not  seeking  them.  As  one  adver¬ 
tising  agency  executive  noted  at  the  re¬ 
cent  ANCAM  Conference:  “Our  clients 
are  most  interested  in  the  skilled  top  flight 
personnel  who  are  working  successfully 
at  their  jobs  but  can  be  reached  with  a 
message  that  would  tempt  them,  not 
merely  with  higher  pay  but  with  more 
opportunities  to  exercise  their  skills  for 
greater  personal  development,  a  more 
equitable  climate,  better  fringes,  etc.  For 
this  reason,  much  of  our  recruitment 
advertising  for  these  top  people  is  sche¬ 
duled  for  other  than  classified  pages  such 
as  sports,  financial,  women’s  pages  and 
ROP  as  well  as  other  media,  of  course.” 

“The  Classified  Connection”  will  en¬ 
able  newspapers  to  prove  to  help  wanted 
advertisers  that  they  reach  the  prime  job 
prospects  in  the  local  market: 


The  presentation  notes  that  working 
women  have  increased  the  size  of  the  au¬ 
dience  for  employment  advertising  to  an 
all-time  high.  These  women  represent 
48%  of  the  national  workforce  and  seven 
out  of  ten  working  women  are  regular 
newspaper  readers. 

Recognizing  the  lack  of  expertise  and 
“sell”  in  the  creation  of  much  employ¬ 
ment  ad  copy,  the  new  pitch  provides  a 
checklist  of  all  the  ingredients  needed  to 
make  the  want  ad  attractive  to  job  seek¬ 
ers.  The  list  is  illustrated  with  examples 
of  successful  newspaper  employment  ads 
from  coast  to  coast. 

While  Anderson  estimated  that  1980 
would  show  classified  revenue  with  a 
slight  increase  due  to  rate  increases,  he 
said  after  five  years  of  galloping  gains,  the 
industry  might  be  expected  to  see  classi¬ 
fied  “take  a  breather.”  In  1975  classified 
revenue  stood  at  $2.3  billion.  In  1979  the 
classified  revenue  figure  had  exactly  dou¬ 
bled  to  $4.6  billion.  “And  CAMs  are  not 
exactly  taking  their  losses  lying  down,” 
Anderson  said.  “One  of  the  hottest  new 
linage  builders  is  the  trademark  in  classi¬ 
fied  effort  which  some  papers  are  com¬ 
bining  with  co-op  in  many  categories.” 
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Permanent  home 
for  AEJ  sought 

Del  Brinkman,  dean  of  the  William 
Allen  White  School  of  Journalism  at  the 
University  of  Kansas,  recently  began  a 
one-year  term  as  president  of  the  Asso¬ 
ciation  for  Education  in  Journalism,  the 
largest  organization  of  journalism  educa¬ 
tors. 

Brinkman  took  office  in  August  at  the 
AEJ  convention  in  Boston,  where  the 
group  also  voted  to  move  its  national 
headquarters  temporarily  to  KU. 

Brinkman  said  one  of  his  duties  would 
be  to  oversee  the  selection  of  a  permanent 
site  for  a  new  AEJ  central  office  and  the 
hiring  of  a  full-time  executive  director. 
Until  these  selections  are  made,  KU  will 
serve  as  the  temporary  headquarters,  and 
Susanne  Shaw,  associate  dean  of  he  KU 
School  of  Journalism  and  head  of  the 
athletic  board,  will  be  acting  executive 
director  of  the  organization. 

AEJ  has  nearly  1,700  members  from 
300  universities  and  colleges  in  the  Un¬ 
ited  States  and  Canada  and  maintains  affi¬ 
liations  with  28  other  professional  jour¬ 
nalism  organizations.  It  operates  with  an 
annual  budget  of  about  $175,000,  plus 
foundation  grants  of  nearly  $100,000. 

Its  work  includes  seminars  on  journal¬ 
ism  teaching  and  a  scholarship  program 
for  minority  journalism  students.  AEJ 
also  shares  some  administrative  person¬ 
nel  with  the  American  Association  of 


an  organization  of  the  80  schools  with 
nationally  accredited  journalism  prog¬ 
rams. 

An  Emporia  native  and  former  reporter 
for  the  Emporia  Gazette,  he  joined  the 
KU  faculty  in  1970.  He  holds  a  doctorate 
in  mass  communications  and  a  master’s 
degree  in  journalism  from  Indiana  Uni¬ 
versity  and  a  bachelor’s  degree  from 
Emporia  State  University. 

Ms.  Shaw  joined  the  KU  journalism 
faculty  in  1971  and  has  been  associate 
dean  since  1976.  In  addition  to  her 
teaching  and  administrative  duties,  she 
has  worked  with  student  publications, 
summer  journalism  camps  for  high  school 
students  and  the  Kansas  Scholastic  Press 
Association. 

During  her  service  as  AEJ  acting  direc¬ 
tor,  Ms.  Shaw  will  be  assisted  with  her 
Journalism  School  administrative  duties 
by  Mary  Wallace,  a  journalism  lecturer 
and  assistant  to  the  dean. 

Southwest  Forest 
names  sales  manager 

Southwest  Forest  Industries  has  prom¬ 
oted  David  L.  Hoyt  to  newsprint  sales 
manager. 

Hoyt,  40,  was  formerly  newsprint  sales 
representative  based  in  Los  Angeles.  He 
fills  a  new  position  at  Soutwest’s  corpo¬ 
rate  headquarters  in  Phoenix  with  re¬ 
sponsibility  for  the  marketing  nationwide 
of  newsprint  produced  at  the  company’s 


Before  joining  Southwest  in  1979,  Hoyt 
was  with  the  newsprint  division  of  Inter¬ 
national  Paper  Company  for  nine  years 
assigned  to  the  Atlanta  and  New  York 
City  offices. 

Southwest  Forest  Industries  is  primari¬ 
ly  involved  in  the  manufacture  and  dis¬ 
tribution  of  paper,  packaging  and  building 
products,  with  about  7,500  employes  at 
more  than  100  plants  and  facilities  in  32 
states  and  460,000  acres  of  timberland, 
primarily  in  the  South.  The  company  re¬ 
ported  net  income  of  $15.7  million  on 
sales  of  $380  million  for  the  first  two  quar¬ 
ters  of  1980. 

Ad  revenues  up 
22%  at  Times  Mirror 

Advertising  revenues  for  Times  Mir¬ 
ror’s  Newspaper  Publishing  group  for  the 
four  weeks  ended  August  10  were  up  229f 
to  $47,955,000  from  $39,315,000  for  the 
same  period  in  1979. 

Excluding  the  Hartford  Coarant, 
advertising  revenues  on  a  comparable 
basis  would  have  shown  a  13.99f  in¬ 
crease. 

For  the  eight  accounting  periods  from 
January  1  through  August  10,  total  adver¬ 
tising  revenues  for  the  group  were 
$405,431,000.  This  compares  with 
$326,858,000  for  the  same  period  last 
year,  representing  a  24%  increase.  Again, 
the  Courant  was  a  significant  contributor 
—  without  it,  advertising  revenues  in- 


Schools  and  Departments  of  Journalism.  Snowflake,  Ariz.,  paper  mill. 


creased  15.5%. 
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Looney  replaces  Howard 
as  Rocky  Mt.  News  editor 


Looney  to  the  News  editorial  staff  three 
days  after  Howard  resigned. 

Howard  reportedly  received  some  heat 
from  Scripps-Howard  management  ex¬ 
ecutives  over  the  role  he  played  in  oilman 
Marvin  Davis’  negotiations  to  buy  the 
Denver  Post,  which  competes  with  the 
Rocky  Mountain  News.  After  a  meeting 
between  Scripps-Howard  editors  and 
management  execs  in  Williamsburg,  Vir¬ 
ginia  last  week,  Howard  announced  to  his 
staff  that  he  was  “terminating”  his  rela¬ 
tionship  with  Scripps-Howard. 

Howard’s  father.  Jack,  who  is  chair¬ 
man  of  the  executive  committee  of  the 
E.W.  Scripps  Co.,  was  reportedly  at  that 
meeting.  Scripps-Howard  officials  have 
refused  to  comment  on  the  exact  reason 
why  the  younger  Howard,  who  is  38,  is  no 
longer  with  the  chain. 

Hanna  praised  Michael  Howard, 
however,  in  announcing  Looney’s 
appointment  as  his  successor. 

“Recent  years  have  brought  remark¬ 
able  growth  for  this  newspaper,”  Hanna 
said  in  alluding  to  the  fact  that  the  News 
had  recently  overtaken  the  Post  in  daily 
circulation.  “Michael  Howard  certainly 
shares  that  credit.  In  his  years  on  this 
newspaper  he  made  a  substantial  con¬ 
tribution-one  that  is  recognized  and 
appreciated.  We  wish  him  every  success 
in  his  future  ventures.” 

Looney  began  his  newspaper  career  as 
an  office  boy  at  the  Lexinf>ton  (Kent.) 
Herald.  After  college,  he  held  positions 
as  a  sportswriter,  reporter  and  photo¬ 
grapher  with  the  Herald  and  the  Le.xinf>- 
ton  Leader.  He  joined  the  Albuquerque 
Tribune  as  a  reporter  in  1953. 

From  1955  until  1956,  he  was  a  reporter, 
copy  editor  and  chief  copy  editor  on  the 
St.  Louis  Glohe-Demoerat.  Then  he  re¬ 
turned  to  the  Albuquerque  Tribune  as 
city  editor,  a  position  he  held  for  1 3  years. 

In  1968,  he  was  named  assistant  manag¬ 
ing  editor  and  in  1973  was  named  editor. 
He  has  won  1 8  first  place  awards  from  the 
New  Mexico  Press  Association  for  news 
writing,  feature  writing,  photography, 
columns  and  editorials. 

Tanner,  55,  worked  his  way  up  from 
office  boy  to  managing  editor  at  the 
Cleveland  Press.  As  city  editor,  he  en¬ 
gineered  the  campaign  to  turn  around 
Cleveland’s  debt-ridden,  city-owned 
mass  transit  system. 

Tanner  is  married  to  Rusty  Brown,  a 
columnist  who  writes  about  women’s 
affairs  for  the  Press. 

James  Wagner,  public  relations  head  of 
Scripps-Howard  said  it  had  not  yet  been 
determined  who  would  succeed  Tanner  at 
the  Cleveland  Press. 


Ralph  Looney,  editor  of  the  Alhiiqiier- 
qiie  (N.M.)  Tribune  since  1973,  was 
named  editor  of  the  Rocky  Mountain 
News  replacing  Michael  Balfe  Howard, 
who  resigned  after  a  dispute  with  Scripps- 
Howard  Newspapers’  management 
(E&P,  Sept.  13.) 

At  the  same  time.  Bill  Tanner,  manag¬ 
ing  editor  of  the  Cleveland  (Ohio)  Press, 
was  named  editor  of  the  Tribune,  replac¬ 
ing  Looney. 

Looney,  56,  plans  to  join  the  Rocky 
Mountain  News  on  September  22,  after 
spending  a  week  in  Albuquerque  working 
with  Tanner. 

The  appointments  were  announced  by 
Gordon  Hanna,  general  editorial  manager 
of  Scripps-Howard  Newspapers.  Hanna 
flew  to  Denver  last  week  to  introduce 


Ralph  Looney 


DID  YOU  SWIPE  \ 
THE  OFFICE  COPY  ) 
OF E&P? 


Bill  Tanner 


New  ad  agency 
for  Stop  &  Shop 


ORDER  YOUR  OWN  SUBSCRIPTION 
TODAY.  JUST  MAIL  THIS  COUPON. 


Editor  &  Publisher 

575  Lexin^’ton  Ave..  New  York.  N  Y  10022 

Gentlemen.  Ple3$e  start  my  subscription  now. 
addressed  tO: 


The  Stop  &  Shop  Supermarkets  group 
has  appointed  Trout  &  Ries  Advertising 
to  handle  the  creative  end  of  its  advertis¬ 
ing.  Media  planning  and  buying  will  con¬ 
tinue  to  be  handled  directly  by  Stop  & 
Shop. 

The  145-store  chain  is  headquartered  in 
Boston  with  retail  markets  in  Mas¬ 
sachusetts,  New  Hampshire,  Rhode  Is¬ 
land,  Connecticut,  New  York  and  New 
Jersey.  The  agency  is  currently  working 
on  Stop  &  Shop’s  new  advertising  prog¬ 
ram,  which  is  being  developed  under  the 
slogan  “Honest  values  are  what  we’re  all 
about.” 

EDITOR  &  PUBLISHER  for  September  20,  1980 


Name 


Company  .  I 

Nature  of  Business  .  I 

My  remittance  is  enclosed.  F-380  I 

$25  00  a  year.  U.S.  and  Canada,  all  other  countries  ^ 
$40  a  year.  * 


Syndicates 


By  Lenora  Williamson 


30th  anniversary  for  two  top  comic  strips 


Two  major  milestones  in  the  history  of 
American  newspaper  comics  pages  have 
been  duly  observed  in  special  parties 
given  by  their  syndicates. 

The  occasion  for  celebration — both  are 
top  ranking  comic  strips,  both  are  celeb¬ 
rating  their  30th  anniversary  in  syndica¬ 
tion.  and  both  are  more  popular  than 
ever. 

Specifically,  that  ever-pummelled 
Army  private.  “Beetle  Bailey",  created 
by  Mort  Walker,  reached  his  30th  birth¬ 
day  in  syndication  by  King  Features  to 
over  1.500  newspapers  in  44  countries  on 
September  6. 

And  on  October  2.  “Peanuts",  the 
brainchild  of  Charles  M.  Schulz. is  offi¬ 
cially  30  years  old.  United  Feature  Syndi¬ 
cate  recalls  that  Good  OF  Charlie  Brown 
first  appeared  with  seven  newspaper 
clients.  Today  the  client  list  includes 
1.800  newspapers  worldwide. 

Honoring  Schulz  and  the  30th 
anniversary  of  “Peanuts".  United  Fea¬ 
ture  Syndicate  has  established  and 
funded  The  Charles  M.  Schulz  Award. 
The  annual  $2,000  award  will  help  to 
further  the  careers  of  promising  cartoon¬ 
ists  and  will  be  administered  by  the 
Scripps-Howard  Foundation. 

Announcement  of  the  Schulz  Award 
was  made  by  UFS  president  Robert  Roy 
Metz  at  a  September  17  dinner  in  New 
York  honoring  Schulz  and  the 
anniversary. 

“Schulz  has  always  shown  a  warm  in¬ 
terest  in  the  careers  and  problems  of 
young  cartoonists,  so  we  felt  this  was  the 
most  appropriate  way  for  us  to  say 
“thanks'  to  him  for  his  30-year  contribu¬ 
tion  to  our  company  and  our  industry." 
Metz  said. 

Jacques  Caldwell,  president  of  the 
Scripps-Howard  Foundation,  expressed 
pleasure  with  establishment  of  the  Schulz 
Award.  “As  far  as  I  know.”  he  said,  “this 
is  the  first  award  of  its  kind  to  recognize 
and  help  promising  cartonists." 

A  television  special  focusing  on  the  life 
of  Schulz.  “To  Remember",  will  be  aired 
over  the  PBS  network  on  October  8. 

Asked  if  he  had  any  advice  for  young 
cartoonists  who  want  to  follow  in  his  foot¬ 
steps.  Schulz  said.  “There  is  no  definite 
series  of  steps  which  you  have  to  take. 
You  certainly  do  not  have  to  have  an  ‘in' 


someplace.  All  you  have  to  do  is  be  able 
to  draw  a  comic  strip  which  is  better  than 
any  other  now  running.” 

Mort  Walker  was  honored  September  6 
at  a  dinner  at  the  Museum  of  Cartoon  Art. 
Port  Chester.  N.Y..  an  institution  he 
founded  and  serves  as  president.  Walker 
is  the  only  cartoonist  who  has  four  diffe¬ 
rent  strips  being  syndicated  simul¬ 
taneously — “Hi  and  Lois"  with  Dik 
Browne.  “Sam  and  Silo”  with  Jerry 
Dumas,  and  “Boner's  Ark”  under  the 
name  of  Addison  (for  Addison  Morton 
Walker),  and  Beetle. 


Brian  J.  Flynn  (left)  is  the  newly 
appointed  vice  president  and  general 
manager  of  The  Register  and  Tribune 
Syndicate.  Also,  president  Dennis  R. 
Allen  announced  appointment  of  Philip  A 
Schroeder  ( right)  as  assistant  to  the  presi¬ 
dent. 

Flynn  joined  the  syndicate  in  1972  as 
assistant  business  manager  and  for  the 
past  four  years  has  served  as  business 
manager.  He  continues  to  head  the  busi¬ 
ness  office  as  well  as  serving  in  several 
other  capacities,  including  increased  in¬ 
volvement  in  the  marketing  division. 


Schroeder  began  with  the  syndicate 
last  May  after  an  eight-year  association 
with  Ruan  Transport  Corporation  work¬ 
ing  from  the  Des  Moines  and  Memphis 
offices.  Schroeder  assumes  several  inter¬ 
nal  management  duties  and  continues  his 
involvement  in  the  growing  ancillary/ 
merchandising  division  of  RTS. 

*  *  4: 

Patricia  A.  Ward,  who  began  writing 
Universal  Press  Syndicate's  “Cook  It 
Your  Way”  in  April  and  is  food  editor  of 
Farm  Journal,  has  written  a  new  cook¬ 
book  being  published  by  Doubleday  late 
this  month.  Titled  “Farm  Journal's  Best- 
Ever  Cookies”,  the  book  contains  some 
400  recipes  from  country  kitchens. 

*  *  ♦ 


Joseph  D'Angelo  (left),  president  of  King 
Features  Syndicate,  presented  a  Steuben 
bowl  to  Mort  Walker,  creator  of  "Beetle 
Bailey",  during  a  gala  at  the  Museum  of 
Cartoon  Art  celebrating  the  popular 
strip's  30th  anniversary. 


The  way  it  was — and  the  way  it  is — ^with  that  famous  Army  private  "Beetle 
Bailey"  from  1950  to  1980. 


Here's  that  very  first  "Peanuts"  comic  strip  from  Charles  Schulz  as  it  ran  on 
October  2,  1950. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


BACK  ISSUES 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


_ AUTOMOTIVE _  i _ MEDICAL _ 

YOUR  AUTO  AND  YOU:  Weekly  column  of  j  WHAT’S  NEW  IN  MEDICINE? 

answers  to  your  readers'  car  problems,  plus  Latest  medical  news,  weekly,  with  commen- 
weekly  test  report  on  new  cars.  vans.  Write  for  j  tary.  350  words.  L.  A.Chotkowki.  MD,  FACP. 
samples,  rates.  Automotive  Features,  814  E.  1143  Chamberlain  Hwy,  Kensington  CT 
Manor  Circle.  Milwaukee  W1  53217.  i  06037. 


COLLECTOR  seeks  long  runs  of  back-issue  WHEN  IT  COMES 

newspapers,  other  paper  collectibles,  as  comic  TO  THE  BUSINESS 

books,  pulp  magazines.  RKJ,  205  N  Emerson  Of  selling  your  newspaper 
I  St.  Arlington  VA  22203.  —  that's  our  business! 

I  Roy  Holding  &  Associates 

I  -  PO  Box  212,  Galva  IL  61435 

BUSINESS  OPPORTUNITIES  !  (309)  932*2270  or  932  2642 


SMALL  BUSINESS  COLUMN  —  Popular  and 
practical  feature  for  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
employed.  Featured  in  Newsday.  Philadelphia 
Bulletin.  Houston  Chronicle  and  other  fine 
newspapers.  Free  samples.  M.  Stevens.  15 
Breckenridge  Rd.  Chappaqua  NY  10514. 


"ALL  THE  CARTOONS  YOU’LL  EVER  NEED” 
are  in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from:  Cartoonmix,  Box  108,  Village  Station, 
New  York  NY  10014. 


_ COMIC  STRIPS _ 

SPORTOONS,  COMIC  STRIPS,  TOP  PUZZLES. 
New  1981  feature  catalog  free  with  sample 
comic  strip  booklet.  Write  to  R-Gabs/Dickson 
Features.  PO  Box  265,  St  Joseph  MO  64502. 

CRIME  PREVENTION 

EVERY  TV  POLL,  newspaper  survey,  magazine 
study  shows  public  concern  puts  crime  related 
subjects  among  the  top  three. 

There  is  just  one  syndicated  column  available 
that  reports  criminal  justice  subjects  in  a  sti¬ 
mulating  yet  SOLUTION  oriented  manner.  It  is 
Crime  Watch  by  John  Palmer  and  Jack  Waugh. 
These  two  nationally  known  authorities  come 
up  with  answers,  not  just  sensation.  Crime 
Watch  IS  the  result  of  a  team  effort  that  covers 
topics  from  institutions  to  incest,  and  from 
teenagers  to  terrorism. 

Palmer  has  spent  time  as  an  inmate  in  a  max¬ 
imum  security  prison  to  get  the  sto^  first  hand. 
His  organization  has  placed  over  2500  ex-cons 
in  meaningful  jobs  all  over  the  country.  Palmer 
has  written  for  250  papers  including  the  New 
YorkTimes.  ChicagoTribune.  A.P.  United  Fea¬ 
tures  Syndicates. 

Waugh  IS  a  former  Bureau  chief  for  the  Christ¬ 
ian  Science  Monitor.  He  was  speech  writer  for 
Vicepresident  Nelson  Rockefeller  and  winner  of 
the  coveted  America  Bar  Association  Silver 
Gavel  award  for  crime  reporting.  Waugh's  writ¬ 
ing  appears  in  the  New  York  Times,  Sports 
Illustrated.  Smithsonian,  and  25  different 
magazines. 

Both  men  were  members  of  the  President's 
Advisory  Council  on  Criminal  Justice. 

Crime  Watch,  a  tough  but  compassionate  col¬ 
umn.  IS  now  available  from  Feature  Associates. 
It  can  add  the  readership  that  has  gone  to  other 
publications  and  is  of  such  high  interest  to  tv 
and  radio  audiences. 

For  samples  write;  Feature  Associates.  3334 
Kerner  Blvd.  San  Rafael  CA  94901. 


V.  KRET,  Frisco,  documented  in  advance  the 
Rock,  Kansas.  Titan  missle  story.  See  his  7/26 


YOUR  READERS  NEED  TO  KNOW  their  rights 
in  dealing  with  health  and  eduaction  services. 
"Your  Health  Rights"  and  "Your  Education 
Rights"  syndicated  by  Writers'  Clearinghouse, 
will  make  sure  they  don't  feel  ripped  off  and  will 
help  cut  red  tape  or  solve  reader  problems  in 
everyday  dealings  with  health  and  education 
services.  Both  columns  can  be  a  valuable  addi¬ 
tion  to  your  consumer  lineup.  "Your  Health 
Rights"  and  "Your  Education  Rights"  are  writ¬ 
ten  by  Elizabeth  F.S.  Solomon,  a  veteran  health 
and  education  administrator.  Choose  your  fre¬ 
quency,  daily,  weekly  or  monthly.  Low  rates. 
Send  for  free  samples  to  Writers'  Clearinghous, 
PO  Box  1 18,  Fabyan  CT  06245.  Phone  (203) 
923-9925. 


I  "MORE  FOR  YOUR  MONEY"  -  Weekly  col- 
I  umn  of  money-saving  news.  Proven  results. 
Camera-ready.  Samples,  Mike  LeFan,  1802  S. 
13th,  Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages, 
ssued  weekly.  Camera-ready.  Our  6th  year. 
^neman  Syndicate.  7  Charles  Court.  Middle- 
,  own.  NY  10940.  (914)  692-4572. 

i _ 

THE  SILVER  SCREEN  by  William  Margold.  A 
puchy  style  of  lively  criticism  on  the  best  of  the 
movies.  Based  in  Hollywood,  Margold  writes 
500  words  weekly.  Sometimes  biting.  Never 
dull.  Feature  Associates.  3334  Kerner  Blvd, 
San  Rafael  CA  94901. 


REAL  ESTATE _ 

HOUSE  CALLS — National  award  says  "enter¬ 
taining  format.  concise,  solid  writing  skills  and 
a  wealth  of  real  estate  knowledge.”  6th  year. 
Miami.  Rochester,  Philadelphia.  Detroit.  Port¬ 
land,  Yuma.  etc.  Edith  Lank.  240  Hemingway. 
Rochester  NY  14620.  (716)  271-6230. 

RARE  EARTH:  Nationally  self-syndicated 
weekly  column  featuring  the  most  exotic  prop¬ 
erties  for  sale  from  around  the  world;  islands, 
retreats,  volcanoes,  castles.  333  words,  fea¬ 
tured  in  TIME  magazine  and  MERV  GRIFFIN 
TV.  Unique,  informative,  engaging.  Proven  re¬ 
sults.  Competitive  rates.  Write  for  free  sam¬ 
ples:  RARE  EARTH  Enterprises.  Box  946. 

I  Sausalito  CA  94966. 


RELATIONSHIPS 

"RELATIONSHIPS” 

Question  and  Answer  Column  Daily 
Dr  Comissiong,  2736  N  11,  Kansas  City  KS 
66104 


BRITISH  SOCCER— Put  your  readers  in  touch 
with  soccer  this  winter  with  a  series  of  lively 
articles/features/columns  on  British  football 
written  by  real  experts.  No  task  too  big  or  small. 
Fee  negotiable.  Soccer  Service.  93  Bromley 
Heath  Rd,  Downend,  Bristol,  England  (011- 
44-272-565557). 

"SPORTING  AROUND" — New  national  sports 
column.  Strictly  for  weeklies.  Impresssions, 
observations,  reminiscences,  topical,  general 
interest  items.  Reader  anticipated  circulation 
booster.  Join  the  winning  team.  For  details  and 
2  free  samples;  Robbins  Syndication  Group. 
PO  Box  5051.  Ft  Myers  Beach  FL  33931. 


FARM  TAXES,  popular  weekly  column  in  its 
sixth  year  is  available  in  a  few  areas.  For  topical 
samples  and  prices  write;  Cricket,  Box  527, 
Ardmore  PA  19003. 


VOICE  FROM  THE  WOODS:  In  fourth  year  of 
500-word  essays  with  "Small  Is  Beautiful” 
slant.  Samples.  Walter  Gormly,  Mt.  Vernon  lA 
52314. 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


CREW  SALES 

Zone  5,  7-day  major  metro  with  large  unde¬ 
veloped  sales  areas  is  seeking  sales  expert  for 
contract  and/or  employee  crew  sales.  Our  cir¬ 
culation  department  has  secured  both  manage¬ 
ment  and  financial  committment  to  insure  suc¬ 
cessful  sales  development  of  our  target  market 
areas.  We  seek  equally  committed,  hard  work¬ 
ing  individual  or  company  to  write  high  quality 
business  and  reap  top  dollar  rewards.  Respond 
to  Box  1125,  Editor  &  Publisher. 

START  YOUR  OWN  WEEKLY—  Extensive  how- 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 


I  NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partnership, 

!  loan  depreciation  and  insurance  purposes. 

!  Sensible  fees.  Brochure.  Marion  R.  Krehbiel, 

I  Box  88.  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

NEWSPAPER  BROKERS 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W.  B.  GRIMES  &  CO.,  INC. 

National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 

BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc. 

11  Main  St.  Southboro  MA  01772 
(617)481—8562 

HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av,  Had- 
donfield  NJ  08033,  (609)  795-6026. 

JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets.  12 
Cutler  Dr.  Savannah  GA  31405,  (912)  925- 
8666.  day  or  night. 


I  SYD  S.  GOULD  ASSOCIATES 

1  "The  broker  with  instant  buyers” 

I  SALES,  SERVICE,  MANAGEMENT 

j  Rte  1,  Box  146,  Theodore  aL  36582 
I  (205)973-1653 

!  WHITE  NEWSPAPER  SERVICE 

i  Appraisals,  Mergers,  Sales. 

No  charge  for  consultation. 

I  Box  783,  McMinnville  TN  37110 
i  (615)  473-2104  or  473-3715. 

I - 

;  NEWSPAPER  OWNERS-SEEKERS.  We  will  be 
glad  to  go  over  your  plans  with  you.  No  obliga- 
I  tons.  NEWSPAPER  SERVICE  CO..  INC.,  PO 
j  Drawer  12428.  Panama  City  FL  32401. 

I  KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties  — 

I  offices  350  miles  apart.) 

I  MARION  R.  KREHBIEL,  "Norton  office," 

PO  Box  88.  Norton  KS  67654. 

I  Office  (913)  877-3407 

ROBERT  N.  BOLITHO.  "Kansas  City  Office,” 
PO  Box  7133,  Shawnee  Mission  KS 
I  66207,  Office  (913)  381-8280 

MEL  HODELL.  Newspaper  Broker. 

PO  Box  2277,  Montclair.  CA  91763 
(714)  626-6440 

50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio.  TV.  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential.  .  „  .  .  ■  . 

Business  Broker  Assoicates 
I  (615)  756-7635 

'  NEWSPAPERS  FOR  SALE 

BERGEN  COUNTY,  NEW  JERSEY— 2  weekly 
free  distribution  newspapers  for  sale.  1979 
gross  $330,000,  1980  gross  will  be 
$400,000.  Well  accepted  and  growing.  Owner 
has  other  interests.  $250,000.  State  cash  and 
experience  in  first  letter.  Box  1074,  Editor  & 
Publisher. 

EASTERN  NORTH  CAROLINA  weekly.  '80 
gross  $65,000.  Rural  area.  New  Compug- 
raphic  equipment  (VTD's).  Nice  mom  and  pop 
operation.  1200  crculation.  Box  1133,  Editor 
&  Publisher. 

EASTERN  North  Carolina  weekly.  Six  months 
old,  growing,  1000  cirulation.  '80  estimated 
gross  $34,000.  New  Compugraphic  equip¬ 
ment  (VDT's),  darkroom.  Price  $35,000.  (lom- 
munity  asked  for,  supports  paper.  Box  1134, 
Editor  &  Publisher. 

Learn  how  an  E&P  CLASSIFIED  AD  can  put 
you  to  work;  sell  or  seek  equipment,  products 
and  services;  or  maybe  find  that  profitable 
weekly  you've  wanted  to  own. 


CABLE  TV 

INVESTMENT  OPPORTUNITY 

Wanted:  Independent  publishers  or  group  owners  to 
participate  financially  in  building  CATV  systems  in 
growth  markets.  Excellent  capital  gains  situation. 
Principles  reply  in  confidence  to: 

Box  1137 
Editor  &  Publisher 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


FLORIDA  suburbans  grossing  $600M  for  sale 
at  gross.  Press  and  building  optional  for 
$3CI0M.  Break  even.  29%  down,  balance  over 
10  years.  Owner  retiring.  Buyer  must  invest  to 
expand  paper  to  make  it  profitable.  Box  1043. 
Editor  &  Publisher. 

ILLNESS  FORCES  SALE— Profitable  Califor- 
nia  shopper  at  bargain  price!  Call  Peter  at  (2091 
522-9668.  weekdays 

LONG  ESTABLISHED  profitable  national  har¬ 
ness  racing  newsletter.  Owner-publisher  plan¬ 
ning  to  retire.  For  further  details  write  PO  Box 
885.  Westbury  NY  1 1 590  or  phone  (516)  334- 
3222  after  4  pm. 

$75M  GROSS.  1 7  year  old.  2300  paid  weekly. 
Lake  area  northeast  Texas.  Steady  26%  growth 
past  4  years.  Lease  with  nearby  daily  on  use  of 
composing  room.  Contract  printing.  Box  1111. 
Editor  &  Publisher. 

MICHIGAN  SHOPPER  now  in  second  year 
25.000  TMC  grossing  $140,000  with  great 
future  potential  $35,000.  offers.  Box  1113. 
Editor  &  Publisher. 


SUN  BELT  WEEKLIES 
(Sun  —  Sand  —  Fun  —  Beaches) 
Established  (40  years)  growing  profitable 
weeklies  including  complete  production  and 
printing  facilities.  Gross  $600,000,  price  1V5 
times  gross,  1980  cash  flow  after  taxes 
$85,000. 

Sale  structure  $200,000  non-compete  over  10 
years.  $200,000  cash  down,  principal  and  in¬ 
terest  balance  over  1 5  years  at  9%.  Give  finan¬ 
cial  and  expertise  statement  first  letter.  Write 
Box  1045,  Editor  &  Publisher. 

SUMMER  TABLOID  at  the  Jersey  Shore.  20M 
gross,  terms;  $10,000  down.  $300  per  issue 
published  for  5  years.  Box  305,  Rio  Grande  NJ 
08242. 

ZONE  9.  outside  California.  Outstanding  cir¬ 
culation  weekly,  plus  larger  monthly  magazine, 
$167,000  gross.  Long  lease  plus  newer  type¬ 
set  and  big  camera.  $89,500.  Write  1135, 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 


WANT  TO  OWN  weekly  or  semi-weekly  in  6000 
to  10.000  population  community.  Gross 
$150,000  and  up.  Prefer  county  seat.  Excel¬ 
lent  community  journalism  credentials,  farmer 
weekly  owner,  civic  minded,  small  town 
oriented,  will  live  in  community  I  serve.  Strict 
confidence.  No  brokers.  Box  36048.  Editor  & 
Publisher. 


PUBLICATIONS  FOR  SALE 


WELL  KNOWN  Catskill  Mountain  New  York  re¬ 
sort  publication.  Currently  grossing  in 
$100,000  range.  Excellent  family  business  or 
addition  to  existing  publishing  chain.  Great 
potential  with  legalize  gambling.  Box  1029, 
Editor  &  Publisher. 


ANNOUNCEMENTS  I 


ADVERTISING  SERVICES 


STIMULATE  YOUR  AD  SALES! 
Classified  International,  a  42  year  old  firm, 
offers  a  proven  program  that  stimulates  sales 
and  profits.  Two  recent  papers  doubled  ad 
count  within  two  months.  We  consult  personal¬ 
ly.  and  provide  a  monthly  13  part  package 
which  can  be  invested  in  together  or  individual¬ 
ly.  Start  your  til  forbid  order  now  and  receive  a 
bonus  of  a  Basic  Classified  Library  worth  $20 
with  your  first  package  of  sales  material.  Write 
or  call  for  more  information.  Tom  Greene.  1345 
E  10th  Av,  Hialeah  FL  33010,  (305)  885- 
4526. 

EQUIPMENT  &  SUPPLIES  1 
CAMERA  &  DARKROOM 

AVAILABLE  from  ATF  web  press;  ATF  sheeter, 
ATF  combo  folder,  3  reel  dine,  flying  paster. 
Call  New  England  Printing  Machinery  (617) 
475-3210. 


MODIFLEX  distortion  camera,  20x24.  Excel¬ 
lent  condition.  Call  New  England  Printing 
Machinery,  (617)  475-3210. 


NUARC  2024V  $3500,  Brown  24X26H 
$1000.  Buckingham  dryedge  model  2436, 
$400.  Beseler  enlarger  model  23C  $150,  de¬ 
veloping  sink  with  4  trays  $  1 50.  Hoe  Econolith 
plate  processor  $350,  package  buy  $4750. 
Fred  Tenby,  (413)  562-4181. 

KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK 

(213)  437-2779 

Box  2798  Long  Beach,  CA  90801 

SUUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messages,  turner  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr.,  Over¬ 
land  Park  KS  66212,  (913)  381-1109. 


BEAT  INFLATION!!! 

For  sale — 4  used  Teleram  P-1800  in  good 
working  condition.  $2500  each  or  $9000  for 
all  4.  More  than  50%  OFF  the  price  of  a  new 
unit.  Please  call  toll  free  number  1-800-225- 
5135  between  9  am  and  5  pm  only. 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAGE  4  INDUSTRIES 


CLASSIFIED  ADVERTISING  RATES 


HONOLULU— In  3rd  year,  monthly  magazine 
m  explosive  growth  situation  looking  for 
$35,000  from  silent  or  active  partner.  Write 
Mr.  Logan,  205  Merchant  St,  10,  Honolulu  HI, 
96813  or  call  (808)  524-4110. 

(213)  257-7557 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul- 
tlwlde  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Helsley.(800)  527-1668. 

MULLER  EM-IO  inserter.  Excellent  condition. 

CIRCULATION  SERVICES 

Available  immediately.  Contact  Box  35973, 
Editor  4  Publisher. 

OUTSTANDING  telephone  sales  and  boy  crew  MULLER  227E  insert 
promotional  organization  available  to  newspap-  Muller  EM-10  inserte 
ers  in  Zones  1  and  2.  Our  company  has  been  Graphic  Manager 
established  12  years  and  we  currently  repre-  Newspaper  MaiTro 
sent  newspapers  with  circulations  from  11  Main  St,  Soi 
50,000  to  over  1,000,000.  Our  reputation  is  (617) ' 

the  finest  and  we  produce.  Call  Dick  Levis  at  _ 

(201)  399-1211  or  write;  Levis  Sales,  Inc,  POWERED  ROLLER 
1505  Stuvvesant  Av,  Union  NJ  07082.  long,  17  in.  wide,  2 

both  sides.  Northeasl 
ENGINEERING  A  Inc.,  (213)  257-755 

INSTALLATIONS  - sta-hi  257-c 

'■  Excel  ler 

PRESS  INSTALLATIONS,  rigging,  engineering  Box  34253,  E 

modifications,  rebuilding  and  removal.  Single  — - 

width  to  4  plate  wide.  Bramble  Professional  SHERIDAN  48P  and 
Press  Engineering,  Rt  2,  Box  2285,  McAllen  condition.  Available  i 
TX  78501.  (512)  682-7011.  Editor  4  Publisher. 
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MULLER  227E  inserter,  5  stations. 

Muller  EM-10  inserter,  5  stations. 

Graphic  Management  Associates  Inc 
Newspaper  MaiTroom  Systems  Division 
11  Mam  St,  Southboro  MA  01772 
(617)  481-8562 

POWERED  ROLLER  TOP  CONVEYOR,  60  ft 
long,  17  in.  wide,  2  HP  motor,  work  table  on 
both  sides.  Northeast  Storage  and  Industries. 
Inc.,  (213)  257-7557. 

STA-HI  257  COUNTER  STACKER 
Excellent  condition 
Box  34253,  Editor  4  Publisher 

SHERIDAN  48P  and  24P  inserters.  Very  good 
condition.  Available  immediately.  Box  34252, 
Editor  4  Publisher. 


LINE  AOS 

1  week  — $3.10  per  line. 

2  weeks— U.95  per  line,  per  issue 

3  weeks — $2.75  per  line,  per  issue. 

4  weeks— $2.55  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  —$2.25  per  line. 

2  weeks— $2.10  per  line,  per  issue. 

3  weeks— $1 .95  per  line,  per  issue. 

4  weeks — $1 .70  per  line,  per  issue. 


Add  $3  per  insertion  for  box  service  and  Add  $2  per  insettion  for  box  service  and 
count  as  an  additional  line  In  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviatons). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Avaiiabie  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decoratons,  changes  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $70  per  column  inch 
camera  ready,  $75  pub  set. 

Contract  rates  asallable  on  request. 

DEADLINEiEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday’s  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Niter  A  PablitiMr 

575  Lexington  Av.  NY,  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company- 


Classification- 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ ^Weeks _ ^Till  Forbidden. 

Please  Indicate  exact  classification  in  whicli  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


EQUIPMENT  &  SUPPLIES 


2  MULLER  stuffing  machines  model  227, 
mam  plus  2  inserts.  1  Muller  model  227E, 
mam  plus  2  inserts.  J  S  Graphic  Equipment 
Co..(214)  387-3128. 

6  STATION  Didde-Glaser  inserting  machine, 
extra  motor  and  parts.  Excellent  condition. 
$19,000.  George  Harrison.  (214)  241-1661. 

_ NEWSPRINT _ 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd.  Northfield  IL 
60093,  (312)  446-7017. 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

STANDARD  30  lb.  newsprint  made  to  your  spe¬ 
cifications.  Shipments  direct  from  major  mills. 
Box  35468,  Editor  &  Publisher. 

NEWSPRINT  ROLLS— Basic  30  lb  steady 
supply,  prompt  shipment  from  inventory,  deli¬ 
vered  price  on  request.  Brookman  Paper  Corp., 
300  E  54  St,  New  York,  NY  10022.  (212) 
I  688-3020. 


...FAST-PACE. 

...FAST-GROWTH. 

Building  (op  notch  editorial  and 


production  systems  for  “Who’s  Who”  in  (he  newspaper  and 
publishing  industry  using  minicomputers— WE’VE  SUSTAINED 
50%  GROWTH  EVERY  YEAR  SINCE  WE  BEGAN  IN  1973!  (and 
we’re  still  growing!!!).  Because  of  our  explosive  growth,  we’re 
seeking  talented  professionals  to  put  (heir  technical  skills  into 
action  solving  our  Customers’  problems  by  joining  our 
Western.  Midwestern,  Northeast  and  Southeast  Regional 

Office  Staffs. 

SOFTWARE  SYSTEMS 
ENGINEERS 
Customer  Support 

Responsible  for  installing  and  supporting  sophisticated 
real-time  interactive  text-editing  systems.  Also  testing 
of  software,  designing  system  refinements,  and  solving 
customer  software  problems  are  key  elements 
in  these  positions. 

Experience  with  PDP-11  Assembly  Language 
Programming  is  highly  desirable.  Experience  with 
printing  and  publishing  applications  is  a  plus. 

CUSTOMER  ENGINEERS 

Minicomputer  Systems 

Install  and  maintain  minicomputer-based  systems. 
Regional  travel  to  customers’  sites  to  install,  support 
and  maintain  on-line  text  processing  systems. 

These  positions  require  the  ability  to  maintain 
minicomputer  systems.  Strong  experience  in  Disk, 
Printers,  as  well  as  other  peripherals  is  a  definite  plus. 

Compensation  and  benefits  at  ATEX  are  considered  to  be 
among  the  best  in  The  Country.  We  consider  employment  at 
ATEX  something  more  than  just  a  “job”,  rather  a  mutual 
commitment  to  excellence. 
Mail  your  resume  and  career  objectives  today  to: 

Steve  Fontaine 
(or  call  him  COLLECT) 

15  Wiggins  Avenue 
Bedford,  MA  01730 
(617)  275-8300 

LOCAL  INTERVIEWS  IN  OCTOBER 
Positions  available  in  San  Francisco,  Los  Angeles, 
Washington  DC,  New  York,  Chicago  and  Florida. 

an  equal  opportunity/affirmative  action  employer 


!  EQUIPMENT  &  SUPPLIES  j  EQUIPMENT  &  SUPPLIES 


i  PHOTOTYPESETTING  |  PHOTOTYPESETTING 


C0MPUGRAPHI(T-2961TL(2)withplugsand 

fonts$750each,  or2for$1200.  7200with6  |  »29?£;  .Co'rPUwfitefs  $2800. 

fonts  $1500,  Compuwriter  Jr.  with  2  fonts  2971TL— $1500  Keyboards — $1000.  FHN 
$2250,  package  buy  $4500.  All  in  excellent  ^42,  Marlton  NJ 

condition.  Fred  Tenby,  (413)  562-4181.  I  08053.  (609)  235-7614. 


08053.  (609)  235-7614. 


1— COMPUSCAN  model  170  scanner  S/N 
L3238.  2  CompuScan  scan-disc  tor  classified. 

4  Harris  TXT's.  2—5  disk  machines,  both 
equipped  with  automatic  developers  S  N  478- 
480.  2  dual  disc  TXT's  S/N  257  and  IX.  4 
Harris  llOO's  S/N  293,  410,  411  and  454. 
Equipment  to  be  available  first  quarter  1981. 
Most  of  the  equipment  is  used  in  daily  produc¬ 
tion  and  may  be  inspected  by  appointment. 
Large  assortment  of  type  disks  and  spare  parts. 
Contact  Cecil  Q.  Flowers,  The  Jackson  Sun, 
Jackson  TN  38301.  (901)  427-3333. 

COMPUGRAPHIC  COMPUWRITER  I 
with  6  fonts.  $1500. 

(603)  669-1122 

COMPUGRAPHIC  2961  TL 
$1000 

(603)  669-1122 

COMPUGRAPHIC  COMPUWRITER  IV 
I  $4500 

I  (603)669-1122 

1  COMPUSCAN  START  SYSTEM 
Includes: 

1  64K  central  processing  unit 
9  terminals 
1  line  printer 
1  Burpee  punch 

Interfaces  to  2  videosetters  and  alpha  scanner 
Asking  price  $40,000  or  best  offer.  For  more 
details  call  Dale  Thompson  or  Bill  Cochrane  at 
The  Galvenston  (TX)  Daily  News  (713)  744- 

3611.  _ 

PHOTOTYPOSITOR  Headline  Machine 
20  fonts  and  desk.  $1150. 

(603)  669-1122 

VIDEOSETTER  UNIVERSAL 
Grids  and  spares,  $22,500. 

(603)  669-1122 

COMPUGRAPHICS 

7200— $2000.  Compuwriters  $2800.  2971 
TL— $1500.  Keyboards— $1000.  FHN  Busi¬ 
ness  Products.  PO  Box  442,  Marlton  NJ 
08053.  (609)  235-7614. 

CASH  FOR 

MARK  I,  IV.  V  PACESETTERS 
LINOTRON  202 
(614)  846—7025 


I  USED  COMPUGRAPHIC 

I  Editwriter  7500 

Call  collect  (315)  497-1551 


224'4"  CUTOFF  GOSS  HEADLINER,  4  Units,  2 
half  decks.  2  to  1  folder,  available  now. 

21  Vz"  cutoff  HoeColormatic,  3  units.  2  half 
decks,  available  now. 

4  Wood  autopasters. 

2  new  Goss  web  width  cut  down  kit. 

224'4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

I  4  unit  Harris  V22. 

I  3  —  1  unit  Harris  V22.  and  folders. 

3  unit  Harris  VI 5A. 

I  4  unit  Merganthaler. 

I  1  Gregg  imprinter. 

I  8  unit  V15A. 

I  5  unit  V15A. 

j  1  unit  Community  and  folder,  oil  bath. 

I  4  unit  Community  and  folder,  oil  bath. 

I  4  unit  Suburban, 
j  Suburban  add-on  units. 

I  Urbanite,  various. 

1  BRAMBLE  PROFESSIONAL  PRESS  INC. 

I  Route  2,  Box  2285.  McAllen  TX  78501 

I _ (512)  682-7011 _ 

GOSS  COMMUNITY.  4  units,  1975  with  Sub- 
urban  folder,  immaculate  condition,  available 
immediately.  Call  Southern  Printing  Machinery 
(305)  592-8409  or  New  England  Printing 
Machinery  (617)  475-3210. 

4  UNIT  URBANITE,  loaded,  2  years  old.  mod¬ 
ified  V2,  Va  folder  available  immediately.  Call 
(617)  475-3210. 

1970  MODEL  NEWS  KING  press.  4  stacked 
units,  2  stacked  roll  stands,  2  on  the  floor 
I  currently  in  operation,  $65.00(D.  Contact  Alex 
[Coulter  (501)  735—1010. 

I  NEWSKING — 3  units  and  folder.  Excellent 
I  condition  .  Available  immediately. 

COLOR  KING— 4  units  KJ6  folder.  Priced  to 
I  sell,  make  offer. 

1  GOSS  COMMUNITY  oil  bath  units.  Excellent 
I  condition. 

Offset  Web  Sales,  PO  Box  211,  Marysville  WA 
98270.  (206)  653-2510. 


OUR  5-UNlT  Goss  Community  with  Suburban 
I  folder  is  up  for  an  all-cash  sale.  Available  next 
March  as  we  are  upgrading  our  equipment. 
Write  Box  1014.  Editor  &  Publisher. 


Inland  of  Kansas  City 


Since  1910 


SELECTION  OF  PRE-OWNEO  WEB  OFFSET  PRESSES 

3  Unit  News  King  Press  with  News  King  Folder,  1969 

4  Unit  News  King  Press  with  KJ6  Folder,  1966-69. 

3  Unit  Goss  Community  Press,  Oil  Bath,  1969 

5  Unit  Cottrell  V-22  Web  Offset  Press-Excellent  Condition 
10  Unit  Goss  Urbanite,  2  Folders,  2  Press  Drives,  Mfg. 

1971,  Located  California 

6  Unit  Goss  Urbanite,  2  Folders,  Mfg.  1972 

6  Unit  Goss  Urbanite,  1  Folder,  Press  Mfg.  1971, 100  H.P. 

7  Unit  Goss  Urbanite,  1  Folder,  2  Press  Drives,  Mfg.  1964 
1  Goss  Urbanite  Upper  Former  for  500  and  600  Series 


Offered  Subject  to  Prior  Sale  by 


niand  newspaper  machinery  corparation 

:05TH  (4  SANTA  FE  CFIIVE  LENEXA  KAN  66215,  USA  913-492-9051: 

-  An  Inland  Industries  Company  - 
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EQUIPMENT  &  SUPPLIES  1 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

PRESSES 

WANTED  TO  BUY 

1  WANTED  TO  BUY 

GOSS  SC.  5  unit  press,  1968.  ] 

Goss  SC  folder,  cross  perforator. 

Goss  Urbanite,  4  unit  press,  1963. 

Goss  Urbanite,  add-on  units,  1968-72. 

Harris  VISA,  5  unit  press.  1973. 

Harris  VISA,  6  unit  press.  1976-77. 

Harris  V25.  4  unit  press.  1971. 

Harris  folders:  JFl,  JF4.  JF7.  JF25. 

Color  King  add-on  units,  remanufactured. 

News  King.  4  unit  press.  1964. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Ind.  Ct  NE 
Atlanta.  Georgia  30329 
(404)  321-3992  Telex  700563 

HARRIS  V15-A.  3  units  and  folder. 

Goss  Urbanite  quarter  folder. 

A  Stepper  730  inserter  3  bin. 

Contact:  Ken  Langley 
Continental  Printing  Machinery,  Inc. 

7881  Mastin  Dr. 

Overland  Park  KS  66204 
(913)  432-8276 

HARRIS  845.  3  units,  2:1  folder,  new  1973. 
IPEC.  Inc..  97  Marquardt  Dr,  Wheeling  IL 
60090.  (312)  459-9700. 

HARRIS  V-15A,  6  units,  1976-77,  2:1 
folder. 

Cottrell  V-22.  4  units.  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders,  JF-1. 

Cottrell  V-25.  W  and  '/2  folder. 

Fairchild  Color  King  4  units,  1966. 

Fairchild  News  King,  4  units.  1966. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  SC  folders,  Vx,  Vz.  1975. 

Goss  folders:  Urbanite.  Suburban.  SU. 
Community. 

Goss  Urbanite  folder.  1970. 

Goss  Urbanite  W  folders. 

Goss  4,  6.  8-position  roll  stand. 

Gregg  flying  imprinter  22  Tq".  45  W'. 

Fincor  motor  and  control  40  and  75  HP. 


GOSS  COMMUNITY  OIL  BATH,  with  SC  folder 
unit  separate.  Box  1983.  Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


CONTINENTAL  PRINTING  |  WILL  PAY  TOP  CASH  PRICES  for  paper  cut-  \  CUTLER  HAMMER  MARK  IV  counter  stacker  EXECUTIVE  DIRECTOR 

MACHINERY  ters.  Phillipsburg  and  Pitney-Bowes  inserting  |  for  daily  newspaper  operation.  Respond  to  Box  ;  CALIFORNIA  CHICANO 

We  sell  presses  as  is.  or  reconditioned.  Move  machines;  Cheshire  automatic  labelers,  die  i  35962.  Editor  &  Publisher.  |  NEWS  MEDIA  ASS(XIATION 

your  press,  install  and  tram  on  all  makes  and  cutters,  sheeters.  Bunn  string  tyers,  envelope  _  ■  The  California  Chicano  Nevus  Media  Associa- 

models  web  offset  and  letterpress.  25  years  converting  equipment,  vacuum  forming,  shrink  CHESHIREand  Phllipsburganycondition.  Call  ]  tion  (CCNMA)  a  non  profit  educational  and 

experience.  CONTACT:  Ken  Langley  pack,  skin  packaging  and  blister  forming  also  |  collect  Herb  (201)  289-7900  AMS.  1290  charitable  corporation  housed  at  the  Univesity 

7881  Mastin  St,  Ste  201  printing  presses  etc.,  plus  Virkotype  and  gold  i  Central  Av.  Hillside  NJ  07205.  ]  of  Southern  California  School  of  Journalism  is 

Overland  Park  KS  66204  stamping  equipment.  We  will  assume  all  pick  7 - ,  . — T - : — ,  „ - —  '  seekinBaDOlicantsfortheoositionofexeriit’ive 

(913)432-8276  upand  transportation  charges  and  pay  in  cash  GossMarklwllpressunitswith21  Vi" cutoff.  ;  ^^"i^PP'icanis tor  tne  position  ot executive 

_ or  certified  check  in  advance.  Phone  toll  free  “P*  34445.  Editor  &  Publisher  i 

SC  5  unit  press,  1968.  (800)  521-5586  or  in  Michigan  (313)  865-  roMMiiNiTY  nil  rath  u..thgrinM^  I  The  executive  director's  responsibilities  in- 

Goss  SC  folder,  cross  perforator.  7777.  GOSS  COMMUNITY  OIL  BATH,  with  SC  folder  ;  durip  administrative  and  ^unprvi«;>nn  of 

Goss  Urbanite.  4  unit  press.  1963.  M.  SELLARS  &  ASSOCIATES  separate.  Box  1983.  Editor  &  Publisher.  cCNMA  programs  and  staff,  fund-raising,  rela- 

Goss  Urbanite  add-on  units,  1^968-72.  !  PO  Box  1352  i  atf  <tTvi  F -  I  tions  with  professional  groups  and  community 

Harris  V15A.  5  unit  press.  1973.  |  Dearborn  Ml  48121  COTTRFll  v?P  ANn  saK  ;  organizations,  counseling  of  students  and  pre- 

1  Rnx  771  FniYnpl  PI  Ri^iuFB  I  Paration  of  reports.  The  executive  director  re- 

I  __  BOX  273.  EDITOR  &  PUBLSIHER.  !  ports  to  a  15-person  board  of  directors.  Present 

SHERIDAN  72P  INSERTER  NEED  1500  SERIES  GOSS  SUBURBAN  I  and\dlSt'ir ass^Unt®"^ 

for  daily  newspaper  operation  4  to  6  units  ■  director  ana  administrative  assistant. 

Box  34255.  Editor  &  Publisher  BOX  200.  EDITOR  &  PUBLISHER.  i  The  anticipated  salary  for  the  full  time  position 

!  I  starts  at  $30. (XXI  per  year,  plus  fringe  be- 

I  nefits.  Applicants  should  have  at  least  5  years 

;  ,  B  j  of  experience  in  journalism,  journalism  educa- 

LJ  I  lllf  ^1  I  I  1  I  tion  or  related  fields  and  a  working  knowledge 

WWFAIb  I  m  m  ■  '  of  grant  writing  would  be  useful. 

1  !  The  CCNMA  IS  made  up  of  more  than  50  work- 

:  ,  ing  reporters,  editors  and  news  technicians  in- 

I  ArAnPUm  AnAnPUin  ;  terested  m  encouraging  young  Utmos  to  pur- 

I  I  sue  careers  in  journalism,  assisting  those 

I  !  studying  journalism,  and  promoting  career 

j  THE  FOLLOWING  POSITION  is  being  readver-  !  A  PAIR  of  Missouri  journalism  faculty  open-  |  advancement  of  Latino  journalists.  CCNMA's 
;  tised.  Entry  level  instructor  or  assistant  profes- I  mgs:  One,  to  direct  school's  state  capital  re-  activities  consist  of  comprehensive  program  of 
sor  in  area  of  Advertising  and  Public  Relations,  i  porting  program;  requires  significant  reporting  I  conferences,  workshops,  publications,  referral 
I  Should  be  able  to  teach  principles  of  advertis-  experience  preferrably  coverage  of  state  gov-  I  services,  scholarships  and  related  activities. 

I  ing,  radio-tv  advertising  and  advertising  copy;  ernment.  Second  involves  supervising  students  i  Deadline  for  application  is  October  6.  Those 

I  MA  degree  required,  PhD  preferred,  some  |  in  the  People  Section  of  school's  daily.  Profes-  1  interested  should  send  a  letter  and  resume  to; 
I  teaching  experience  preferred,  with  3-5  years  |  sional  experience  required;  advanc^  degree  ; 

;  media  experience;  prefer  person  strong  in  I  desirable.  Opportunity  to  work  toward  degrees.  |  Search  (Ximmittee 

I  broadcast  media.  Position  available  January  I  Write  and  send  resume  to  Prof.  George  Ken-  i  California  Chicano  News  Media  Association 

'  1981,  but  persons  available  for  later  appoint-  I  nedy.  Box  838,  Columbia  MO  65205.  Equal  I  School  of  Journalism 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation 
Box  34255,  Editor  &  Publisher 


LATE  STYLE 

COTTRELL  V22  25  AND  845 
BOX  273.  EDITOR  &  PUBLSIHER. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200.  EDITOR  &  PUBLISHER. 


HELP  WANTED. 


interested  should  send  a  letter  and  resume  to; 
Search  (Ximmittee 


1981,  but  persons  available  for  later  appoint-  I  nedy.  Box  838,  Columbia  MO  65205.  Equal 
mentswillalsobeconsidered.TheUniversityof  Opportunity  Employer. 

Central  Florida  is  an  Equal  Opportunity. 

Affirmative  Action  employer.  Minorities  and 

women  are  especially  encouraged  to  apply.  POSITION:  Assistant  to  the  Medical  Informa- 
Contact  Dr  Raymond  Buchanan,  Department  of  tion  Director 


l-airchild  News  King,  4  units.  1966.  I  women  are  especially  encouraged  to  apply.  POSITION:  Assistant  to  the  Medical  Informa-  I 

Goss  Community  add-on  units,  1969-76.  Contact  Dr  Raymond  Buchanan,  Department  of  tion  Director  ' 

Goss  Suburban  add-on  units.  Communications.  U  of  CF.  PO  Box  25000,  AVAILABLE-  Immediately,  following  search 

Goss  SC  folders,  Vi,  n.  1975.  Orlando  FL  32816.  Applications  will  not  be  SALARY;  $13,300  —  $15,(X)0 

Goss  folders:  Urbanite.  Suburban.  SU.  processed  after  the  deadline  date  of  November 

Community.  14.1980.  MINIMUM  QUALIFICATIONS:  Bachelor's  de- 

Goss  Urbanite  'OWer.  1970.  -  gree  m  journalism  required  (news  editorial  or 

Goss  Urbanite  /4  folders.  UNIVERSITY  OF  FLORIDA  has  opening  to  magazine  sequence  preferred);  at  least  one  to 

Goss  4,  6.  8-position  roll  stand.  teach  a  senior  editing  reporting  practicum  and  three  years  of  professional  experience  in  news- 

Gregg  flying  imprinter  22  w’.  45  W.  to  coordinate  the  Florida  Scholastic  Press  Asso-  i  papers,  magazines,  or  broadcast  media;  ability 

Fincor  motor  and  control  40  and  75  HP.  ciation  run  through  the  College  of  Journalism  to  work  under  pressure  of  deadlines;  knowledge 

and  Communications.  Assistant  professor  posi-  of  (or  ability  to  learn)  medical  terminology  and  ! 

WANTED:  Newspaper  equipment  and  com-  tion,  beginning  in  January  1981;  tenure  track;  medical  school  organization;  and  an  under-  ! 

piste  plants.  masters  required  with  strong  editing  and  re-  standing  of  the  college's  mandate  to  train  ! 

IDCp  IMP  1  psrtingexperience  needed.  Salarycompetitive.  general  practitioners  for  underserved  areas  and  i 


University  of  Southern  California 
j  Los  Angeles  CA  90007 

i  GENERAL  MANAGER  for  5000  circulation 
'  Sunbelt  weekly  m  nice  town.  Excellent  growth 
.  potential.  Send  resume,  references  c  o  Missis¬ 
sippi  Press  Association.  PO  Box  1 789.  Jackson 
'  MS  39205. 


IPEC,  INC 

97  Marquardt  Dr. 
Wheeling  IL  60090 


...  _ _ _  gree  in  journalism  required  (news  editorial  or  ^ni/FPTIQ/MI« 

UNIVERSITY  OF  FLORIDA  has  opening  to  magazine  sequence  preferred);  at  least  one  to  n. 
teach  a  senior  editing  reporting  practicum  and  j  three  years  of  professional  exj^erience  in  news-  i 
to  coordinate  the  Florida  Scholastic  Press  Asso-  i  papers,  magazines,  or  broadcast  media;  ability  j 

ciation  run  through  the  College  of  Journalism  j  to  work  under  pressure  of  deadlines;  knowledge  ADVERTISING 

and  Communications.  Assistant  professor  posi-  of  (or  ability  to  learn)  medical  terminology  and  i  x  m  /*\ti  m  /  ororA  d/*'lj 

tion,  beginning  in  January  1981 ;  tenure  track;  medical  school  organization;  and  an  under-  i  iKUIVIvJI  l\JIN/K  twCAKL/ii 

masters  required  with  strong  editing  and  re-  standing  of  the  college's  mandate  to  tram  ! 

pwrtingexjDerience  needed.  Salary  competitive,  general  practitioners  for  underserved  areas  and  i 

I  ®  commitment  to  communicate  this  general  '  Major  West  Coast  newspaper  seeks  experi- 
'  ®^^ch  ComiTiittee  (^hairrnan,  i  institutional  mission.  .  encedadvertising.promotiorandresearchper- 

n  .  iTi.c  .  u..  „  i.  soo  to  lead  pewadWrtising  department  dwi- 


Ida,  Gainsville  FL  32611.  The  University  of  RESPONSIBILITIES:  Assists  the  Medical  In-  1  jg  3  unique  opportunity  for  an  im- 

Florida  IS  an  equal  opportunity  affirmative  ac-  •  formation  Director  in  a  wide  range  of  journalis-  i  aginative,  innovative  individual  who  can  work 


WE  HAVE  IN  STORAGE-  Soare  Darts  for  Hoe  !  1'^^  employer  and  encourages  applications  tic  and  public  relations  activities.  Specific  1  top  management  in  a  good  grovrth  situa- 
i  l^om  mi nor I tics  aod  womeD .  duties  will  include,  but  are  not  limited  to  the  I  •  nn  Tbh  nc  iMMircAif  «hnuif ii«  uwhat  wm 


Scott.  Goss  and  Wood  presses,  either  offset  or 
letter  press;  Capco  portable  ink  fountains; 


DEAN.  UNIVERSITY  OR  OREGON  SCHOOL  OF 


Wood  ink  fountains;  Goss  portable  ink  foun-  i  JOURNALISM.  Excellent  opportunity  for  per¬ 
tains;  Hoe  ink  boxes;  2  dine  reels  and  pasters  I  5on  with  high  administrative  potential.  Out- 
in  self  contained  framing,  running  belts,  side  standing  professional  experience  and  superior 


news' stones,  but  also  lucd 

presses  GOSS  single  width  ballon  Hoe  2.1  ;  excellence  and  scholarly  production)  preferred.  mterestino  feature  oieces 

double  delivery  folder  224'4  cutoff.  We  have  or  outies  include  supervising  faculty  of  13  plus  ™  interesting  eatu  e  p  eces. 
we  can  get  what  you  need  for  you  pressroom  or  staff,  managing  fiscal  affairs,  working  with  pro-  INTERVIEWER-  Send  applications  to;  Carl  Jon 

_ .....  _  fessional  and  academic  constituencies.  Must  nenhnw  PhD  Medical  Information  Director. 


duties  will  include,  but  are  not  limited  to  the  1  T0U  yg  about  yourself,  show  us  what  you 
following:  writing  of  news  releases,  writing  and  ^3^0  been  doing  and  give  us  your  salary  ex- 
editing  copy  for  college  and  other  osteopathic  {  pectations.  We  will  respond  m  confidence, 
publications,  serving  as  managing  editor  hand-  j  Send  your  material  and  resume  to  Box  1098. 
ling  the  duties  of  the  Medical  Information  1  Editor  &  Publi^er 
Director  in  his  absence.  Must  be  able  to  write  [ 


An  Equal  Opportunity  Employer 


NORTHEAST  STORAGE  AND  INDUSTRIES.  ^0  qualified  to  hold  tenured  faculty  jxisition 
•Np-  I  and  to  administer  the  University's  affirmative 

(213)  257-7557  I  action  policies.  Academic  rank  and  salary  com- 

_  j  mensurate  with  qualifications  and  experience. 

TWO  UNIT  Community  grease.  Community  fol-  Appointment  effective  July  1.  1981.  Applica- 
der  with  20  HP  drive.  Located  in  mid  East  on  tions  due  November  15.  1980.  Send  applica-  1 

skidsready  toship.  W.  R.  Stabler.  PO  Box  150.  I  tions  to  Roy  Halverson,  (ihair.  Journalism  Dean 

Napa  CA  94558.  (707)  226-3711.  Search  Committee.  103  Johnson  Hall.  Uni-  | 

_  versity  of  Oregon.  Eugene  OR  97403.  I 

One-Half  New  Price  Affirmative  Action  Equal  Opportun- 


INTERVIEWER:  Send  applications  tO:^rl  Jon  ,  ASSISTANT  AD  DIRECTOR-Fast  growing 
Denbow.  PhD.  Medical  Information  Director,  j  2one  2  suburban  group.  Supervise  sales  staff. 
230  Grosvenor  Hall,  College  of  Osteopathic  i  Qp  major  accounts.  Opportunity  for 
Medicine.  Ohio  University.  Athens  OH  45701.  I  advancement.  Box  1109.  Editor  &  Publisher. 


APPLICATION  DEADLINE:  Applications  must  | 
be  received  by  October  31,  1980.  I 


Goss  Community  used  rollshafts.  $48.  Wheels  !  '*V  Employer 

$55.  Chucks  $26.80  each.  Mohawk  expand-  1  _ 

ables$lll  perpair.  FOBChicagoCOD. Glenda  I 
(312)975-0400.  I  ....... 


WANTED  TO  BUY  rnuunHm  i 

I  Small,  private  llbe 

COMPUGRAPHIC  4961  spare  parts  kit  only.  \  individual  to  admii 

Herington  Times,  Herington,  KS  67449,  (913)  |  and  teach  in  estabi 

258-2211.  major,  starting  J; 

-  1981.  Professional 

GOOD  USED  MARK  V  or  Linotron  202.  Call  especially  in  broa 

(404)  292-3536.  Decatur  News  Publishing  ;  sequences  include 

Co.  Inc.  ing  design-photog 

-  ’  print  journalism, 

METRO  READER  model  200-00.  any  condi-  :  PhD  preferred,  s 

tion.  Write  or  call  collect  to  Americo  Colon  |  ticiile  for  tenure 

(809)  764-3000;  GPO  Box  2408,  San  Jaun  PR  j  letter  of  applicatii 

00936.  !  dentials  (includinc 

_  of  reference,  and 

TWO  ROLLSTANDS  needed,  for  use  as  off-  fessor  G.  Maddei 

press  rewinder.  need  36  "  width,  prefer  with  College,  Williams 

shafts,  brakes.  Call  Sam  McMichael.  Des  , 

PlainesPublishingCo  .  DesPlaineslL60018.  <■«««(  opp 

(312)  824-1111. 

EDITOR  &  PUBLISHER  for  September  20,  1980 


MASS  COMMUNICATIONS 
PROGRAM  COOROINATOR 

Small,  private  liberal  arts  college  seeks 
individual  to  administer,  further  develop 
and  teach  in  established  interdisciplinary 
major,  starting  January  or  September 
1981.  Professional  experience  desirable, 
especially  In  broadcast  media.  Current 
sequences  include  advertising,  advertis¬ 
ing  design-photography,  broadcast  and 
print  journalism,  and  public  relations. 
PhD  preferred,  salary  and  rank  nego¬ 
tiable  for  tenure-track  position.  Send 
letter  of  application  with  complete  cre¬ 
dentials  (including  resume,  three  letters 
of  reference,  and  transcripts)  to:  Pro¬ 
fessor  G.  Madden,  Box  72,  Lycoming 
College,  Williamsport  PA  17701. 

an  equal  oppartunity  employer 


ADMINISTRATIVE  j 

PUBLISHER— For  established  independent  i 
I  daily  college  newspaper.  Will  serve  as  chief  | 

I  operational  officer.  Primary  function,  journal- 
I  ism  and  business  education  through  practical  j 
i  experience.  Business  background  required  to  < 
I  maintain  financial  stability.  Desire  applicants  i 
I  with  collegiate  and  commercial  newspaper  ex- 
I  perience.  Knowledge  of  advertising  and  pro-  : 

duction  a  must.  Salary  range  mid  $20's  to  I 
I  $30's.  Forward  resume  and  availability  to  Pur-  ' 
due  Student  Publishing  Foundation,  oo  Tom 
!  Eggleston.  TO  Box  1535.  Lafayette  IN  47902.  I 


I  FAST  GROWING  group  in  Arizona  seeks  j  ment  near  cultural  centers— ideal  for  family, 
accounting  manager.  Opportunity  to  be  key  i  Salary  negotiable.  Send  resume:  Chatham 
member  of  management  team  and  become  I  County  Herald.  TO  Box  754.  Pittsboro  NC 
controller.  Requires  degree,  several  years  ex-  |  27312. 

perience.  CPA  preferred.  Salary  in  mid  $20’s.  ; - 

Send  resume  and  salary  history  to  Donovan  M.  \  ADVERTISNG  DIRECTOR  for  group  of  1  daily 
Kramer.  Sr.  Casa  (Srande  Valley  Newspapers.  '  and  3  weeklies  in  New  York  City.  Must  have 


advancement.  Box  1109.  Editor  &  Publisher. 

A  PLACE  TO  GROW 

Iowa.  Illinois.  Missouri ...  We  need  an  advertis¬ 
ing  salesperson  with  2—4  years  experience 
preferred.  Good  base  pay  and  commissions  for 
mid-teens  earnings  plus  a  future  >ou  can  count 
on.  Apply  J.W.  Nelson.  Ad  Director.  Daily  (^te 
City.  1016  Mam  St.  Keokuk  lA  52632.  (319) 
524-8300.  Oill  toll  free  from  Iowa  (800)  472- 
6003  or  from  states  touching  Iowa  (8(X})  553- 
7082. 

ADVERTISING  DIRECTOR  for  award-winning 
rural  weekly.  Must  be  results  oriented.  5  years 
advertising  experience,  at  least  3  at  weekly 
j  level.  Shopper  experience  a  big  plus.  Self- 
I  starter,  well  organized,  can  motivate  and  tram 
'  ad  staff  of  4.  Young,  energetic  staff  and  owners 
I  —  progressive.  Rural  county  amidst  growth 
'  area  of  (Chapel  Hill.  Raleigh.  Greensboro.  A 
1  ground  floor,  career  opportunity.  Rural  environ- 
I  ment  near  cultural  centers— ideal  for  family. 
I  Salary  negotiable.  Send  resume:  Chatham 
!  County  Herald.  TO  Box  754.  Pittsboro  NC 
1  27312. 


Kramer,  Sr,  Casa  Grande  Valley  Newspapers. 
Inc..  TO  Box  639.  Casa  Grande  A2  85222. 

GENERAL  MANAGER  needed  for  small  daily  m 
Ventura  County.  California.  For  details  write 
Box  1105.  Editor  &  Publisher  or  call  Barry 
I  Scripps  at  (805)  969-6201. 


experience  as  ad  director  m  a  metropolitan  or 
highly  competitive  market.  Need  effective 
motivator  for  staff  of  15.  with  ideas  and  good 
track  record.  Liberal  salary  plus  benefits,  and 
opportuntiy  tor  growth.  Send  resume,  state  pre¬ 
sent  earnings.  Box  1119.  Editor  &  Publisher. 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


ADVERTISING  SALESMEN  (2)  —  For  Fort 
Lauderdale,  Florida  entertainment  magazine. 
Heavy  cold  call  selling,  take  over  existing 
accounts.  $200/week  draw  plus  medical  be¬ 
nefits.  Resume  to  Good  Times,  230  Arlington 
Circle.  East  Hills  NY  11548. 


ADVERTISING  DIRECTOR 
SALES  MANAGER 
SALES  REPRESENTATIVES 
Expanding  Atlantic  Canadian  weekly  newspap¬ 
er  group  requires  advertising/marketing  profes¬ 
sionals.  Excellent  advancement  potential.  Sal¬ 
ary  negotiable.  Write  PO  Box  220,  North  Syd¬ 
ney,  Nova  Scotia  Canada. 


AGGRESSIVE  advertising  manager  who  will 
double  as  publisher  for  competitive  small-town 
rural  weekly.  $17,000  base  to  start,  with  im¬ 
mediate  opportunity  for  lots  more  income 
under  liberal  incentive  program.  Car  furnished 
along  with  other  excellent  fringe  benefits. 
Chance  to  earn  equity  out  of  profits  if  you  prove 
yourself.  Mail  information  on  your  past  sales 
victories,  a  resume  and  tell  us  your  present 
earnings.  Box  1091,  Editor  &  Publisher.  Please 
answer  this  ad  only  if  a  thorough  background 
check  and  interview  will  result  in  your  coming 
across  as  a  high  energy  person  who  does  not 
need  supervision  and  who  has  what  it  takes  to 
be  a  great  success  in  sales  and  journalism. 
Must  be  strong  on  layouts. 


ADVERTISING  MANAGER 


We  need  a  top-flight  retail  person.  But  the  right 
person  could  assume  the  additional  title  of 
advertising  director  for  this  6-day  evening 
newspaper  of  20,000.  Oregon  is  growing  and 
livable.  This  is  an  opportunity  to  join  a  small, 
growing  Oregon  group  of  newspa^rs  that  are 
now  members  of  a  larger  national  company. 
Substantial  upward  opportunities  for  the  right 
person.  Contact  John  Buchner,  General  Mana¬ 
ger,  Albany  Democrat-Herald,  PO  Box  130, 
Albany  OR  97321. 


ADVERTISING  SALES  MANAGER,  weekly  Cali¬ 
fornia  newspaper  chain  seeks  dynamic  sales 
manager  to  lead  staff  of  12  in  competitive  mar¬ 
ket.  strong  in  sales  and  sales  management. 
Excellent  salary  plus  bonuses,  liberal  benefit 
package  includes  profit  sharing.  Send  resume 
to  Box  1093,  Editor  &  Pubisher. 

CLASSIFIED  AD  MANAGER  -  PHONE  ROOM. 
(1)2  retail  ad  reps,  college  grads  with  3-5  years 
experience.  San  Francisco  Bay  area  daily. 
Tuesday-Sunday  (minority  owned).  Send  data 
sheet:  Forrest  Deaner,  Post  Newspaper  Group, 
630  20th  St,  Oakland  CA  94612. 


FLORIDA  GULF  COAST  publishing  firm  seeks 
an  aggressive  and  experienced  advertising 
salesperson  lor  a  high  quality  monthly  lifestyle 
book.  Send  resume  to  Box  1126,  Editor  &  Pub¬ 
lisher. 


MARKETING  DIRECTOR  for  40,000  Harte- 
Hanks  Communications  daily.  Applicant  must 
have  marketing  sales  management  experience. 
Background  in  competitive  market  desirable. 
Will  supervise  and  work  effectively  with  adver¬ 
tising  managers  on  all  facets  of  operation  from 
budgeting,  market  research  to  sales  and  oper¬ 
ational  analysis.  Send  resume  and  salary  re¬ 
quirements  to  Kay  Gause,  Yakima  Herald  Re¬ 
public,  PO  Box  9668,  Yakima  WA  98909. 


NATIONAL  CO-OP 
ADVERTISING 
MANAGER 


Aggressive  management  looking  for  the  right 
person  to  head  up  new  national,  co-op  advertis¬ 
ing  department.  Individual  would  answer  to  ad 
director.  Track  record  of  success  in  co-op  sales 
vital.  Person  would  be  Mason  with  local,  nation¬ 
al  advertisers  and  with  national  ad  reps.  Prim¬ 
ary  responsibility  will  be  to  develop,  coordinate 
and  expand  co-op  advertising  for  50.000  daily 
and  Sunday.  Salary  plus  commission,  but  the 
best  part  of  the  offer  is  joining  a  young,  dyna¬ 
mic  newspaper  team.  Opportunity  for  ^vance- 
ment.  Send  resume,  availability  and  require¬ 
ments  to  Personnel  Manager,  The  Daily  Panta- 
graph  Bloomington  IL  61701. 


NATIONAL  CO-OP  ad  director/salesperson  tor 
one  of  country's  most  lucrative  co-op  markets. 
Small  daily  in  southern  Arizona  needs  savvy  pro 
to  develop,  run  new  co-op  department  plus 
some  display  sales.  Salary  plus  commission. 
We  are  located  4000  feet  high  and  surrounded 
by  mountains.  Desert  benefits  without  desert 
heat.  Position  available  now.  Write  only,  Wil¬ 
liam  Roof.  General  Manager,  Daily  Internation¬ 
al.  Nogales  A2  85621. 


CLASSIFIED  AD  MANAGER 
The  Corpus  Christ!  Caller-Times,  the  largest 
daily  newspaper  in  Harte-Hanks  Communica¬ 
tions,  seeks  a  seasoned  newspaper  executive  to 
manage  the  classified  advertising  department 
due  to  promotion  from  within. 

The  position  requires  commitment  to  people 
and  their  growth,  a  keen  desire  to  succeed  and 
the  ability  to  manage  a  staff  of  27.  as  well  as  a 
supplemental  product  with  a  staff  of  4. 

The  rewards  are  many,  including  a  successful 
management  career  with  a  forwarding-looking 
communications  company,  and  a  good  oppor¬ 
tunity  for  advancement. 

If  you're  interested  in  working  with  profession¬ 
als  and  want  to  be  rewarded  for  a  job  well  done, 
call  Travis  0.  Rocky  at  (512)  884-2011,  Ext. 
421  or  send  resume  to  Mrs.  Karen  Herzig,  Per¬ 
sonnel  Manager,  The  Corpus  Christ!  Caller- 
Times,  PO  Box  9136,  (iorpus  Christ!  TX 
78408.  An  equal  opportunity  employer. 


DISPLAY  ADVERTISING  MANAGER 
Large  profitable  Washington.  DC  area  suburban 
weekly  seeks  proven  super  salesperson  with 
managerial  experience  who  can  lead  staff  by 
example.  You  will  report  directly  to  the  pub¬ 
lisher.  Excellent  salary  and  incentive  plan. 
Send  resume  and  letter  describing  your  past 
accomplishments  and  salary  history  to  Box 
1089,  Editor  &  Publisher. 


PROFESSIONAL  SALES  OPPORTUNITY 
The  Washingtonian  Magazine  desires  to  employ 
a  professional  advertising  salesperson  skilled 
in  selling  in  a  competitive  market.  The  ideal 
candidate  should  now  be  employed  by  an 
aggressive  daily  newspaper  organization  within 
a  metropolitan  area.  Salary  commensurate  with 
experience.  Advancement  opportunity.  All  re¬ 
plies  held  in  strict  confidence.  Send  resume 
with  cover  letter  to  the  Washingtonian  Maga¬ 
zine,  1828  L  St  NW,  Washington  DC  20036, 
Attn:  Edward  Mansfield. 


RUN  WEEKLY  FOR  US— Share  revenue.  Good 
income  potential,  pro,  couple.  Write  D.  N.  Co., 
PO  Box  712,  Kingsport  TN  37660. 


RETAIL  ADVERTISING  MANAGER 
The  Sacremento  Bee,  a  200,000  circulation 
morning  newspaper  in  a  highly  competitive, 
fast  growing  top  50  market,  is  seeking  a  qual¬ 
ified  advertising  manager  to  lead  a  stan  of  24. 
The  individual  we  want  must  have  a  proven 
record  of  strong  leadership  as  well  as  skills  in 
budgeting,  communication,  motivation,  plan¬ 
ning,  delegation,  sales  presentations  and  use 
of  marketing  material. 

This  position  offers  challenge  and  opportunity 
to  the  right  individual.  Salary  open.  Excellent 
fringe  benefits.  All  replies  will  be  held  in  strict 
confidence.  Send  letter  and  resume  to: 

Jim  Taylor,  Advertising  Manager 
PO  Box  157f9 
Sacremento  CA  95813 


RETAIL  ADVERTISING  MANAGER  small  Cali¬ 
fornia  daily.  Successful  applicant  will  have  a 
proven  track  record  in  staff  motivation  and 
training,  sales  techniques  and  advertising 
promotions.  Individual  ready  to  move  up  will  be 
considered.  Resume  and  salary  history  to  Box 
1107,  Editor  &  Publisher. 


RETAIL  MANAGER— Special  opportunity  for 
an  experienced  salesperson  to  immediately 
step  into  a  management  position  with  44M 
Pennsylvania  daily  newspaper.  Job  requires 
good  sales  and  management,  plus  marketing 
ability.  Direct  staff  of  9,  report  toad  director.  If 
you  can  produce,  get  along  with  people,  work 
with  groups,  send  me  your  resume.  Strictly  con¬ 
fidential.  Box  1123,  Editor  &  Publisher. 


YOUR  TIME  IS  VALUABLE... 

...and  so  is  mine.  I'm  sure  your  resume  makes 
for  great  reading,  but  I'd  rather  you  call  me 
collect. 

If  you  believe  you  have  the  drive  to  run  my  ad 
department  profitably  I'd  like  to  hear  from  you. 
The  Job:  Advertising  Manager 
The  Market:  San  Luis  Obispo  County,  Sunny 
California 

The  Product:  25,000  ABC  6  day  newspaper. 
Contact: 

Lawerence  Blakeslee 
Telegram-Tribune  Co. 

(805)  543-1901 


THE  SKAGIT  VALLEY  Publishing  Company  has 
an  immediate  opening  for  an  advertising  repre¬ 
sentative.  We  are  a  daily  newspaper,  our  cir¬ 
culation  is  16,500,  located  in  the  beautiful 
Northwest.  We  offer  a  solid  future  for  the  right 
persn.  Salary  and  commission  contingent  on 
background.  Please  send  resume  and  salary 
history  to  Loren  Bruchet,  General  Manager  or 
Robert  Aguilar,  Advertising  Manager,  Skagit 
Valley  Herald,  PO  Box  578,  Mount  Vernon  WA 
98273,  or  phone  (206)  424-3251. 


THE  SOUTHERN  ILLINOISAN  is  looking  for  a 
sales  manager  for  31,000  daily  and  Sunday 
paper.  The  ideal  person  should  be  aggressive, 
promotion-minded,  experienced  and  able  to 
lead  and  motivate  a  classified  and  retail  sales 
staff  of  13.  Advertising  or  marketing  degree 
helpful.  Send  resume  and  salary  history  to 
Suzanne  Eddingfield,  Southern  Illinoisan,  PO 
Box  2108,  Cardondale  IL  62901. 


CIRCULATION 


NORTHEASTERN  DAILY  is  seeking  a  well- 
rounded  circulation  manager  for  memter  of  cir¬ 
culation  executive  staff.  Prerequisites  include: 
field  experience  in  hardcore  low  income  areas, 
strong  in  accounts  receivable  control,  a  mini¬ 
mum  of  2  years  inside  management  and,  up- 
most,  strong  in  people  ability.  Salary  is  com 
mensurate  to  qualifications.  Send  resume  to 
Box  35522,  Editor  &  Publisher. 


CIRCUUTION  MANAGEMENT 
The  Oakland  Tribune,  Eastbay  TODAY  is  seek¬ 
ing  qualified  circulation  management  appli¬ 
cants  to  fill  top  level  positions  in  single  copy 
sales  and  home  delivery. 

Good  opportunity  for  experienced  circulation 
managers  to  move  up  to  one  of  the  fastest  grow¬ 
ing  papers  in  the  country,  located  in  desirable 
northern  (^lifornia.  Salary  commensurate  with 
experience — excellent  benefits. 

To  apply,  send  resume  and  salary  requirements 
to  Oakland  Tribune,  Personnel  Department,  PO 
Box  24304,  Oakland  CA  94623.  Equal  Oppor¬ 
tunity  Employer. 


CITY  CIRCULATION  MANAGER  needed  for 
Zone  2  65,000  MES.  Position  reports  to  cir¬ 
culation  director  and  is  responsible  for  super¬ 
visors  and  DSM's.  Candidate  must  have  DSM 
and  supervisory  experience  him/herself  and  be 
able  to  transfer  same  to  subordinates.  Will  con¬ 
sider  present  supervisor  on  larger  newspaper  or 
circulation  manager  on  smaller  newspaper  who 
is  looking  for  advancement.  Please  send  re¬ 
sume  and  salary  requirements  to  Box  1100, 
Editor  &  Publisher.  An  equal  opportunity  em¬ 
ployer. 


CIRCULATION  MANAGER 
Excellent  opportunity  for  seasoned  circulator 
with  a  proven  track  record  for  a  medium-sized  7 
day  quality  product  in  Zone  5.  This  position 
requires  a  hard-working  "shirt-sleeve"  indi¬ 
vidual  strong  on  customer  service,  promotion 
and  staff  development,  in  a  rapidly  expanding 
growth  market.  Report  directly  to  circulation 
director.  Send  resume,  references  and  salary 
requirements  to  Box  1120,  Editors  Publisher. 


SALES/MARKETING 
MANAGER 
HOME  DELIVERY 
MANAGER 

We  are  growing  and  expanding  in  a  Southern 
growth  market  Tilled  with  challenge  and  oppor¬ 
tunity. 

We  need  an  experienced  sales  manager  with  a 
proven  results  record  in  apartment  marketing 
and  adult  sales  crews. 

We  need  a  home  delivery  manager  who  honestly 
believes  in  good  service  as  the  means  to  solid 
growth  ...  Someone  who  would  say  to  the  sales 
manager,  "You  sell  ...  We'll  deliver." 

Candidates  must  possess  good  people  and 
leadership  skills.  Good  salary  and  benefits. 
Please  send  current  salary  history  and  resume 
in  strict  confidence  to  Box  1068,  Editor  &  Pub¬ 
lisher. 


THE  GRESHAM  OUTLOOK,  a  3-day  a  week 
paid  circulation  newspaper  in  Gresham,  Ore¬ 
gon  is  seeking  a  circulation  director.  If  you  are  a 
career  circulator,  have  the  know-how  of  carrier 
and  motor  route  recruitingand  training,  can  run 
promotions,  and  can  cut  complaints  and  in¬ 
crease  circulation,  you  should  be  interested  in 
this  position.  We  need  someone  with  years  of 
experience,  and  will  pay  accordingly.  Chair 
warmers  need  not  apply.  Send  resume  to  Larry 
Walker,  Gresham  Outlook,  PO  Box  678, 
Gresham  OR  97030. 


ZONE  MANAGER— For  Zone  6  metro.  Candi¬ 
date  should  have  prior  circulation  experience  in 
metropolitan  market  with  emphasis  on  home 
delivery  area.  Excellent  company,  part  of  na¬ 
tion-wide  group  with  strong  benefit  package. 
Good  promotion  opportunities  in  beautiTuI 
Southern  climate.  Starting  salary  range 
$14,000  to  $15,000  plus  automobile  allo¬ 
wance,  plus  MBO  program.  Please  send  re¬ 
sume  to  Box  1061,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  Northwest  Col¬ 
orado  Daily  Newspaper.  Applicant  must  be 
strong  in  promotion  and  recruitment.  Excellent 
opportunity  and  benefits  to  the  right  individual. 
Send  details  to  Box  1083,  Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


SUPERVISOR 

PROGRAMMING  AND  SYSTEMS 
We  have  an  opportunity  for  a  seasoned  indi¬ 
vidual  to  take  charge  of  a  variety  of  projects 
while  directing  and  coordinating  the  program¬ 
ming  plan.  The  opening  is  a  result  of  a  depart¬ 
mental  reorganization  which  will  provide  you 
with  a  receptive  enviornment  for  new  ideas. 

A  minimum  of  3  years  of  supervisory  experience 
at  this  level  is  a  must,  additionally,  a  proven 
track  record  on  large  systems  weighs  equally  as 
much  in  your  favor. 

Competitive  salary  as  well  as  excellent  fringe 
benefit  plans.  Please  accept  our  challenge  and 
forward  your  resume  to: 

Personnel  Administrator 
The  Sunpapers 
501  N.  Calvert  St 
Baltimore  MD  21202 
An  equal  opportunity  employer 


DATA  PROCESSING 


DATA  PROCESSING 
MANAGER 


New,  young-thinking  management  team  look¬ 
ing  for  data  processing  person  with  newspaper 
experience.  Individual  will  head  and  set  up  new 
department.  First  responsibility  is  to  aid  in 
study  of  front-end  systems  to  replace  or  expand 
existing  one  and  to  coordinate  the  results  of 
that  study  with  installation  of  business  system. 
Presently  using  Itek  for  typesettingand  NCR  for 
billing. 

Must  be  familiar  with  DEC,  H-P,  Sll,  Itek  and 
other  systems.  Should  be  able  to  write  in  Cobol. 

Salary  commensurate  with  experience,  but 
best  part  of  the  offer  is  the  opportunity  to  join 
our  future-oriented  staff.  We're  50,000  daily 
and  Sunday.  Send  resume.  availabiliW  and  re¬ 
quirements  to  Personnel  Manager,  The  Daily 
Pantagraph,  Bloomington  IL  61701. 


EDITORIAL 


AGGRESSIVE  reporter  wanted  for  growing 
southwest  Florida  weekly.  Apply  to  Box  1103, 
Editor  &  Publisher. 


CITY  EDITOR— Aggressive,  imaginative  sen- 
starter  who  can  direct  and  inspire  a  young  eager 
staff  for  a  65,000,  7-day  AM  paper  in  Zone  6. 
Must  have  1 — 3  years  supervisory  experience 
and  be  capable  of  producing  a  daily  local  sec¬ 
tion  which  does  more  than  just  cover  the  news. 
Box  1 108,  Editor  &  Publisher. 


COPY  EDITOR  for  general  desk  of  80,000-plus 
evening  daily  south  of  Boston.  Must  have  3 
years'  desk  experience,  including  layout.  VDT 
experience  preferred.  Mail  resume  and  sam¬ 
ples  of  your  layout  work  to  Steve  Murphey, 
News  Editor,  13  Temple  St,  Quincy  MA 
02169. 


BUSINESS 

WRITER 

Cordovan  Corporation,  on  E.W. 
Serippt  tubsidiory,  tooka  staff 
writors  for  tho  following  posi¬ 
tions;  HOUSTON  BUSINESS 
JOURNAL— ono  businoss/finan- 
cial  writor,  ono  onorgy  writor. 
At  loast  3  yoars  magazine  or 
newspaper  experience  required, 
both  positions.  SAN  DIEGO 
BUSINESS  JOURNAL— one  gen¬ 
eral  assignments  business  writer. 
Send  resume,  cover  letter  and 
writing  samples  to; 

Dexter  C.  Hutchins 
Cordovan  Corporation 
5314  Single  Road 
Houston  TX  77092 
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HELP  WANTED 
EDITORIAL 


AWARD-WINNING  weekly  covering  Gulf  Coast 
island  community  has  immediate  openings  for 
two  journalists  who  can  also  use  cameras.  Good 
working  conditions  and  location.  Wages  could 
be  better  and  do  get  better.  Ideal  job  for  entry- 
level  reporter  and  writer.  If  you  want  a  tun  job  in 
a  great  location  and  want  it  in  a  hurry,  call  John 
at  (813)  463-3291. 


BUSINESS  EDITOR 

Top  notch  wordsmith  sought  to  bridge  vital  gap 
between  copy  and  shop  layout.  Headline  writ¬ 
ing  and  copy  desk  skills  essential;  VDT  experi¬ 
ence  a  plus.  The  right  person  will  become  key 
member  of  editorial  team  (managing  editor  if 
the  credentials  are  right)  and  get  plugged  into 
the  exciting  world  of  financial  journalism  for  a 
growing  business  paper  publisher.  Zone  5.  Re¬ 
ply  in  confidence  to  Box  1039,  Editor  &  Pub¬ 
lisher. 


BUSINESS  MAGAZINE 
EDITOR 

Earlier  this  year,  the  Times  Publishing  Co., 
publisher  of  the  St.  Peterburg  Times  and  Even¬ 
ing  Independent,  purchased  Florida  Trend 
magazine.  Florida  Trend  is  a  monthly,  regional 
business  publication  which  has  been  reporting 
about  business  and  economic  news  in  Florida 
since  1958.  We  are  entering  a  period  of  rapid 
growth.  A  new  position  for  an  associate  editor 
has  been  created  to  work  directly  with  staff 
writers  and  freelancers  on  story  development 
and  writing  style.  Candidates  should  have  at 
least  seven  years  journalism  experience,  in¬ 
cluding  writing  and  editing  in  the  business 
field.  Please  send  resume,  relevant  clips,  and 
salary  history  to;  Andrew  (jorty,  Florida  Trend, 
PO  Box  2350,  Tampa  FL  33601.  An  equal 
opportunity  employer. 


CARTOONIST— The  Hartford  Courant  is  con¬ 
sidering  applications  from  experienced  edito¬ 
rial  page  cartoonists.  Please  send  resume  and 
samples  to  John  Zakarian,  Editorial  Page  Edi¬ 
tor.  The  Courant,  285  Broad  St,  Hartford  CT 
06115. 


COPY  EDITOR 

We're  looking  lor  a  person  with  experience  in 
headlines,  editing,  layout  and  news  placement, 
for  a  daily  75,000  newspaper. 

2 — 3  years  experience  required.  Has  worked 
with  ECRM.  Good  pay  ($15-20,000)  and  be¬ 
nefits.  Letter  and  resume  to  Thomas  Fowler, 
Associate  Editor,  The  Oakland  Press,  PO  Box  9, 
Pontiac  Ml  48056. 


EDITORIAL  PAGE  WRITER-EDITOR— Con¬ 
servative  orientation.  Send  resume  including 
job  and  salary  history,  education,  references 
and  editorial  writing  samples.  Quality  daily 
newspaper  in  Midwest.  Box  1087,  Editor  & 
Publisher. 


EDITORIAL  OPENINGS  IN  ARIZONA 
Arizona  daily  has  immediate  openings  for  edito¬ 
rial  personnel  due  to  expansion  and  promotion. 
Won  4  first  prizes  in  state  competition  this  year. 
—Copy  editor,  with  layout  and  reporting  duties. 
Experience  desired,  opportunity  for  advance¬ 
ment.  Photo  background  essential. 

—Sports  and  general  assignment  reporter.  Ex¬ 
perience  desired.  Some  layout  and  photograhy. 
Good  salaries  and  fringes.  Hendrix  system.  Ex¬ 
panding  group.  Write  to:  Donovan  M.  Kramer 
Jr..  Executive  Editor.  Casa  Grande  Dispatch, 
PO  Box  639,  Casa  Grande  AZ  85222. 


EDITOR  for  news  magazine  published  in  con¬ 
junction  with  weekly  newspaper  in  Ketchum/ 
Sun  Valley.  Idaho.  Emphasis  on  news  analysis, 
lifestyle  articles  and  consumer  oriented  fea¬ 
tures.  Duties  include  writing,  editing,  layout, 
pasteup  and  staff  supervision.  Editorial  experi¬ 
ence  a  must.  Excellent  benefits.  Send  resume 
and  clips  to  Roundup  Editor.  PO  Box  988, 
Hailey  ID  83333. 


EDITOR 

Super  editor  with  sense  of  past,  present  and 
future  to  guide  the  next  regional  magazine  in 
the  Middle  Atlantic  region.  Emphasis  on  ener¬ 
gy.  intensity  and  ability  to  direct  staff  writers 
and  freelance  talent  while  searchingout  the  big 
stories.  Ideal  person  will  be  dynamic,  and 
steeped  in  news  and  hard  hitting  features.  Pub¬ 
lication  is  well-known  and  more  than  three  de¬ 
cades  old ,  but  with  new  blood  can  soar.  Cygnet 
Communications  Company,  130  Presidential 
Blvd,  Bala  Cynwyd,  PA  19004,  Department  A. 


EDITOR  for  senior  responsibility  on  trade  pub¬ 
lication.  Good  journalistic  background  re¬ 
quired.  Familiarity  with  broadcasting  helpful. 
Send  resume,  salary  history  to  S.C.,  Knowledge 
Industry  Publications.  2  Corporate  Park  Dr, 
White  Plains  NY  10604. 


EDITOR— 6000  circulation  Illinois  daily  needs 
an  experienced  editor.  Mark  Van  Patten,  Mon¬ 
mouth  Review  Atlas,  400  S  Main,  Monmouth 
IL  61462. 


DESKPERSON— Connecticut's  most  aggres¬ 
sive  and  fastest  growing  daily  needs  an  editor 
who  can  supervise  the  6  news  reporters  of  one 
of  it's  3  editions:  assigning,  editing,  rewriting 
and  some  layout.  Daily  desk  and  reporting  ex¬ 
perience  necessary.  A  tough  but  rewarding 
position  for  someone  dedicated  to  good  journal¬ 
ism  and  unafraid  of  hard  work.  Send  letter, 
resume,  writing  samples  and  references  to 
Chris  Powell,  Managing  Editor,  Journal  Inquir¬ 
er,  306  Progress  Dr,  Manchester  CT  06040. 


DAY  CITY  EDITOR 

The  Delaware  County  Times,  a  45,000  sub¬ 
urban  Philadelphia  PM  seeks  a  newsroom  lead¬ 
er  strong  on  headlines,  layout  and  tight  editing 
to  replace  editor  leaving  for  major  metro.  Must 
be  able  to  work  with  reporting  staff  of  solid  pros. 
We're  trying  to  again  produce  the  kind  of  execu¬ 
tive  local  paper  that  won  numerous  awards  in 
the  1960's,  early  '70's.  We've  come  a  long  way 
in  major  rebuilding  program  during  past  year, 
but  need  to  further  strengthen  our  editing 
team.  Excellent  benefits  and  salary  to 
$25,000.  Send  resume,  samplesand  names  of 
professional  references  to  Linda  DeMeglio,  City 
Editor,  Delaware  County  Daily  Times,  500  Mil¬ 
dred  Av,  Primos  PA  19018.  Absolutely  no 
phone  calls. 


EDITORIAL  MANAGEMENT 
FLORIDA 


Fast  growing  PM  daily  peaking  at  34,000  offers 
unusual  opportunity  for  aggressive,  mature, 
solid  top  grade  editor  with  current  hands-on 
experience  to  direct  news  staff  of  25.  Produc¬ 
ing  average  of  60  pages  daily  including  120 
pages  Sunday  in  modern  plant  with  25.000 
square  foot  addition  underway.  Attractive  area 
directly  on  Gulf  of  Mexico  with  ideal  climate. 
Top  references  required.  Excellent  compensa¬ 
tion  and  full  benefits.  Send  full  resume  first 
letter  to  Timothy  A.  O’Connor,  Publisher.  Na¬ 
ples  Daily  News,  1075  Central  Av,  Naples  FL 
33940. 


EDITOR — 6200  circulation  daily.  We  offer  a 
bright  future  for  the  right  person.  Experience  is 
a  must.  Send  salary  requirements  in  first  letter 
to  Mark  Van  Patten.  Daily  Review  Atlas.  400  S 
Main.  Monmouth  IL  61462.  (309)  734-3176 


FEATURE  EDITOR 


Can  you  generate  grabbing  graphics,  spqt  the 
snappiest  stcries,  supervise  a  staff  of  1(1?  Live¬ 
ly  Eastern  PM  seeks  a  top  talent  to  be  its  feature 
editor.  Send  samples,  resume  to  Box  1086, 
Editor  &  Publisher. 


LIFESTYLES  WRITERS-Coastal  daily  in  Zone 
4  seeks  2  experienced  writers.  VDT  and  layout 
extremely  helpful.  Send  resume  to  Box  1018, 
Editor  &  Publisher. 


LIVING  SECTION  EDITOR 
18,000  Midwest  daily  needs  editor  with  layout 
skills  who  enjoys  feature  writing.  Paper  just 
redesigned,  living  section  established,  ex¬ 
panded.  Fine  community,  excellent  working 
conditions,  benefits.  Apply  in  writing  to  Her¬ 
bert  Nolt,  editor.  The  Evening  Independent,  50 
North  Av  NW,  Massillon  OH  44646.  Send  sam¬ 
ples  of  layouts,  writing. 


GENERAL  AVIATION  enthusiast  with  solid 
news/reporting  background.  Private  license  or 
better.  Background  and  salary  requirements  to 
Bob  Dorr,  Flightline  Times.  PO  Box  3,  Brook¬ 
field  CT  06804,  (203)  792-5801. 


LIVING  EDITOR — Lifestyle  oriented  journalist 
to  take  charge  of  Living  Pages  on  award  winning 
small  daily.  Must  be  driven,  graphically  crea¬ 
tive  and  able  to  write  daily  strong  stories  about 
people,  small  town  living  and  consumer 
oriented  issues.  Perfect  opportunity  for  growth, 
self-expression,  for  aggressive  self-starter. 
Send  samples,  resume,  references  and  salary 
needs  to  Bill  Meyer.  Editor.  Bellevue  Gazette. 
107  N  Sandusky.  Bellevue  OH  44811. 


NEWSROOM  EXECUTIVE 
Do  you  have  what  it  takes  to  help  turn  around  a 
newsroom  where  tittle  was  demanded  by  pre¬ 
vious  management?  We're  doing  that  now,  but 
need  a  person  with  the  right  combination  of 
maturity  and  drive  to  round  out  our  team.  The 
job  we  seek  to  fill  requires  someone  with  report¬ 
ing.  desk  and  newsroom  supervisory  experi¬ 
ence.  Because  we're  changing,  the  exact  job 
description  is  flexibe  -  maybe  you  can  tell  us 
what  you  should  be  doing  -  but  you  will  report 
directly  to  the  editor.  We're  a  medium  size  East 
Coast  daily  which  offers  exceptional  salary 
($25-30K)  benefits  and  location.  Want  to  know 
more?  Write  and  tell  us  why  we  should  be  talk¬ 
ing  with  you.  Box  1099,  Editor  &  Publisher. 


NEWS  EDITORIAL  for  lively  Rocky  Mountain 
bi-weekly  with  national  reputation.  Requires 
strong  copy  editing  and  understanding  of  natu¬ 
ral  resource  issues;  includes  writing,  making 
assignments,  decision  making.  Low  salary/ 
health  insurance.  Send  resume,  writing  sam¬ 
ples  and  references  to  Geoffery  O'Gara,  High 
Country  Nevrs,  Box  K,  Lander  WY  82520. 


NEWS  EXECUTIVE 

The  biggest  paper  in  Montana,  The  Billings 

Gazette  with  60,1X10  subscribers  in  a  circula- 

ton  area  as  large  as  New  England,  needs  an 

editor  with  enthusiasm,  experience,  all  edito¬ 

rial  skills  and  the  ability  to  lead  a  staff  of 
talented  professionals. 

The  editor  we  need  should  be  strong  in  planning 

and  execution,  conceptualizing  news  and  fea¬ 

ture  possibilities,  layout  and  design,  develop¬ 
ing  new  approaches  to  expanding  readership, 
and  sharing  decision  making  with  subordin¬ 

ates. 

Excellent  salary/benefits  program  and  an  en- 

thsiastic  staff  and  management  who  take  pride 

in  publishing  a  quality  product  in  a  rapidly 

growing  community  make  this  a  satisfying  and 

challenging  position. 

Send  resume  and  unreturnable  samples  of  your 

newspaper  to  Publisher.  Billings  Giazette.  PO 

Box  2507,  Billings  MT  59103.  An  equal  oppor¬ 
tunity  employer.  M/F. 


NEWS  EDITOR  for  9000  circulation  daily. 
Good  staff.  Good  working  conditions.  Good 
hunting  and  fishing.  Call  (601)  453-5312  for 
John  Emmerich,  or  Frank  Long,  or  write:  Box 
549,  Greenwood  MS  38930. 


OUR  LIFE/TIMES  editor  will  soon  be  retiring. 
We're  looking  for  someone  who  can  combine 
good  feature  writing,  layout,  the  ability  to  write 
a  weekly  column  on  local  happenings  and 
someone  who  wants  to  be  part  of  one  of  the  best 
small  dailies  in  the  US.  Write  and  tell  me  your 
ideas;  include  samples.  Stephen  J.  Sosinski, 
Managing  Editor.  Evening  Sentinel.  Carlisle  PA 
17013,  no  phone  calls. 


REPORTER  to  do  general  assignments  and  fea¬ 
tures  for  award  winning  semi-weekly.  Seeking 
thoroughly  trained  person  who  can  dig  out  facts 
and  write  good  stories.  Will  consider  recent 
J-school  graduate.  Send  complete  information 
and  samples  if  writing.  Box  1072,  Editor  & 
Publisher. 


MANAGING  EDITOR — Monthly  antiques 
magazine,  strong  sales,  editorial,  promotional 
background.  Blue  chip  accounts.  $200  per 
week.  Resume  to  Tim  O'Brien,  Antiques  and 
Collectibles.  230  Arlington  Circle,  ^st  Hills 
NY  11548. 


MANAGING  EDITOR — Strong  in  music  and 
arts  writing,  promotion,  circulation  and  cppy 
editing.  Well  organized,  administrative  ability. 
$300/week  plus  benefits.  Send  letter,  resume 
and  writing  samples  to:  Good  Times,  230 
Arlington  Circle,  East  Hills  NY  11548. 


REPORTER/EDITOR — Award-winning  18,500 
northwest  Illinois  PM  daily  is  seeking  energetic 
general  assignment  reporter  who  can  work  the 
desk  occasionally.  Send  resume  and  tearsheets 
to  Managing  Editor,  Freeport  Journal- 
Standard,  PO  Box  361,  Freeport  IL  61032. 


ZONE  5  NEWSPAPER,  6  day  with  14,000  cir¬ 
culation  has  opening  for  features'community 
editor.  Must  be  able  to  cultivate  good  relations 
with  city  of  20,000  and  its  immediate  areas. 
Good  news  judgment,  layout  and  writing  skills, 
important.  Send  resume,  clips  and  references 
to  Box  35042,  Editor  &  Publisher. 


REPORTER — Do  it  all  on  award  winning  semi¬ 
weekly.  Excel  lent  opportunity.  ContactD.  Byer- 
ly.  Lewistown  News-Argus,  Box  900,  Lewis- 
town  MT  59457. 


SCIENCE  WRITER,  PR  SPECIALIST:  BA.  clip¬ 

pings  demonstrating  science  writing.  3  profes¬ 
sional  references  required:  pr  or  media  experi¬ 
ence  preferred.  Responsibility  for  researching 
and  writing  substantive  news  releases,  ^lary 

range  $15,300 — $19,725.  Contact  Duke  Uni¬ 

versity  Medical  Center.  Employment  Division, 
2106  Campus  Dr,  Durham  NC  27710. 


SMALL  TOWN  prize-winning  daily  needs  per¬ 
son  who  can  mn  growing  Women/Plus  depart¬ 
ment.  skillfully  combining  traditional  with  to¬ 
day's  living,  knowing  how  to  deal  with  public 
and  staff,  ^nd  resume,  tearsheets,  clippings 
to  Steve  Pappas.  The  News-JoumaL  FO  Box 
431,  Daytona  Beach  FL  32015. 


WRITERS/FREEUNCE 
Regional  magazine  publisher  is  actively  seek¬ 
ing  the  best  freelancers  in  North  Carolina. 
South  Carolina  and  Virginia  to  cover  broad 
range  of  subjects  from  politics  to  historical 
events,  to  trend  stories,  to  everything  in  be¬ 
tween.  Most  pieces  by  assignment  but  will  also 
consider  speculative  work.  If  you  are  the  best  at 
your  subject,  contact  us  immediately.  Cygnet 
Communications  Company.  130  Presidential 
Blvd.  Bala  Cynwyd  PA  19004,  Department  A. 


ASSOCIATE 

EDITOR 

.  .  .  wanted  for  NEW  SHEL¬ 
TER,  a  magazine  that  helps 
its  500,000  readers  gain  con¬ 
trol  of  their  own  homes.  We 
need  a  top-notch  writer  who 
can  lend  a  colorful  style  to 
stories  about  alternate  energy, 
home  skills  and  pe^le  who 
shift  for  themselves,  the  ideal 
candidate  has  a  tasteful  eye, 
and  ear  for  language,  a  head 
and  hands  that  have  labored 
with  matters  practical.  You'll 
work  in  the  country,  two  hours 
outside  New  York  City,  for  a 
company  you  can  feel  good 
about,  ^nd  resume,  clips  and 
salary  requirements  to: 

Personnel  Department  (NS-EP) 

RODALE  PRESS,  INC. 
33  E.  Minor  Street 
Emmaus  PA  18049 
E.  0.  E. 


ACQUISITIONS  EDITOR 
PROJECTS  MANAGER 

Intext  Communications  Systems,  located  in  Westport  Connecticut, 
is  seeking  an  Acquisitions  Editor/Project  Manager  in  the  field  of 
electronics.  Our  firm  is  a  leader  in  the  IrKlustrial  and  Institutional 
Training  field.  The  person  selected  will  have  5-10  years  experience 
in  publishing  project  management  with  a  technical  degree  and  a 
strong  background  in  design,  development  and  production  of  in¬ 
dustrial  training  programs.  Major  responsibilities  are  acquisitions 
working  with  authors,  editors  and  publishers.  Salary  $28,000- 
$32,000.  If  you  have  these  qualifications,  send  your  resume  in¬ 
cluding  salary  history  to  Mr.  Gerald  Burns,  Corporate  Employee 
Relations. 

INTEXT/ICS 

Scranton,  PA  18515 

an  equal  opportunity  employer 


EDITOR  &  PUBLISHER  for  September  20,  1980 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
JOB  LEADS 


HELP  WANTED 
PRESSROOM 


HELP  WANTED 
SALES 


SUPERVISOR  OF  PHOTOGRAPHIC  SERVICES  | 
east-west  center  I 

The  East-West  Center  is  a  national  educational  I 
institution  founded  be  the  US  Congress  in 
1960  to  promote  relations  and  understanding  I 
among  nations  through  cooperative  programs  j 
of  study,  research,  and  training.  Applications  . 
and  nominations  are  being  accepted  for  the  ! 
position  of  supervisor  of  photographic  services  j 
in  the  office  of  public  affairs,  media  production  | 
service.  i 

Under  the  supervision  of  the  central  publica-  ' 
tions  editor,  is  responsible  for  the  overall  opera-  I 
tion  and  supervision  of  the  Center’s  photogra¬ 
phy  unit  which  produces  a  wide  variety  of  crea-  ' 
tive  photographic  visuals  for  use  in  academic 
publications,  exhibits,  project  documentaries.  ! 
orientation  materials,  slide  tape  shows  and  in-  I 
structional  activities.  Major  duties  include: 
providing  location  photograhy  in  black  white 
and  color  and  creatively  capturing  on  film  va-  i 
nous  aspects  of  the  Center  s  research  and  | 
general  activities;  processing  black  white  film 
and  paper;  producing  black  white  and  color  | 
graphic  slides;  general  copying;  generating 
j5mm  titles  with  appropriate  needs  and  objec-  , 
tives;  maintaining  supplies  and  equipment;  : 
and  preparing  relatated  reports.  I 

REQUIRED  QUALIFICATIONS:  Bachelor's  de-  ' 
gree  or  equivalent.  At  least  three-years  experi¬ 
ence  in  responsible  position  as  photographer, 
of  which  one  year  shall  have  included  supervis¬ 
ory  responsibilities.  Demonstrated  ability  to 
produce  high-quality  candid  black  white 
photographs  and  color  transparencies  and 
graphic  slides  including  copying  and  titling. 
Must  be  a  highly  competent  darkroom  techni¬ 
cian.  Ability  to  work  cooperatively  and  effec¬ 
tively  in  a  multicultural  academic  enviornment. 

PREFERRED  QUALIFICATIONS:  Bachelor’s 
degree  in  photography.  Photography  experi¬ 
ence  in  an  academic,  technical  or  research 
organization  related  to  the  above  stated  duties. 
Experience  with  graphic  arts  materials  and 
equipment,  such  as  Kodalith,  PMT’sand  a  ver¬ 
tical  camera  and  in  the  production  of  multi¬ 
screen  slide  shows. 

SALARY:  Effective  October  1.  1980.  $18,585 
per  year  plus  cost-of-livng  allowance  (COLA)  at 
15%.  COLA  is  subject  to  change. 

Submit  resume  with  cover  letter  which  includes 
title  of  position  sought,  a  narrative  description 
detailing  relevance  of  your  qualifications  and 
background  to  the  responsibilities  of  this  posi¬ 
tion.  names  and  addresses  of  three  profession¬ 
al  references,  about  20  color  transparencies, 
duplicates,  or  other  samples  of  color  photo¬ 
grahy.  plus  10  black  white  photographs  and 
several  sets  of  contact  sheets  (preferably  the 
sheets  from  which  the  submitted  black  white 
photographs  were  chosen).  Application  must 
be  postmarked  by  October  17.  1980.  Send  to: 
Karen  Young.  Personnel  Office.  Dept.  516. 
East-West  Center.  1777  East-West  Rd.  Hon¬ 
olulu  HI  96848. 

An  Equal  Opportunity  Employer  M/F 


SPORTS  WRITER  for  rural  Pennsylvania  daily. 
Coverage  includes  prep  sports,  outdoors  and 
Pennsylvania  State  football.  Writing  experi¬ 
ence  and  camera  skills  helpful.  Must  be  willing 
to  write  on  variety  of  sports.  Write  to  John 
Moore.  Managing  Editor,  Lewistown  Sentinel. 
6th  St  &  Summit  Dr.  Lewistown  PA  17044. 


THE  MISSOULIAN.  a  32.000  ciruculation  dai¬ 
ly  In  western  Montana,  seeks  an  experienced 
reporter  to  handle  politics  and  special  assign¬ 
ments.  Do  not  apply  unless  you  have  investiga¬ 
tive  skills  and  a  minimum  two  years’  reporting 
for  a  daily  paper.  Send  clips  and  resume  to 
Bobbie  Engelstad,  Personnel  Director.  PO  Box 
8029,  Missoula  MT  59807  by  Friday  Septem¬ 
ber  26. 


RESEARCH  EDITOR— New  Jersey  trade  pub¬ 
lisher  packager  seeking  research  editor  to  re¬ 
search  and  write  non-fiction  books.  Challeng¬ 
ing  position,  good  salary  and  benefits,  excel¬ 
lent  working  conditions.  Journalism  experience 
necessary,  book  publishing  experience  prefer¬ 
red.  Box  1106.  Editor  &  Publisher. 


REPORTER — PHOTOGRAPHER  with  some  ex¬ 
perience  or  J-school  training  needed  to  cover 
police,  court,  meetings,  features  and  general 
assignments  for  20-32  page  weekly  with  MDT 
terminals,  own  web  offset  press  in  attractive, 
prosperous  forest  industry  city,  8000  popula¬ 
tion.  Must  be  self  starter,  willing  to  work  long 
hours  and  take  pride  in  work.  Beginners  start¬ 
ing  salary,  but  monthly  bonuses  and  raise  after 
3  months.  Don’t  respond  until  you  have  resear¬ 
ched  our  location  but  if  then  interested  send 
samples,  resume  tO:  The  Ashley  News  Obser¬ 
ver.  PO  Box  798,  Crossett  AR  7 1635  or  phone 
(501)364-5186. 
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PR  EDITORIAL  jobs  nationally.  Weekly, 
monthly  subscription  rates.  M.  Sternman.  68- 
38  Yellowstone.  Forest  Hills  NY  11375. 

PHOTOJOURNALISM 


WANTED:  CORPORATE  STAFF 
WRITER/PHOTOGRAPHER 
Experienced  writer,  photographer  sought  for  a 
staff  writer  position  within  our  consumer¬ 
intensive  industry.  Position  involves  both  inter¬ 
nal  and  external  communications. 

Applicant  should  have  degree  in  journalism, 
public  relations  or  communications  and  profes¬ 
sional  writing/photography  experience. 

If  you're  a  self-starter  looking  for  a  career 
opportunity,  excellent  salary  and  benefits,  sub¬ 
mit  resume  and  salary  history  tO: 

Editor  of  Publications 
PO  Box  60 

Fort  Wayne  IN  46801 
EQUAL  OPPORTUNITY  EMPLOYER 


PRESSROOM 


LARGE  METROPOLITAN  DAILY  IN  ZONE  6  has 
immediate  opening  for  pressperson  on  Goss 
Mark  II  presses.  Organization  provides  career 
growth  potential  with  excellent  salary  and 
:  fringe  benefits.  All  replies  confidential.  Send 
I  resume  to  Box  35118.  Editor  &  Publisher. 

I  - 

]  PRESSMAN-WOMAN  to  operate  Goss  Com- 
.  munity  or  Suburban  press.  Growing  commer- 
i  cial  business.  Excellent  pay.  Health,  dental. 

disability  and  life  insurance.  Must  have  experi- 
!  ence  on  Community.  Suburban  or  related 
j  press.  All  relocation  expenses  will  paid  for.  Call 
I  Sid  Simon  at  (215)  365-1155. 

;  WORKING  FOREMAN— Weekly  newspaper  in 
I  Zone  1  wants  working  foreman  to  run  (3oss  Sub- 
i  urban  press.  Growing  commercial  business. 
Must  be  flexible  and  be  willing  fo  work  in  growth 
business.  Should  be  willing  to  train  second 
shift  crew.  Send  resume  and  salary  require¬ 
ment  to  Box  33645.  Editor  &  Publisher. 


E  &  P  CLASSIFIEDS 
Programmed  for  selling! 
(212)  752-7050 


I  PRESSROOM 
i  SUPERINTENDENT 

i  Career  oriented  ind  ividua  I  with  sol  id  pressroom 
;  background  sought  for  progressive  daily  lo- 
i  cated  in  Zone  4.  Individual  must  have  previous 
'  supervisory  experience  and  be  technically  com- 
i  petent  in  a  multi-press  operation.  Good  people 
skills  required.  Salary  commensurate  with  ex- 
I  perlence.  Please  send  resume  including  salary 
I  history  to  Box  1001.  Editor  &  Publisher. 


PRESSROOM  FOREMAN — Growing  newspap¬ 
er.  commercial  printer  in  Oregon  needs  working 
foreman.  2  shifts.  Goss  Community  experience 
preferred.  Box  1102,  Editor  &  Publisher. 


j  SMALL  BUT  GROWING  newspaper  needs 
j  pressperson.  Sheet-fed  press  experience 
necessary.  Will  train  on  Goss  Community.  Be 
your  own  department  head.  Box  1 132.  Editor  & 
Publisher. 


WORKING  PRESSROOM  foreman  for  rural 
Ozarks  6  day  daily.  Excellent  area  to  raise  your 
family  with  superb  recreational  facilities.  Send 
your  resume  and  salary  requirments  to  Box 
1057.  Editor  &  Publisher. 


WEB  NEWSPAPER  PRESSPERSON— Growing 
midwestern  publisher  needs  another  lead 
pressperson  for  9  unit  Goss  Community.  Quali¬ 
ty  minded,  experienced  only.  Good  working 
conditions  in  new  plant,  Jenison  Printing  Co, 
Jenison  Ml  49428.  (616)  457-1120,  ask  for 
Bob  DeBoer. 


SALES 


REPS  WATED 

Rep  firms  wanted  for  growing  group  of  regional 
and  national  trade  publications.  Call  or  write: 
Martin  Barsky.  400  S.  Anaheim  Blvd.  Anaheim 
CA  92805.  (714)  956-2680. 

1  PRESSPERSON  needed  immediately  for  a 
I  newspaper  circular  group  m  excellent  hunting 
;  and  fishing  country.  Goss  and  Harris  845  ex- 
j  perience  required.  Foreman  potenial.  Please 
I  send  resume  to  General  Manager.  Graphic  Arts 
I  Pub. ,  2285  Warm  Springs  Av.  Boise  ID  83706. 


I  SALES  REPS 

i  Regional  magazine  publisher  of  statewide  con- 
I  sumer  magazine  seeks  the  best  sales  reps  in  the 
!  Middle  Atlantic  states.  Emphasis  more  on 
i  marketing  full  range  of  advertising  services 
I  stemming  from  each  book  rather  than  simply 
I  space  sales.  Headquarters  of  publisher,  central 
{  production  and  direct  mail  staff  in  Norwalk, 
Virginia  area.  Compensation  plan  negotiable. 
Cygnet  Communications  Comany.  130  Pres¬ 
idential  Blvd,  Bala  Cynwyd  PA  19004.  Depart¬ 
ment  A. 

PROMOTIONPROMOTION  COPYWRITER  for 
the  Kansas  City  Times-Star.  New  position  with 
management  potential  in  expanding  depart- 
:  ment  for  a  copywriter  with  a  minimum  of  two 
!  years  of  newspaper  promotion  experience, 
j  You’ll  work  with  a  creative  management  team  in 
developing  copy  for  print,  broadcast,  outdoor. 

I  public  relations,  audio/visualand  all  aspects  of 
I  our  promotion  effort.  We  offer  an  excellent  be- 
I  nefit  program  and  competitive  salary.  Please 
I  send  your  resume  and  printed  samples  of  your 
I  concise,  reader  oriented  copy  tO:  Jack  Hines. 
1  Promotion  Manager.  Kansas  City  Times/Star. 
I  1729  Grand  Av,  Kansas  City  MO  64108.  An 
!  equal  opportunity/affirmative  action  employer. 

PRODUCTION 


ARE  YOU  THE  BEST? 

For  the  most  challenging  Production  Manager's 
job  in  Zone  2.  A  modern  thoroughly  equipped 
plant  that's  waiting  for  a  person  strong  enough 
to  take  charge,  sweep  cobwebs  and  prove  that 
he'she  is  strong  enough,  innovative  enough  to 
fill  a  unique  growth  opportunity.  Reply  in  confi¬ 
dence  to  Box  1069,  Editor  &  Publisher. 


MAILROOM 

SUPERINTENDENT 

One  of  the  nations  leading  metropolitan  news¬ 
papers  ideally  located  in  the  Sunbelt  has  a 
positon  available  for  a  top-notch  superinten¬ 
dent.  Our  mailroom  is  staffed  by  100  em¬ 
ployees  operating  the  most  modern  equipment. 
Good  people  skills,  sound  technical  knowledge 
of  mailroom  equipment  (Harris  72P)  and  pre¬ 
vious  supervisory  experience  required.  If  you 
are  a  career  minded  professional  who  responds 
to  challenge  write  us  today!  Zone  4.  Box  1066, 
Editor  &  Publisher. 


SALES  OPPORTUNITIES 
GRAPHIC  ARTS  INDUSTRY 


Harris  Composition  Systems  Division  is  a  leader  in  design  and  development 
of  text  editing,  ad  layout  and  phototypesetting  systems.  Immediate  oppor¬ 
tunities  exist  for  the  following: 

REGIONAL  SALES  MANAGER 
NORTHERN  CALIFORNIA 

Position  will  be  based  in  Northern  California,  and  requires  proven  ability  to 
manage  Regional  Sales  office.  Previous  direct  sales  of  computer  systems  in 
the  newspaper  industry  is  desired. 

SALES  REPRESENTATIVES 
LA— DALLAS— WASHINGTON  DC— PITTSBURGH 
Minimum  3-5  years  experience  selling  computer  systems  in  the  newspaper 
industry.  BS  degree  preferred.  Extensive  travel  within  territory.  Salary 
plus  high  commission  based  on  performance. 

Send  resume  to  the  Employment  Manager,  Harris  Composition  Systems 
Division,  P.O.  Box  2080,  Dept.  EP/9/20,  Melbourne,  Florida  32901. 
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HELP  WANTED 


_  PRODUCTION 


NIGHT  FOREMAN  for  9000  North  Dakota  dai¬ 
ly.  Must  have  working  knowledge  of  page  paste¬ 
up.  camera  room  and  all  phases  of  pressroom 
production.  New  7  unit  Goss  offset  press  and 
camera.  Looking  for  quality  minded  individual 
who  IS  willing  to  pinch  hit  if  necessary.  Send 
resume  to  Ed  Hauck,  Dickinson  Press.  127  W 
First  St.  Dickinson  ND  58601. 

PUBLIC  RELATIONS 

PUBLIC  RELATIONS 

Professional  sports  organization  looking  for 
publicist  (or  journalist)  Tor  quality  No.  2  public 
relations  position  working  with  media.  Must  be 
experienced  (5  to  8  years  ideal),  energetic,  de¬ 
tail  conscious,  good  with  people  and  have  writ¬ 
ing  (news  release)  ability  and  solid  sports  know¬ 
ledge.  Work  IS  in  New  York  City.  Send  resume, 
writing  samples  and  salary  requirements  to  Box 
1084,  Editor  &  Publisher. 


SURVEY  RESEARCH 
PROJECT  DIRECTOR 

Opportunity  for  person  with  3  to  5  years  experi¬ 
ence  in  Market  Research  to  join  established 
newspaper  research  department.  Must  have 
strong  background  in  survey  research  techni- 
quesand  application  to  advertising,  circulation 
and  editorial  needs.  Responsibility  to  initiate 
projects,  train  staff,  present  data  to  depart¬ 
ment  managers.  Should  have  experience  with 
market  research  firm  or  media  research.  Write 
to:  Glenn  H  Roberts.  Director  of  Research. 
Corporate  Research  Department.  715  Locust 
St.  Des  Moines  lA  50309. 


POSITIONS 

WANTED 

ADMINISTRATIVE 


POSITIONS  WANTED 


ARTIGRAPHICS  ! 


EDITORIAL  ARTIST  currently  working  as  entire 
art  staff  for  The  Sun  and  The  Daily  Herald  seek¬ 
ing  to  relocate.  Send  for  resume  to:  Cliff 
Leverette.  Editorial  Artist.  Gulf  Publishing  Co. 
Inc.  Box  4567.  Biloxi  MS  39531. 

_ CIRCULATION _ I 

FORMER  CIRCULATION  EXECUTIVE  (small, 
medium  and  large)  currently  self  employed  de¬ 
sires  return  to  newspaper  related  field  in  sales 
capacity.  Prefer  Zone  5.  Available  now.  Box 
1082.  Editor  &  Publisher. 

TRAVELING  JOB  wanted.  Circulation  manager. 
30  years  experience  with  4  dailies.  Box  1051 , 
Editor  &  Publisher. 

ZONE  SALES  MANAGER,  currently  in  high 
competitive  Zone  9  metro  market,  seeking  cir¬ 
culation  management  position  in  Zone  5.  Pre¬ 
vious  experience  in  Chicagoland  market. 
Young,  aggressive,  caring  and  dedicated  to 
success.  Box  1047.  Editor  &  Publisher. 

'  E&PCLASSIFIEDS 

The  Industry’s  Marketplace 
,  (212)  752-7050 


i  AWARD-WINNING  husband-wife  team  seeks 
:  weekly  to  run  for  absentee  owner  or  chain .  Want 
opportunity  to  buy  in.  Prefer  Zone  1-3.  Box 
1077.  Editor  &  Publisher. 

ARTS  writing  expertise.  Award-winning  feature 
writer.  Published,  produced  playwright.  VDT. 
copyediting,  photos.  No  Z-7.  Box  1 1 14.  Editor 


EXPERIENCED  business  manager  with  out¬ 
standing  track  record  ready  to  take  on  greater 
challenge.  5  years  experience  as  business  man¬ 
ager  and  also  personnel  manager  in  18.000 
circulation  daily.  Available  immediately.  Box 
1130.  Editor  &  Publisher. 

JUST  SOLD  my  profitable  7-year  old  free  com¬ 
munity  weekly  in  Midwest  and  now  this  45- 
year-old  publisher-manager  needs  a  new  chal¬ 
lenge.  I  have  25  years  in  the  business,  both 
daily  and  TMC  weekly.  Strong  on  sales  and 
editorial  end.  Profit  oriented,  cost  minded. 
Ready  to  re-locate  in  management  spot.  Box 
1058  Editor  &  Publisher. 

NEWS  EXECUTIVE— Daily,  weekly,  multiple 
operations.  Revitalizing  moribund  ones.  Ex- 
pandingexistingones.  Starting  new  ones.  Good  i 
with  inexperienced  staff.  Strong  graphics.  Top  , 
flight  writer.  Box  35340.  Editor  &  Publisher. 

PUBLISHER  GENERAL  MANAGER— Excel- 
lent  track  record  and  references  to  back  it  up. 
20  years  in  business  management,  display  and 
classified  sales,  editorial,  circulation  and  pro¬ 
duction.  Total  newspaperman  knows  how  to 
increase  profit  and  motivate  staff.  Box  1075. 
Editor  &  Publisher. 

_ ADVERTISING _ 

AD  MANAGER— Experienced,  talented.  His¬ 
tory  of  success.  Strong  motivation,  loyalty, 
sales  training,  enthusiasm,  administrative  abi¬ 
lities.  Box  1095.  Editor  &  Publisher. 

ADVERTISING  SALES 

Position  open  on  12.000dailyinZone3.  Ambi¬ 
tious.  hard  working  sales  person  will  find  excel¬ 
lent  opportunity  for  career  development.  Send 
resume  and  salary  requirements  to  Box  1124. 
Editor  &  Publisher. 

CHALLENGE...  That's  for  me.  Promotion  man¬ 
ager  salesman  needs  new  challenge.  Direc¬ 
torship  quality,  hard  worker,  motivator.  Box 
1073.  Editor  &  Publisher. 

PROVEN  AD  BUILDER  seeks  position  as  ad 
manager  for  large  weekly  or  small  daily.  Strong 
in  sales  and  graphics.  16  years  in  the  newspap¬ 
er  business  from  publisher  to  production.  Can 
motivate  and  tram  staff  —  people  management 
oriented.  Box  1101.  Editor  &  Publisher. 


AGGRESSIVE  HARD-WORKING  1980  Syra-  [ 
cuse  journalism  grad  with  13  months  profes¬ 
sional  experience  in  news,  column,  feature 
writing,  seeks  entry-level  position  with  medium 
or  large  daily  (any  Zone).  Have  covered  all 
beats,  but  specialize  in  depth  reporting  and 
feature  writing.  Layout  design.  VDT  experi¬ 
ence.  good  clips,  excellent  references.  Skip 
Hidlay.  (717)  387-0238.  1 

-  I 

BUREAU  CHIEF/REPORTER  PHOTO-  | 
GRAPHER  offering  3V(2  years  experience  on 
Northeastern  and  Southern  dailies  and  week¬ 
lies  and  4 1/(2  years  as  White  House  writer  resear¬ 
cher.  Serious  newspaper  and  magazine  offers 
only,  no  rags.  Terry  King.(601)  362-1029  or 
(601)  981-2456.  Willing  to  relocate. 

SPORTS  EDITOR — 7  years  experience.  Seek¬ 
ing  job  with  30.000  daily  in  Zone  5.  Write  Box 
1129.  Editor  &  Publisher  or  call  (312)  729- 
3280. 

SPORTS  WRITER,  nowon  city  desk  of  43.000 
daily  wants  back  on  sports  desk  in  Zone  5  daily. 
Been  sports  editor  on  small  daily:  part-timer  on 
large  daily.  Extensive  headline  writingand  page 
layout  experience.  Call  (414)  744-4494. 

I  WANT  a  newspaperjob.  Now  with  internation¬ 
al  wire  service.  22  years  old.  graduate  of  De- 
Pauw  University  (Greencastle.  Indiana).  Ready 
to  move  on.  Will  consider  all  offers.  Box  1116. 
Editor  &  Publisher. 

KILLER  ON  THE  LOOSE.  Young,  talented  fea- 
ture  writer  editor  stalks  Zone  5  daily.  Tabloid 
ROP  slick  stock  experience  on  weeklies  and 
monthlies.  Layout,  etc.  Solid  references.  Box 
1121.  Editor  &  Publisher. 

LAWYER,  investigative  reporter.  6years experi¬ 
ence  on  metro  New  York  dailies  seeks  top  slot 
on  investigative  unit  of  major  daily,  any  Zone. 
Write  Box  1049.  Editor  &  Publisher. 

LIFESTYLE  FEATURE  writer  desires  perma¬ 
nent  position  with  daily  in  Zone  5.  8  or  9.  3 
years  writing  and  photography.  VDT  experi- 
'  ence.  Box  1115.  Editor  &  Publisher. 

j  MOVING  WEST— Help!  All  California  dailies! 
Experienced  reporter  seeks  rescue  from  archaic 
weekly,  sub-zero  winters.  Started  as  typesetter. 

I  moved  to  news,  feature,  society  writer,  part- 
]  time  features  editor.  Paste-up  and  copy  edit 
I  too.  1978  Syracuse  University  grad,  solid  col- 
j  lege  daily  work  includes  exclusive  women's 
sports  coverage.  Dedicated,  reliable,  talented 
I  journalist  — need  work  to  escape  East.  I'llstart 
I  at  any  level  —  give  me  the  chance.  Box  1062. 


POSITIONS  WANTED 


COMPETENT  JOURNALIST  eagar  to  dig  into  |  F 
news  stories.  Not  swayed  by  pressure  or  power,  j  n 
4  years  of  professional  experience  on  South-  \  p 
west  newspapers.  Reporter.editorr photo-  ’  li 
grapher.  plus  headline  writing,  layout,  dar-  |  t 
kroom  and  personnel  management  skills.  Seek  |  n 
position  as  managing  editor  on  large  weekly:  c 
news  editor  on  small  or  medium  daily;  on  news  j  I 
reporter  on  large  daily.  Prebr  community  with  i  . 
diversified  social  and  recreational  activities.  >  F 
and  good  weather.  Box  1118,  Editor  &  Pub-  j  c 
lisher.  r 

DEDICATED  REPORTER  seeks  challenge  on  f 
mid-size  daily  or  large  weekly.  8  years  covering  !  . 
it  all.  Strong  in  photograhy,  VDTs.  Relocate  {  I 
anywhere.  Box  1033.  Editor  &  Publisher.  1 

DYNAMIC  VERSATILE  journalist  editor  seeks  I 
managing  editor  post  on  Long  Island  weekly,  i  . 
Strong  daily  weekly  experience  —  good  writing  1  : 
photography/editorial  skills.  Contact  Box  - 
1081,  Editor  &  Publisher.  | 

EXPERIENCED  (four  years),  young  sportswnter  | 
at  20.000  daily  Sunday  wants  to  tackle  major/  i 
medium  daily.  Have  covered  pros,  preps,  col-  1 
leges  and  shared  daily  column.  Will  relocate  j 
anywhere.  Box  35658.  Editor  &  Publisher.  | 

EXPERIENCED  MAGAZINE  copy  editor  with  ! 
BA  in  journalism  seeks  copy  editor  position  (xi  i 
newspaper  (weekly  or  small  town  okay).  Fully  I 
experienced  in  heads  and  layout  with  know-  ; 
ledge  of  VDT's.  Willing  to  take  entry-level  post-  | 
tion  write  or  phone.  Ron  Meyer.  47-16  39th  Av.  i 
Sunnyside  NY  11104.  (212)  937—6422.  | 

ENTRY  LEVEL  work  (any  Zone).  Recent  ! 
Brigham  Young  University  graduate.  Excellent 
feature  writer.  Award-winning  photographer.  ^ 
Good  clips,  references.  Very  versatile.  Box  | 
1117.  Editor  &  Publisher.  | 

HIGHLY  COMPETENT.  PM.  VDT  skilled  wire  ’ 
editor,  heavy  news  experience,  seeks  similar 
top  post.  Low  humidity,  very  mild  climate.  Box 
1122,  Editor  &  publisher.  I 

HARD-WORKING  BLACK  REPORTER  with  4  i 

years  experience  seeks  new  challenge  writing  | 
for  large  daily.  I  have  municipal,  features  and  I 
general  assignment  experience.  If  you  want  a  | 
mature,  dedicated  journalist  with  energy,  en¬ 
thusiasm  and  tenacity,  write  Box  1 127.  Editor  ! 
&  Publisher.  | 

HIRE  THIS  WRITER:  Ivy  League  grad  with  2  | 
years  reporting  experience  will  make  Zone  1  I 

read  you  and  like  it.  Box  1128  Editor  &  Pub-  ; 
lisher. _ 

TOP-NOTCH  REPORTER.  28.  now  with  | 
40.000  daily  is  ready  for  a  metro.  If  you  have  a  i 
real  commitment  to  journalism  and  a  lively,  , 
energetic  newsroom.  I  hope  you  want  me  as  j 
much  as  I  need  you.  Box  1079.  Editor  &  Pub-  j 
lisher. 

YOUNG  EXPERIENCED  COUPLE  seeks  jobs  on  i 
Western  daily.  Have  done  it  all  for  our  East  ; 
Coast  weeklies.  We're  used  to  fast  breaking  ! 
stories  in  this  heavily  populated  area,  but  we  I 
will  go  anyplace.  (^11  Dan  and  Linda  (201)  i 
761-0499.  I 

11  YEAR  VETERAN  sports  editor,  wire  editor, 
photographer,  seeks  job  in  Missouri.  Kansas,  | 
Oklahoma.  Arkansas  or  northern  Texas.  Winner ; 
of  several  honors.  Call  Don  Cease.  1901  W. 
7th.  Coffeyville  KS  67337.  i 


POSITIONS  WANTED 


I  PULITZER  PRIZE  finalist,  nominated  twice, 

I  now  has  more  than  a  decade  of  newspaper  ex- 
I  perience.  at  age  33  Has  4  other  awards,  col- 
j  lege  degree  with  honors,  and  a  major  Washing- 
I  ton  governmental  fellowship.  Seeks  challeng- 
I  ing  writing  position  in  Zone  2.  will  consider 
I  other  Zones  also.  Box  1065.  Editor  &  Pub- 
]  lisher. 

;  REPORTER  with  5  years  experience  on  small 
i  dailies  seeks  position  as  copy  editor,  editor  or 
reporter  on  mid-size  Zone  2  daily.  Also  VDT, 
and  strong  layout  experience.  Box  1096.  Editor 
I  &  Publisher. 

I  RESOURCEFUL  ace  political,  education  wri¬ 
ter.  5  years  experience,  seeks  move  from 
15.(X)0dailytolargerdailyinZone3or4.  Box 
I  1136.  Editor  &  Publisher. 

!  _ 

1  SPORTS  EDITOR  of  small  daily  in  Midwest 
;  seeks  job  on  sports  staff  of  medium-size  paper 
I  in  any  Zone.  University  of  Michigan  grad,  with  2 
j  years  of  experience,  including  columns,  layout 
{  and  photograhy.  Box  1 104  Editor  &  Publisher. 


FREELANCE 

I  - 

!  FREELANCE  BOOK  REVIEWER— Specialize  in 
!  military  history.  Russian  affairs.  Syearsexperi- 
I  ence.  major  metropolitan  daily.  Inarmed. 

I  accurate,  lively,  prompt.  Box  1110.  Editor  & 
j  Publisher. 

I  NEW  YORK  CORRESPONDENT:  Veteran  with 
top  credentials  will  hometown-angle  hard 
news,  culture,  business,  profiles,  etc.,  to  crea¬ 
tive  assignment  editors.  Reasonable.  (212) 

I  857-5162. 

I  PHOTOJOURNAUSM 

j  CORPORATE  photographer  writer  seeksa  chal- 
I  lengtng  staff  position.  3  years  experience.  Any 
1  Zone.  Box  1131.  Editor  &  Publisher. 

\  NATIONAL  STORIES  round  out  versatile  award 

•  winning  portfolio.  Full  pagecolorand  blackand 
I  white  essays.  4  years  metro-daily  experience. 

I  Published  in  Time,  People-wire  services.  Box 
I  1042,  Editor  &  Publisher. 

'  PHOTOJOURNALIST  with  1 V/  years  solid  daily 
!  experience  seeks  a  little  warmer  climate  on 
I  small  or  medium  size  daily.  Presently  on  (^na- 
I  dian  border,  will  relocate  to  any  2one.  Box 
:  1060.  Editor  &  Pubisher. 

i  _ PRESSROOM _ 

!  INDIVIDUAL  with  20  years  web  offset  expen- 
j  ence  see)(s  empjoyment  as  a  tofeman  to  super- 
I  vise  and  tram  in  a  new  operation.  Box  1041. 
i  Editor  &  Publisher. 

;  _ PRODUCTION _ 

\  PRODUCTION  MANAGER— 15  years  super- 

•  visor  management  experience  on  metro  dailies, 

I  commercial  printing,  and  weekly  groups  with 

and  without  front  end  systems.  Proven  track 
record  on  meeting  deadlines  and  cutting  page 
I  cost.  Caood  references.  I’m  looking  for  a  chal- 
1  lenging  position.  Relocate  anywhere.  Box 
1097.  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


NEWSROOM  PRO 

I'm  not  just  a  word  person  nor  just  a  graphics 
person.  I'm  both.  I'm  a  newsman  who  likes  to 
get  things  done  well.  Great  track  record  as  wri¬ 
ter.  copy  editor,  layout  editor,  photographer 
and  administrator.  Redesigned  Idaho  daily  in 
1978.  VDT  experience.  Looking  for  upper  level 
newsroom  position  on  paper  committ^  to  ex¬ 
cellence,  Box  1112,  Editor  &  Publisher. 
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Telegraph  editors  briefed 
on  election  coverage  plans 


By  I.  WilUam  Hill 

News  service  election  coverage  pro¬ 
vided  the  focus  for  the  fourth  annual 
Wire  Watchers  Conference  in  Washing¬ 
ton  last  weekend  (September  12-14)  as 
telegraph  editors  of  18  newspapers  met, 
heard  reports  from  and  questioned 
executives  of  the  Associated  Press, 
United  Press  International  and  the  Los 
Angeles  Times- Washington  Post  News 
Service. 

To  an  observer,  the  chief  concern  of 
the  Wire  Watchers  was  advisories,  with 
editor  after  editor  emphasizing  the  im¬ 
portance  of  knowing  as  early  as  possible 
what  was  coming. 

Organized  by  19  newspapers  in  Oc¬ 
tober  of  1977,  under  the  guidance  of 
Lloyd  Carver  (Nashville  Tennessean), 
the  group  has  grown  to  a  membership  of 
1 10  newspapers  joining  together  “to  im¬ 
prove  the  quality  and  flow  of  news  from 
the  hub  to  daily  newspapers.” 

Beginning  in  1977,  Carver  began  edit¬ 
ing  a  once-a-month  newsletter  called  Na¬ 
tional  Wire  Watch  to  keep  the  member¬ 
ship  advised  of  current  developments  af¬ 
fecting  wire  editors.  To  date,  27  issues 
have  been  distributed. 

Last  weekend's  meetings  began  the 
evening  of  September  12  with  a  dinner  at 
the  Washington  Post  sponsored  by  the 
Los  Angeles  Times-Washington  Post 
News  Service  with  Dan  Balz  as  speaker. 

Sessions  began  early  the  next  day  with 
give-and-take  with  three  AP  representa¬ 
tives — Walter  Mears,  chief  of  the  AP 
bureau  in  Washington;  his  colleague, 
Reid  Miller;  and  Bill  Ahearn,  of  the  AP 
staff  in  New  York. 

Mears  spent  most  of  his  time  fielding 
questions  about  such  things  as  handling 
queries  from  wire  editors,  which  he  en¬ 
couraged,  the  AP  practice  regarding  the 
sending  of  advisories,  with  the  editors 
emphasizing  how  more  are  wanted,  and 
how  the  process  of  projecting  winners  on 
election  night  is  handled. 

He  outlined  the  AP  policy  on  roundups 
and  analyses,  tying  in  on  the  importance 
of  key  races,  and  on  AP  plans  for  the  use 
of  tabular  matter  on  election  night  in 
November. 

“The  cost  of  covering  a  candidate  has 
doubled  since  the  presidential  campaign 
in  1976,”  Mears  said,  recalling  a  one-day 
trip  he’d  made  from  Washington  to  Bos¬ 
ton  to  cover  an  appearance  by  President 
Carter  which  ended  up  costing  the  AP 
$444. 

Next  a  three-man  team  from  the  Los 
Angeles  Times-Washington  Post  News 
Service  made  a  presentation  before 
answering  questions. 

Cal  Thornton  told  the  wire  editors  how 
36 


his  service  now  has  400  subscribers 
throughout  the  world,  although  it  has  not 
yet  reached  its  10th  anniversary.  It  oper¬ 
ates  four  services — the  North  American, 
International,  International  Mail  Ser¬ 
vice,  and  Data  Call. 

Although  the  news  service  operated 
through  the  use — not  only  of  stories  pre¬ 
pared  by  the  Los  Angeles  Times  and 
Washington  Post,  as  well  as  such  con¬ 
tributing  newspapers  as  Newsday,  the 
Dallas  Times-Herald  and  the  Manches¬ 
ter  Guardian — it  still  urges  wire  editors 
on  newspapers  to  dial  Washington  with 
story  requests,  which  will  seek  to  re¬ 
spond  to  within  24  hours. 

John  Cullicott,  Washington  editor  of 
the  service,  reminded  the  editors  that  the 
service  has  no  reporters  of  its  own,  but 
deals  only  with  input  from  contributing 
newspapers  dialing  in  their  copy. 

Thornton  pointed  out  that  the  amount 
of  hard  news  carried  by  the  service  is 
high  because  the  contributing  newspa¬ 
pers  have  a  total  of  50  news  bureaus. 

John  Dix,  from  the  Los  Angeles  Times 
end  of  the  news  service,  described  how 
the  presidential  candidates  are  each 
being  covered  full  time  by  two  reporters, 
one  writing  the  daily  news,  the  other 
specializing  in  analysis  and  feature  mate¬ 
rial.  Then,  every  three  weeks,  the  re¬ 
porters  are  rotated.  With  the  vice  presi¬ 
dential  nominees,  only  one  reporter  from 
the  LA  Times  is  assigned  to  each. 

“Our  service  is  going  to  include  lots  of 
polls,”  he  said,  “and,  after  the  election, 
we  plan  many  exit  polls,  dealing  with 
such  things  as  who  didn’t  vote  and  why 
and  other  depth  studies  to  picture  the 
exact  status  of  the  electorate. 

The  UPl  team  facing  the  editor  ques¬ 
tions  consisted  of  Grant  Dillman,  UPl 
vicepresident  and  chief  of  the  Washing¬ 
ton  Bureau,  news  editor  Ron  Cohen,  and 
political  writer  Clay  Richards. 

“UPl  will  not  be  providing  any  politi¬ 


cal  polls,’’  Dillman  said,  “only  sur¬ 
veys.”  One  of  the  surveys  has  already 
been  published,  with  the  other  two 
scheduled  October  12  and  November  2. 

“This  year,  instead  of  handling  na¬ 
tional  politics  in  six  regions,”  he  said, 
“UPl  has  increased  the  number  to  nine, 
with  regional  reports  slated  for  Sep¬ 
tember  21  and  28,  and  November  5,  19, 
and  25. 

On  a  visit  to  the  UPl  bureau  in  the 
National  Press  Building,  the  Wire 
Watchers  were  given  a  briefing  by 
Dillman  on  how  Washington  is  covered. 
The  UPl  Washington  Bureau  has  60  staff¬ 
ers,  15  of  whom  are  desk  personnel.  The 
greatest  number  of  reporters  is  used  to 
cover  Congress  with  five  on  the  Senate 
and  five  on  the  House  side. 

On  Sunday,  new  officers  were  elected. 
Ms.  Mary  Anne  McEnery,  of  the  Hack¬ 
ensack  (N.J.)  Record  was  elected  pres¬ 
ident,  Carl  Sims,  of  the  Minneapolis 
Tribune  was  elected  vicepresident  with 
Lloyd  Carver  again  re-elected  editor  of 
the  newsletter. 


Shoppers  ruled 
a  newspaper 

Vermont  state  Supreme  Court,  at 
Montpelier,  in  a  case  involving  the  Ben¬ 
nington  Pennysaver,  has  ruled  that 
“shopper”  periodicals  are  newspapers, 
but  subject  to  a  3%  tax  that  does  not 
apply  to  other  newspapers. 

The  decision  overturns  a  Bennington 
Superior  Court  decision  last  year  exempt¬ 
ing  the  Bennington  shopper  from  the 
sales  and  use  tax. 

While  the  Pennysaver  is  a  newspaper 
“within  the  commonly  accepted  use  of 
the  term,”  because  it  contains  material 
of  public  interest  and  is  printed  peri¬ 
odically,  the  high  court  said,  the  Penny¬ 
saver  differs  from  other  newspapers  be¬ 
cause  it  is  not  sold  and  that  difference 
makes  it  subject  to  the  sales  and  use  tax 
on  newsprint,  ink  and  other  goods. 


Attending  .  .  . 

$NPA  Meeting  at  The  Broadmoor 
Colorado  Springs  Sept.  28-Oct.  1 

and 

Inland  Meeting  at  the  Drake  Oct.  19-21 

John  A.  Park  Jr.  &  Company 

Specialists  in  Newspaper  Mergers  &  Sales 
Box  17127  Raleigh,  N.C.  27619  •  (919)  782-3131 
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In  New  England, 
throw  away  the 
crying  towel! 

WHEN  YOU  SELL  NEW  ENGLAND,  YOU  CAN  STILL  MOP  UP  ...  In 

contrast  to  the  rest  of  the  country,  sales  prospects  in  New  England  are 
extraordinarily  good,  with  incomes  up,  employment  up,  tourism  up,  and 
non-residential  construction  far  above  last  year’s. 

INCOMES:  Personal  incomes  have  risen  15.2%  over  the  past 
year— bettering  those  of  the  rest  of  the  nation,  and  pacing  the  rise  in 
consumer  prices  for  the  region. 

JOBS:  Total  New  England  non-agricultural  employment  is  over  that  of  1979 
by  1 1 1 ,000  jobs,  with  factory  employment  up  87,000  over  a  year  ago.  New 
England  unemployment  at  last  accounts  was  only  5.4%,  in  contrast  to  the 
nation’s  7%. 

RETAIL  SALES:  Latest  figures  show  New  England  retail  sales  up  7.6% 
above  the  corresponding  month  in  1979,  1.8%  above  the  figures  for  the 
nation. 


Newspapers  sell 
New  England. 


Source;  Federal 
Reserve  Bank  of  Boston 


When  you  advertise  your  products  in  New  England  daily  newspapers, 
you’re  buying  high  coverage  in  a  region  where  per-household  retail  sales 
are  far  above  the  rest  of  the  country. 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (M) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record-Journal  (M) 
Middletown  Press  (t) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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“Owning  our  own 
satellite  dish  puts  us 
in  the  best  position  to 
take  advantage  of  new 
developments  in  this 
changing  field.” 


“It  makes  sense  to  me 
to  have  us  own  our 
receiving  facility,  just  as 
we  own  our  VDTs  and 
presses.” 


“We  feel  DPI  is  on  the 
right  track,  especially 
with  its  rebate  program. 
The  Troy  Daily  News 
has  ordered  its  satellite 
dish,  and  we  can’t  wait 
until  it’s  installed  and 
operational.” 


Robert  Chandler 

Editor 
The  Bulletin 
Bend,  Oregon 


Ramon  L.  Yarborough 

Publisher 

Fayetteville  Observer,  Times, 
and  Observer-Times 
Fayetteville,  North  Carolina 


James  R.  Morris 

Managing  Editor 
Troy  Daily  News 
Troy,  Ohio 


For  details  of  DPI's  satellite  dish 
rebate  program,  contact 
Ted  Marks 

United  Press  International 

220  East  42  Street 

New  York,  NY  10017 

(212)  682-0400  i 


